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The projects presented in this volume are remarkable for their extreme heterogeneity and
for the variety of their cultural roles. The works represent such autonomy and indepen-
dence that it is extremely difficult to examine their expressive and functional nature. Lahio-
Pulkkinen-Raunio's Sampo Mall, the various Virgin Megastore premises, the growing num-
ber of showrooms and the New Tiempo/BBDO Offices have little in common. However,
all of them are grouped around a general concept that transforms them into multiple mani-
festations of a single reality: the vast, flexible, exciting notion of commerce.

However, if we consider the essential and primary value of the word, we find, apart from
the material content of money and economic profit, a new method for analyzing the vari-
ous works in this volume. The idea of commerce currently has more open and abstract con-
notations, the most suggestive among them being the view of the transaction as an experi-
ence in communication and relations between peoples, cultures and, finally, between indi-
viduals. Thus, the mundane significance of the acts of buying and selling enters a broader
human, spiritual and philosophical realm in which numerous conceptual inventions and
material expressions can be contained.

In view of this consideration, the projects described in this volume acquire greater impor-
tance as the expression and reflection of a particular historical, social, cultural and econom-
ic period. It might be argued that each chronological era adopts its own formulas to stage
the marketing processes which, from primitive bartering onwards, has taken on numerous
forms: the Greek agora, the Roman forum, the Middle Eastern souk and the Western mar-
ket. The existence of such places throughout the diverse cultures and civilizations of human
evolution is proof of the fact that each historical period has expressed its needs for material
transactions and social relationships through the creation of specific public spaces.

In the final decades of the twentieth century the role played by those magnificent temples
of commerce has fallen to the department store, with its multiple offerings, conceived as a
microcosm of marked autonomy. These complexes and buildings, which express the tradi-
tion of monumentality in their construction and dimensions, have now assumed such a rel
evant protagonism that they serve as the regulators of the social and economic pulse of our
cities, challenging with their architectural splendour the buildings that have until, until the
present enjoyed this exclusive privilege: the noble public centres of government and admin-
istration.

However, the impressive commercial structures must give up some ground in the face of
two factors of overriding influence: the above-mentioned semantic breadth of the term itself
and the social and economic evolution that the rituals of transaction have undergone during
the course of the century. Regarding the first aspect, the evolution of the meaning of com-
merce should be born in mind. From the conventionally accepted notions of money and
profit the term has extended to embrace the domains of social relations, the mercantile
spirit and, briefly stated, the political outlook of our civilization. As for the second aspect
the pragmatic transformations that occurred in the fields of economy and marketing tech-
niques have resulted in a gradual diversification of the various methods of approaching the
buying/selling programme.

Contfronted with the supremacy of the vast complexes, contemporary society has made a
special place for a group of businesses that satisfy more specialized, less general needs that
are not met by the shopping centres. Regarding these more specifically oriented establish-
ments, two basic groups appear, different in scale, function and objectives, but unified by a
common spirit that steers a course between the requirements of social relations and the
practical end of financial profit. The two fundamentally different realities range from archi-
tecture to interior design, from major sales outlets to small businesses, from the collective
to the private.

If the first of these two groups consists of mammoth shopping complexes, the second cat-
egory includes the various responses to the more concrete commercial needs of our times.
In this group we encounter some of the current interpretations of the conventional concept
of the shop (the subject of another volume of this collection): display spaces and show-
rooms, conceived for a single company or brand name or a specific designer; spaces that
reflect the classical meaning of the emporium, rejecting exclusiveness and individuality; and
more restricted businesses, planned for large-scale operations involving political or admin-
istrative bodies.

This introduction is largely concerned with the study of the two major groups, first analyz-
ing their more general characteristics and then proceeding to focus on the different works.
In order to obtain an overall view of the first group, various methods of approach must be
established. One of the most interesting standpoints conceives the huge commercial com-
plexes as exemplary nuclei or reference points of the charismatic image of our cities, whose
values are in harmony with the architectural context and the town planning policies.

