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FROM THE AUTHORS

To students assigned a typical social psychology text-
book, the field must seem like an amazing three-ring
circus, where every turn of the eye reveals a dizzying
assortment of attention-demanding performances. A
different show unfolds in each ring—awe-inspiring acts
of altruism, shocking deeds of aggression, persuasive
tricks from magician’s hats, human pyramids of co-
operation, and mysterious feats of self-delusion. At the
center of it all stands the course instructor, the ring-
master, calling students’ attention alternately to one then
another facet of the spectacle—And now, ladies and gen-
tlemen, I invite you to shift your gaze from the clownish
antics of self-deception to the daring men and women at-
tempting to traverse the tightrope of romantic love, and
then back down to the wild lion pit of aggression. . . .

THE NEED FOR AN
INTEGRATIVE APPROACH
TO SOCIAL PSYCHOLOGY

For us, the problem with the three-ring circus presen-
tation of social psychology is that it masks something
crucial: Human social behaviors are woven together in
related, interconnected patterns. To present an array of
separate, disjointed chapter topics—aggression here,
persuasion, prejudice, and personal relationships there,
there, and there—offers a sorely inadequate view of the
field. Common concepts, dimensions, and principles
underlie all social behavior, and we are convinced that
students will benefit greatly from knowing about them.
After all, a primary rule of learning and memory is that
people grasp and retain more material, more casily,
when the various parts can be connected by organizing
principles.

As entertaining and stimulating as a circus may be,
it is not a good arena for learning. Much better, and
equally engaging, is a well-constructed work of theater,
cinema, or literature. The field of social psychology
should not be presented to students—the way it too
often has—as the circus of everyday social behavior, but

as the story of that behavior. It’s an intricate story to
be sure, rich in versions and variations. But it is coher-
ent nonetheless, with recurring characters, scenes, and
themes linking its elements. Our major purpose in
writing this text is to offer students and instructors a
cohesive framework that retains social psychology’s
renowned ability to captivate student interest, but that
adds the more intellectually helpful (and satisfying) fea-
ture of integration.

HOW DO WE ACCOMPLISH
THE INTEGRATION?

For a full year before deciding to write this book, we met
for an afternoon every week to try to develop a truly in-
tegrative framework for the course. We knew that we
had one ironic advantage: In a basic way, we disagreed
with one another. Each of us approached the task with
a different one of the major, sometimes opposing, the-
oretical perspectives in social psychology today—social
cognition, social learning, and evolutionary psychology.
We realized that if we could find an overarching frame-
work that would bridge our diverse approaches, it would
provide an especially broad foundation for integrating
the course material—one that allowed and incorporated
a full range of theoretical starting points.
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Those meetings were an exhilarating mix of con-
flicts, insights, false starts, blind alleys, and break-
throughs . . . but always accompanied by the shared
sense that our understanding of social psychology was
growing. The effort would have been worthwhile even
if no book had come of it. At the end of that year of
discussion and debate, not only did we have an invalu-
able mid-career learning experience under our belts
but, as well, we had consensus on an integrative frame-
work that we were all genuinely enthusiastic about.

The framework uses a pair of themes to tie together
the text material within and across chapter topics:

1. The goal-directed nature of social behavior.
First, we stress that social responding is goal-directed.
The goals themselves may not be verbalized or even
conscious, but when people obey an authority figure,
begin a new relationship, or raise a fist against another,
they do so in the service of some goal—perhaps to gain
another’s aproval, verify a self-image, acquire social sta-
tus, and so on. In Chapter 1, we describe how goals
flow from fundamental social motives, such as estab-
lishing social ties, attracting mates, and understanding
ourselves and those around us. In Chapter 2, we ex-
amine how goals work: where they come from, how
they are activated, how they ebb and tlow across social
situations, and how, ultimately, they influence our ac-
tions. In each succeeding chapter, we reestablish this
emphasis on goals by asking the question, “Which
goals are served by the behaviors considered in this
chapter?”

