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What is the best way to communicate the “natural” today, when everyone aspires
to be natural? How can a graphic designer successfully communicate eco-
consciousness, natural health, and renewable energy through their design?

Plants in graphic design can be flowery and graceful, or they can hint at the
health improving properties of nature. They can illustrate flavor or decorate
unwanted space. Most of the time, they inform the customer that the product has
natural byproducts in it.

I had my first memorable encounter with plant graphics when I bought “special
teas” with my mother at Gryningen, an organic health food store in Stockholm.
There were products along every wall, from the floor to the ceiling, and almost
all of them had elaborate illustrations of plants on them. There were dried
herbs, exotic teas, algae-extracts, kelp, vegetable stock, interesting vegetarian
food, fruit drinks, essential oils and soaps with all kinds of different flavors
and scents I'd never encountered before. My mother bought our Yogi Tea and we
left the store.

A few years later I had my first job in a flower shop. I applied because of the
intricate interior of the shop and the extraordinarily well-groomed flowers,
but most of all because of the sign. The sign was illustrated with a beautiful
circle of ivy leaves that wrapped themselves around the shop name. It looked
so lush and alive, and I was proud to enter that door every day and carry out
my important tasks of watering the plants and re-potting them. I was 12 and I
decided I wanted a leaf-covered sign of my own.

When I grew up I didn’t become a florist, I became a designer..with a mission.



Today, when more and more consumers are making environmentally and organically
friendly choices, it is vital that fresh design reflects those values. Humanity is
starting to step away from the industrial era and embrace nature instead. Brian
Dougherty’s book "“Green Graphic Design” talks about the increasing challenge for
graphic designers to create a new generation of value-based brands.

Dougherty says, “In addition to creating physical artifacts (all those booklets,
brochures, and banner ads), graphic designers also help clients strategize about
how to build strong brands and craft communications that resonate with their
target audiences. As such, we are message makers. The messages designers make,
the brands we build, and the causes we promote can have an impact far beyond the
paper we print on.”

Plant graphics are important because they cause us to think about nature. In
a world where we consume more resources than the Earth produces on an annual
basis, sustainable thinking is crucial.

Graphic designers who represent brands that embrace sustainable production
should see their work as part of a mission to make the world better. If we cause
consumers to change their habits and choose a sustainable product because of the
design, then we might have helped change the world for the better.

Last week I went into the same health food store where, 20 years ago, my
fascination with natural products began. I saw my design for Naturligtvis on the
shelves - an award winning, locally and sustainably produced, organic skin and
hair care brand. I realized I had come full circle! To celebrate, the next step
might be creating that leaf sign.. with inspiration from this book, of course.

— Saga-Mariah Sandberg, plant-obsessed graphic designer with a mission







Poster & artwork for "WOW 10" - Art book

Design Agency artless Inc. Designer Shun Kawakami Illustrator Tadashi Ura Photographer Taisuke Koyama, Shun Kawakami Client
WOW INC.

“WOW" is a creative production that is mainly a video on advertising and promotion for the company based in Sendai and Tokyo.
Five units from WOW came together to collaborate on and publish the art book "WOW10" that celebrates the company's 10 year
anniversary. There are two parts of the book: the first focuses on "Reconstruction of the last 10 years" and the second is a
projection for "The Next 10 years."
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