From this point of view, one may refer to two basic conceptions of the macrospaces. The
first regards the construction of these huge volumes on the urban periphery as an imped-
ment to the harmonious, natural expansion of the city. The solution to this problem con-
sists in enhancing these merchandising facilities through an application of a refined cosmopoli
tan vocabulary that is in line with the multiple simultaneous experiences of the city. Thus
these complexes are endowed with formal elements to integrate them in the urban fabric,
such as pedestrian streets, squares and galleries that interpret hypothetical and formally
aesthetic expressions of the ideal concept of the metropolis.

The second approach concedes more importance to purely economic criteria and ignores
their role in defining the urban image. These buildings reflect the single-minded pursuit of
economic goals, paying explicit tribute to matters of logistics (supply, parking, competitive
pricing) without any consideration given to the qualitative validity of the urban context.

As a result of these trends, buildings have been erected which are completely disconnect:
ed from the surroundings or simply reject them. Alongside this unquestionable reality, how-
ever, exist expressions of the first of the approaches outlined: shopping complexes that ef-
fectively combine the goals of economic viability, architectural value and sensible town
planning. In this volume we will pay tribute to these splendid centres that, in fighting
against the general indifference of the social circumstances, attempt to attain a higher di-
mension in harmony with the traditions of the classical trading centres.

From the point of view of style, the application of the latest architectural trends should be
noted. The most significant tendency is the high-tech style, a methodology that combines
the most advanced processes with references of overwhelming evocative power. A major
aspect of the interior design is the creation and accentuation of axes of communication
around which the entire content is organized, with particular emphasis placed on the fac-
tors of movement, light and perception. Because of the numerous common features shared
by the projects, the most useful approach is to create a geographic itinerary from
Scandinavia to the Mediterranean to guide the discussion.

Following this procedure, the first work is a project completed by the three architects, Ola
Lahio, Mikko Pulkkinen and llpo Raunio, in the Finnish city of Rovaniemi. The origin of
this project was the need for a re-ordering of an urban context characterized by the chaotic
post-war reconstruction. The Sampo Mall is a result of the reorganization of a section of a
Finnish town, which does not disrupt the flow of urban traffic in the town or around the
shopping complex. This was accomplished through a plural, fragmented volumetry that re-
flected the diverse urban fandscapes faced by each section of the complex. This layout also
served to distribute the sections of the complicated programme. To unify this heteroge-
neous project, an articulating axis was created that crosses the complex diagonally and in-
tegrates it naturally within the pedestrian traffic system of the town.

DOM - Borowski Arkitekter AB executed two projects in the capital of Sweden. The first
of these, the Stockholm Sédra, is a building designed to accommodate the underground fa-
cilities of the metro in the south of the city without disrupting the normal circulation of traf-
fic. This was achieved through an externally supported structure, avoiding pressure on the
ground. Around this support structure two symmetrical volumes were erected, communi-
cated by a glazed central gallery, the functional and distributional nucleus, which, together
with the main facade, expresses the highest aesthetic values of the structure.

The Stockholm Modecenter shares with the above building the architectural appeal of its
facades and the introduction of a large central atrium to provide natural light. The multi-
functional nature of the complex is not a result of an unequivocal relationship between
space and function, but stems from the creation of versatile areas that can be adapted to
any use. However, the chief influences on its style were the futuristic Sant'Elia, a high-tech
aesthetic and a calculated, dramatic conception.

Leaving the Scandinavian Peninsula, we arrive in Paris, in the Bercy-Charenton district




where Renzo Piano has designed a shopping centre with a powerful, fluid image whose
most surprising facet is its enclosed, introverted position with regard to the surrounding en-
vironment. This feature acquires its value from the site: a busy motorway. As for the con-
struction methods, Piano has once again provided a demonstration of his unique approach,
which is halfway between engineering and architecture. The cool, bold aerodynamic ap-
pearance of the building, with its outer shell of stainless steel, is expressed in the interior as
an effective system of exposed timber ribbing with a regular network of pillars supporting
the roof. A spacious rectangular courtyard, lit by a skylight, articulates the system of escala-
tors and conveyor belts that communicate the levels.