2. The interaction of the person and the situa-
tion. Second, to understand tully the causes of a per-
son’s social behavior, we need to consider how aspects
of that person interact with aspects of his or her situa-
tion. How do features inside the individual—attitudes,
traits, expectations, attributions, moods, goals, sterco-
types, and emotions—work together with features of
the situation to influence social behavior? Beginning
with Kurt Lewin, this interactionist theme has been
prominent in our field. Unfortunately, the explanatory
power of this perspective has rarely been engaged sys-
tematically in introductory social psychology texts. In
contrast, our aim is to continuously invite readers to
consider the instructive interplay of influences that
come from inside and outside the person.

THE STRUCTURE OF
EACH CHAPTER

Atfter introducing social psychology (Chapter 1) and
taking a closer look at the person in the social situation
(Chapter 2), we organize the remaining chapters around
a common structure:
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1. The mystery. Each chapter begins with an ac-
count of a baffling pattern of human behavior—an inci-
dent or set of incidents that scems beyond understand-
ing. For example:

®m  Why did a Japanese envoy in Europe decide to dis-
obey his supeviors’ repeated ovders and vescue thou-
sands of Jews from the Holocaust?

®  Why did a middle-class girl who had sung in the
chuvch choir and been o member of the Campfire
Girls join two other women and a former high school
track star in committing one of the most grisly mass
murders of this century?

B What features of human emotion could inspire the
king of one of the world’s most powerful empires to
abdicate his throne, lands, and castles for the affec-
tions of @ woman his family and country judged
wholly unsuitable?

Later, as the chapter progresses, we introduce general
principles of human behavior that, when put together
properly, resolve the mystery. These mysteries represent
more to us than devices for engaging readers’ interest.
They are designed to convey something basic about
how we approach the text material: Our approach is
heavily research-based, and research is akin to good de-
tective work. Researchers, like detectives, begin their
scarch with an interesting or perplexing question, then
examine clues, gather evidence, test hypotheses, elimi-
nate alternatives and—if things fall into place—uncover
the right answer. To mine these instructive parallels, we
return often in the text to the concept of researcher-
as-detective.

2. The goals. Next we introduce readers to the set
of goals underlying the behavior covered in the chap-
ter, by asking “What purposes does this behavior (e.g.,
aggression or helping or conformity) serve for an indi-
vidual?” and “Which factors lead an individual to use
this behavior to achieve those goals?” Taking each goal
of the set in turn, we consider factors in the person, in
the situation, and in their interaction:

The person. Here we present research show-
ing which internal factors trigger each
particular goal. So, which traits motivate
people to seek social approval through
conformity? Which moods influence
people to think deeply in order to under-
stand themselves and others more accu-
rately? Which beliefs lead people to
discriminate against other groups in
order to feel good about themselves?

The situation. Here we consider evidence
of situational factors relevant to a given
goal. How do personal threats engage
self-protective prejudices? How do
cultural norms influence the desire to
seck sexual gratification through casual



relationships? How does time pressure
affect the inclination to think deeply be-
fore deciding what a stranger’s personal-
ity is like?

person—situation interaction. In this sec-
tion, we present data demonstrating
how personal and situational factors in-
teract. Social psychologists are used to
thinking about how people with different
attitudes, expectations, and traits act dif-
ferently in the same situation. But inter-
actions are much richer than this: People
choose their life situations, change sit-
uations they do not like, and are them-
selves rejected from some situations and
changed by others. For example, lonely
people may act in needy ways that alien-
ate others. In turn, others may avoid
them and stop inviting them to social
events, further enhancing their inner
feelings of social isolation. By systemati-
cally showing students the importance
of person—situation interactions, we
hope to illustrate the limitations of the
usual single-factor explanations—such

as putting all the blame for aggression
or blind obedience on the person, or the
converse error of viewing people as inter-
changeable pawns on a giant interper-
sonal chess board.
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3. Special features. Several of social psychology’s
messages and themes are highlighted in each chapter’s
special features:

Focus on Gender. Here, we examine how men
and women approach social encounters in
ways that are sometimes very different,
and sometimes surprisingly similar. In
the chapter on relationships, for instance,
we note that, although gender difterences
in sexual behavior often jump out and
grab people’s attention, the two sexes
approach long-term loving relationships
in remarkably similar ways.

Focus on Culture. In this feature we empha-
size how particular cultures and subcul-
tures influence social behavior. In the
chapter on persuasion and attitude
change, for instance, we consider how ad-
vertisers in Korea and the United States
texture their ads to engage the somewhat
different “selves” found in these cultures.
Looking across cultures teaches us to see
beyond our own narrow experiences and
to appreciate not only the dazzling differ-
ences but also some of the commonalities
that link all human beings together.

Focus on Application. Here, we discuss how
a specific experimental finding or body of
findings relates to real-world issues—how
research insights can be used to create
less-prejudiced classrooms, help married
couples stay together, reduce violence, or
encourage honesty in employees.

Focus on Method. In Chapter 1, we present
the research methods in terms of a detec-
tive metaphor—searching for clues by
sifting through shreds of evidence. In
cach chapter that follows, we introduce
a new tool for the researcher’s detective
work. For example, in describing the re-
search findings on media violence and
viewer aggression, we include a feature
on how meta-analysis works. In dis-
cussing research on love, we introduce
the tool of factor analysis. By introducing
these tools throughout the text, we hope
to show the student why methods are es-
sential to solving fascinating riddles.

Focus on Social Dysfunction. Psychology stu-
dents are fascinated by disordered behav-
ior. In this feature, we hope to tap that
fascination to demonstrate broader prin-
ciples. We examine how normally healthy
social behaviors can, if taken too far, pro-
duce unhealthy consequences—for exam-
ple, how the usually adaptive tendency to
develop strong bonds between lovers can
underlie obsessive relationships.

4. Revisiting the Mystery. The final section re-
turns to the opening mystery to help students pull to-
gether the various research findings discussed in the
chapter. For example, we return to the puzzle of the
prosocial Japanese envoy, the mass-murdering middle-
class young woman, or the abdicating king in light of
rescarch findings on altruism, aggression, and relation-
ships (and we pull together the new clues we revealed in
the chapter). In this way, we hope not only to capitalize
on curiosity, but also to tap another general principle of
learning and memory—the principle that students recall
more facts when they are connected to vivid cases.

WHAT WE HAVE LEFT OUT

A glance at the table of contents shows that we have in-
cluded no separate applications chapters on such topics
as health, business, or the law. This is not because of any
lack of regard for their importance within social psy-
chology. Quite the reverse. Rather than giving these
topics a tagged-on, stand-alone status in the book, we
want to emphasize their frequent connections to the
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mainstream topics of the field. Consequently, we point
out these links as they occur naturally within the text
discussion and (when special elaboration is appropriate)
in the Focus on Application features found in each chapter.
In this way, we hope to convey to students the inher-
ent relationship between the principles of social psychol-
ogy and the behaviors of people in workplaces, school-
rooms, and other applied settings.

For similar reasons, there is no isolated chapter or
appendix on methodology. Although we do expose
the reader to the major methodological issues of social
psychological rescarch in Chapter 1, we think the more
valuable instruction comes in the Focus on Method fea-
tures that appear in each subsequent chapter. There,
blended with a discussion of puzzling research ques-
tions, the student learns the details of the methods that
can answer them. Additionally, the student learns to ap-
preciate that one cannot be fully confident in the results
of a study without understanding how those results
were obtained.

Lastly, and once again reflecting our emphasis on in-
tegration, the chapters are not grouped and divided into
separate sections, such as social knowing, social influ-
ence, and social relationships. Instead, the chapter topics
flow in a continuum from phenomena occurring primar-
ily inside the individual to those occurring primarily out-
side. However, there is no imperative to this ordering
and, with the exception of the first and last chapters,
instructors may sequence the chapters to fit their own
preferences without harm to student understanding.

One reason for this adaptability is that the integration
we have proposed does not depend on any lock-step,
building-block progress through the course material.