The outskirts of the Austrian town of Klagenfurt is the setting in which Boris Podrecca
completed the enlargement and re-ordering of commercial facilities to enhance the urban
surroundings. The attempt to reproduce in the interior the general distributional layout of
the town governed the planning of the Kika shopping centre. Also influential was the need
to integrate the work in the Austrian architectural tradition through the use of modern con-
struction techniques and materials. Podrecca consciously avoided the typical rivalry waged
through the iconographic symbols and bright colour schemes that dominate the design of
these macrospaces, opting instead to carry out an exercise in simplicity and restraint, im-
bued with a certain breath of poetry.

This section is completed by Comp 14, a work through which the Italian planners, Mario
Foltran and Merino Meneghello, have managed to revitalize the urban image of a sector
previously dominated by industry. This urban renewal project-was extended to the traffic
systems and became the axial centre of pedestrian and vehicular traffic and parking.
Foltran and Meneghello’s objective was to overcome the expressive limitations of high-tech
languages and evoke the same richness, pluralism and lyricism that result from the tech-
niques of craftsmanship. Comp 14 was conceived as a fertile itinerary of sequences unified
by the concept of movement. The structure that envelopes the two separate volumes forms
an open interior space that reveals one of the most frequently used strategies in such facili-
ties: the incorporation of green areas, forming galleries and courtyards that allow the build-
ings to breathe.

To conclude the study of the buildings classed as major retail complexes, we now take up
those projects which have not attempted a significant modification of the urban context, ak
though they form an essential part of contemporary merchandising facilities. To obtain a
broader and clearer view, this category may be divided into séveral subclasses, which, by
virtue of certain similar characteristics, consist of projects pursuing goals that are more or
less common to all. Thus, it is possible to summarize widespread trends and approaches in
the field of retail strategies, which in recent years have proven their effectiveness in satisfy-
ing the demands and tastes of an enthusiastic public avid for out-of-the-ordinary products
and fresh sensations. We have already mentioned several of these subclasses: display and
sales spaces conceived for a single designer or a particular company, non-exclusive retail
s}llopts) laimed at the average customer, and spaces whose business is marginal to the gener-
al public.

These three categories on the present-day merchandising scene share a series of traits
that allows the groups to be considered as homogeneous blocks, in contrast to the com-
plexes already discussed. A simpler approach would be to move from the monumental ter-
rains of architecture and urban-planning to the smaller-scale but equally attractive field of
in(tierih)r design. However the study will be more instructive if each group is considered indi-
vidually.

Premises in the first category are known as showrooms in the design lexicon. Between
the class of impressive shopping complexes and these interior showrooms, a type of space
exists that servés as a transition, a link that shares several of the defining qualities of both.
This transitional sector is dominated by the megastores, stately buildings with a highly sig-
nificant presence in the urban cultural network. After undergoing reorganization processes,
these outlets limit their merchandise to a particular area of interest. Such an approach has
had the greatest impact in the recorded music market. This is a vast terrain, combining sen-
sory and expressive facets that relate leisure time to consumption through a spatial concep-
tion based on staging and entertainment.

The clearest example is the English record company Virgin, which has given up establish-
ing small, scattered retail shops in favour of large integrated premises located at strategic
points in major cities, reflecting the aesthetic and practical approach of the business. Three
objectives are sought: the strengthening of the supremacy of the firm in the field of record-
ed music; ample space for sales, display and warehousing facilities, and, a spacious, versa-
tile layout, capable of being transferred to different contexts.

With these same goals, the studio Peter Leonard Associates planned one of the first
record outlets for the English company on the Champs Elysées in Paris. An impressive
building on the well-known avenue was selected, the former First National City Bank,
whose stately architecture was exploited to generate a stimulating set of relationships be-
tween the historical memories evoked by the container and the vanguard nature of the pro-
gramme introduced. To soften the severity of the original interior, the British architects cre-
ated a highly vertical structure with a cylindrical tendency and a grandiloquent spirit, which
serves as a cashier’s desk and an information centre. To plan a record outlet in Edinburgh,
Virgin commissioned 20/20 Design. The studio managed to adopt the design codes with
singular ease, without surrendering their own bold creativity.

Another distribution company, also associated with the music business, is included in the
same category. The Tacoma megastore is a project planned by the Naco Studio in the
French city of Nantes. Renk and Joulia Lagares have used a former cinema to introduce an
up-to-date, rich and stimulating programme, in which economic success is ensured by a
mode of attraction that oscillates between culture and entertainment, based on a futuristic
aesthetic in which the sensory components, perception and decor are of equal importance.