Social psychology as an integrated whole. Rather
than presenting the fascinating findings of the field of so-
cial psychology as a mind-dazzling three-ring circus, we
have attempted to arrange them into a patterned whole.
Just as the many separate brush strokes of an Impres-
sionist painting can be combined to produce a single vi-
sual image, and the separate acts of a ballet perfor-
mance can be seen as parts of the same story, so we
believe the separate parts of social psychology can be
made into a cohesive whole. To this end, we use the re-
current themes of goal-orientation and person-situation
interactions to organize each chapter of this text. Pre-
senting the field in an organized structure should not only
make it more intellectually appealing to advanced stu-
dents, but should, by capitalizing on a basic principle of
learning and memory, make the diverse facts and figures
easier to grasp and remember for students at all levels.
(Painting is “The Rehearsal of the Ballet on Stage,” by
Edgar Degas).
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Rather, that integration comes from a pair of concepts,
goals and the person—situation interaction, that apply
generally to the topics of the course. Although the goals
may not be the same, the ways that goals function—the
mechanisms by which they develop and operate—are
similar in the case of aggression or attraction or self-
presentation or any of the social behaviors we consider.
And, although the particular factors may differ depend-
ing on the behavior under study, understanding how
factors in the person interact with factors in the situa-
tion provides the most informed insights into the caus-
es of everyday social behaviors—whatever the behav-
iors, in whichever order they are considered. These two
concepts, then, allow an organization that we think is
both integrative and flexible.

In the pages that follow, readers will find everyday
social behaviors depicted as something more tightly
woven and interconnected than a three-ring circus. Be-
vond being “the greatest show on earth,” social psy-
chology may well be the greatest story—breathtaking,
coherent, and, most of all, instructive. We hope you will
agree.

SUPPLEMENTS

Our goal is to provide supplements, for students and in-
structors, that are a cut above the materials that usually
accompany social psychology textbooks. With the help
of the expert teachers and scholars who have written the
supplements to accompany our book, we are confident
that you will find them both useful and accurate.




INSTRUCTOR’S RESOURCE MANUAL (IRM)
Prepared by Renée Bator of the State University of New
York at Plattsburgh, the IRM contains a wealth of ma-
terials to help enrich classroom presentations. For each
chapter, the IRM provides a brief and a detailed chap-
ter outline, lecture and discussion suggestions, critical
thinking activities, classroom learning activities, repro-
ducible handouts, and a list of multimedia resources
(including readings, video titles, and web links).

TEST BANK

Prepared by Kelton Rhoads of Arizona State University
and Lisa Farwell of Santa Monica City College, the test
bank contains over 1,400 multiple-choice and 200
essay items.

COMPUTERIZED TEST BANK

This computerized version of the test bank is available
in Windows and Macintosh formats using ESATEST
I11, the best-selling test-generation software.

TRANSPARENCIES
Over 120 full-color acetate transparencies of images taken
from the text will enhance lectures and presentations.

ELECTRONIC TRANSPARENCIES

PowerPoint™ -based electronic transparencies, prepared
by Fred Whitford of Montana State University, will add
life to lectures. Based on outlines from the IRM, the pre-
sentations are available in both text-only and graphic-
enhanced formats.

ALLYN & BACON INTERACTIVE VIDEOTAPE

The brief video segments that comprise this tape are
ideal for helping to introduce your students to timely
topics and to spark classroom discussions and critical
thinking. The videotape is accompanied by a helpful
user’s guide.

INTERACTIVE EDITION

Please ask vour local Allyn & Bacon representative
about this exciting new interactive CD-ROM that can
be obtained as part of a valuepack with the textbook.
Containing a wealth of audio, video, and study aids,
this CD-ROM based book/study resource provides a
uscful and engaging supplement to the book itself.

STUDY GUIDE

This comprehensive study guide, prepared by Angela
Bryan of the University of Connecticut, offers addi-
tional support and activities to help master the most im-

portant concepts in the text. It includes outlines, key
terms, matching exercises, fill-in-the-blank questions,
“Pro and Con” sections that compare and contrast key
approaches, multiple choice practice quizzes, and dis-
cussion questions.

PRACTICE TESTS

Ten multiple-choice items per chapter, plus an answer
key, are available in this handy booklet to allow students
additional test-taking practice. Available only as a val-
uepack with the text, instructors should contact their
local Allyn & Bacon representative for more informa-
tion about this free supplement.

WEBSITE

Visit http: //www.abacon.com/knc, an easy-to-use web-
site that features interactive practice tests, hotlinks to
related websites, activities, and additional resources.
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