After this brief overview of the intermediate reality of these retail establishments, we now
proceed to examine the premises that make use of display methods as a marketing tech-
nique and as a means of defining the philosophy and creative spirit of a particular company
or designer. These indirect sales spaces introduce the possibility of showing the latest cre-
ations of a firm or a designer along with more classical merchandise. The showrooms also
carry on a wholesale trade with smaller retail shops. The strategies applied in these spaces
also pérticipate in the creation of the so-called public images, and thus the planners must
combine the terms of the space/product equation in an exacting hierarchy that ideally pur-
sues a proper balance.

ltalian and French supremacy in the fields of design and fashion are unquestionably ap-
parent in the realm oF commercial interior decor. Achille Castiglioni, the multi-faceted
Milanese architect, has exploited these spaces to develop his rich creative discourse, specif-
ically in the planning of the Flos Showroom, an establishment devoted to the display of the
lamp collection designed by this company. In a small container, the Italian completed a re-
markable exercise in expressive concentration, a plan that fulfils the requirements of the pro-
gramme. The technique he used to accomplish this was the interior promenade, at the same
time making the utmost of the perimeter structures in order to increase the available display
area and to emphasize the irregular volumetry of the interior.

Another prolific architect, Mario Bellini, became involved in this recent commercial trend
through the planning of a showroom for Cassina Japan in Tokyo. The top floor of a build-
ing by Tadao Ando was the ideal setting chosen for the premises, and it generates an aes-
thetic dialogue between Eastern and Western values. Conceived as two differentiated pre-
sentation volumes, Bellini's finest accomplishment consists of the unification of the two by
means of a connecting corridor with the classical morphology of the Roman Aqueduct.

The Milan studio set up by Perry A. King and Santiago Miranda offers a work that inter-
prets the creative philosophy of the Marcatré furniture company through free, anarchic,
playful forms that pay tribute to the unexpected and the extravagant. With a plastic, virtuak
ly pictorial language, King and Miranda combine components from architecture, design, art
and technology on a single plane: the dimension of contemplation.

Carlotta de Bevilacqua completed two projects for the Artemide company which reveal
her personal creative language. In the first project, planned with Federica Galbusieri, a dis-
play programme was introduced in a former Los Angeles warehouse for cinema and theatri-
cal costumes. The intervention generated a dialogue between the container and the con-
tent, while preserving the local architectural typology (the materials and the construction



techniques) and avoiding any change in the original frame. In the Milan showroom the pos-
sibilities and constraints arose from different factors. In a design completed with Serena
Anibaldi, Bevilacqua created a homogeneous ambience by means of a connecting axis
Wl?kl:h unified, separated and increased the display capacity through variations in its mor-
phology.

As for French design, one of the most exceptional projects is Ronald Cécil Sportes’ com-
mission for Castelli. The true value of this work lies in the exquisite utilization of high-tech,
applied with such extreme sensitivity that the conventional coldness of this style is raised to
the level of the goldsmith's art. This quality can be clearly appreciated in the imposing 12 m
staircase, which not only serves the communications function, but also expresses the diffi-
cult balance struck between severity, bold provocation and architectural controversy.

Spain is represented by Gabriel Ordeig Cole's creation of an image for the display and
work space of his own design company. For the location of Santa & Cole, an old vacant
building was chosen whose Germanic typology contrasts with the Barcelona setting. This
expressive opposition was the driving force that generated the plan. After an arduous re-
structuring process, the highlight of the interior is the vaulted roof of lamellas, which draws
all of the rooms into harmony and unifies the internal ambience.

For a firmer grasp of the conceptual nature of the following category, it is best to estab-
lish a transition area between the ideas on the showroom described above and the conven-
tional logic behind the significance of the shop. These premises may be regarded as a natu-
ral development from the display space, motivated by an interest in the average consumer,
desirous of acquiring the latest creations in the realms of fashion and design. In response to
this demand, sales outlets have opened in major cities which reject the exclusive environ-
ment in favour of more varied and comprehensive merchandise.

The existence of these spaces signifies the most appropriate reaction to the evolution of a
public that is attuned to new creative trends. Beneath the blanket concern with economic
practicality, the desire to establish a relationship with the setting and with society is also en-
countered. These are projects that reflect the classical significance of the emporium as a
cosmopolitan centre in which business is conducted and reject the monopoly of the exclu-
sive firm in order to offer the average citizen access to the world of design.

With this purpose in mind, the original High-Tech was opened in 1982, a centre for the
production and sales of industrial designs in the capital of Lombardy, planned by the archi-
tect (and proprietor) Mauro Bacchini. Seven years later, the second outlet opened by the
company was considered to be one of the most imposing premises in Milan, not only for
the quality of the products, but also for the intervention completed by Bacchini. With the in-
dustrial typology of the old building as a point of departure, the architect inserted an open
retail structure in the original container in which the client, the service and the selection of
articles were granted equal importance.

The Addicional shops (a joint project by Lluis Pau and the studio of Martorell, Bohigas
and Mackay) fall into this category of retail premises offering varied and high-quality mer-
chandise. These two first spaces were opened in Banyoles and Olot, the goal being to cre-
ate a public image which will be the defining aspect of the future outlets of the chain.
Nevertheless, the planners did not resort to the usual conventions of image techniques, but
rather they reinterpreted the needs of each container in accord with the spiritual and typo-
logical context.

Another integrated display and sales programme is found in the San Valentino Bottega, a
project in which Luigi Lanaro and Massimo Cocco converted a historical building in
Vicenza into a retail sales outlet for ornamental objects and furniture used in interior de-
sign. The architects attempted to recover the original meaning of the term bottega, as a
place for exploration and the communication of ideas and feelings; that is, for relation-
ships. To achieve this they created a severe, ascetic but welcoming environment, suitable
for the contemplation and reflection.

The last group contributes further evidence of the broad semantic range of the term com-
mercial, since this category includes works with disparate functions that refer to the prima-
ry concept of human relations and communications. The underlying ambition in the plan-
ning of these spaces included both the creation of a public image and the planning of a

pleasant environment in private or governmental agencies. The project that best exempli-
fies this spirit is the Belfort Meeting Hall, a new work by the Naco Studio in which Renk
and Joulia Lagares have created an imposing civic interior whose design follows logically
from its function. The redefinition of the environments of various public and private areas
transforms the entire interior through the strategic handling of materials, colour schemes
and furnishings. These government premises have become a microcosm articulated by the
dynamic notion of movement.

The planning of the Grenier a Sel by Jean-Michel Wilmotte may be approached from the
same standpoint, although in this case the commercial nature of the premises is more ex-
plicit. An old salt warehouse in the town of Avignon was converted into a government auc-
tion house. The architect concentrated his efforts on the concept of staging in order to dra-
matize the public auction process. His sensitivity is revealed through the treatment of per-
ception and luminosigy.

As for the design of interior images for companies related to the wold of commerce, ad-
vertising and production, two outstanding examples are the project by Tonet Sunyer and
Jordi Badia in the New Tiempo/BBDO Offices and Jardine House by Michael Hopkins and
Eva Jiricna. Both commissions involved the creation of a reception area that was comfort-
able, hospitable and a symbol of public identity, but the approaches of the two studios were
different. The Catalans opted for warmth and the use of wood in the more public spaces,
while the work areas were defined by a continuity of perception and a neutral chromatic
treatment. In contrast, the British architects applied the most expressive high-tech strate-
gies, illustrated by the splendid staircase in which sumptuous form and conflict reveal the
countless possibilities of this style in the definition of interiors.

These last examples are indicative of an on-going experimental search in new domains of
the world of commerce, which appeared as a result of the frenetic evolution of our society
at the close of the millenium. The contrast between the huge merchandising facilities and
small retail outlets serves to demonstrate the richness and versatility of the fields of town
planning, architecture and interior design during the final decades of the twentieth century.
The approaches are applicable in any context related to man as a social animal. This vol-
ume does not attempt to offer more than a fragmented and partial reflection of the plural,
dynamic and volatile reality of commercial spaces.
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