DAVID ZAREFSKY

e

£ ' :‘;’

{ 4 v ' 1o

= g ‘:v:“\l

y i

SPEAKING

STRATEGIES FOR SUCDOCESS

Towrth Gaitiorn




Public Speaking

Strategies for Success

Fourth Edition

David Zarefsky

Northwestern University

IBIRIE 5

PEARSON

nnd ;

Boston New York San Francisco

Mexico City Montreal Toronto London Madrid Munich Paris
Hong Kong Singapore Tokyo Cape Town Sydney



For my students

Editorial Director: Jason Jordan

Executive Editor: Karon Bowers

Series Editor: Brian Wheel

Developmental Editor: Shannon Morrow

Series Editorial Assistant: Jennifer Trebby
Marketing Manager: Mandee Eckersley

Composition and Prepress Buyer: Linda Cox
Manufacturing Manager: Megan Cochran

Cover Designer: Kristina Mose-Libon

Photo Research: Helane M. Prottas/ Posh Pictures
Editorial-Production Coordinator: Mary Beth Finch
Editorial-Production Service: Modern Graphics, Inc.
Electronic Composition: Modern Graphics, Inc.

For related titles and support materials, visit our online catalog at www.ablongman.com
Copyright © 2005, 2002, 1999, 1996 Pearson Education, Inc.

All rights reserved. No part of the material protected by this copyright notice may be repro-
duced or utilized in any form or by any means, electronic or mechanical, including photo-
copying, recording, or by any information storage and retrieval system, without written
permission from the copyright owner.

To obtain permission(s) to use material from this work, please submit a written request to
Allyn and Bacon, Permissions Department, 75 Arlington Street, Boston, MA 02116 or fax your
request to 617-848-7320.

Between the time Website information is gathered and then published, it is not unusual for
some sites to have closed. Also, the transcription of URLs can result in unintended typo-
graphical errors. The publisher would appreciate notification where these errors occur so that
they may be corrected in subsequent editions.

Library of Congress Cataloging-in-Publication Data

Zarefsky, David.
Public speaking : strategies for success / David Zarefsky.—4th ed.
p. cm.
Includes bibliographical references and index.
ISBN 0-205-41487-7
1. Public speaking. L. Title.

PN4129.15.Z37 2004
808.5"1—dc22

2004040985
Printed in the United States of America.

10 9 8 7 6 5 4 3 2 1 VHP 09 08 07 06 05 04

Photo credits appear on page 500, which constitutes a continuation of the copyright page.



To the Instructor

I wrote Public Speaking: Strategies for Success because I was convinced that
no other book really focused on the premise that successful public speaking
is strategic. By that I mean that it involves understanding the circumstances
in which one speaks, making deliberate choices about how to deal with
these circumstances, and planning for achieving one’s goals. The key ele-
ments in a strategic approach to public speaking are critical thinking and
strategic planning, and I emphasize these skills throughout this book.

A consequence of a strategic perspective is the recognition that public
speaking is not a science with universally applicable principles or a set of
formulas that can be applied mechanically or by rote. It is more compli-
cated than that, involving subjective judgment and human choice. We do
our students a disservice if we pretend otherwise. Instead, by equipping
them with necessary knowledge and skills, we should help to prepare them
to make these choices skillfully and intelligently. That is a goal of this book.

To say that the subject matter is complex, though, is certainly not to say
that the textbook must be dull, tedious, or unreadable. This edition espe-
cially reflects my desire to make the text readily accessible to students with-
out compromising the integrity of the subject matter.

I am grateful for the positive reception that has been given to earlier edi-
tions. I hope that this fourth edition will refine the approach and incorpo-
rate new material while maintaining the clear perspective for which the
book has become known.

New To This Edition

Greater Focus on Diversity

Far from being a “buzzword” or an emblem of “political
correctness,” diversity of audiences on virtually every di-
mension is a fact with which speakers must be prepared to
deal. It is not an issue that can be separated from other con-
cerns but one that affects every aspect of public speaking.
Accordingly, throughout the book it is incorporated in ex-
amples and precepts, and every chapter includes a new fea-
ture, Strategies for Speaking to Diverse Audiences, with tips
on how that chapter can be applied in an increasingly di-
verse environment.
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Expanded Material on Informing and Persuading

Chapters 13 and 14 have been revised to incorporate additional research
findings and practical advice concerning strategies for informing and per-
suading. Appendix A has been more sharply focused to deal with the appli-
cation of these strategies in the public forum.

Revised and Updated Examples

Throughout the book, examples of student and public speakers have been
updated to reflect current issues, especially in the aftermath of the terrorist
attacks of September 11, 2001. New examples also have been chosen to il-
lustrate theoretical principles more effectively. At the same time, the book
retains a depth of historical examples so that students will see how speak-
ers over the years responded to the challenges of public speaking.

Updated Material on Technology

Information technology plays an increasing role in the pub-
lic speaking course, both for research and in presentation.
R Accordingly, Chapters 5 and 12 have be.en carefully updated,
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fore the advent of the computer. And Chapters 5 and 12 include
discussion of “low tech” as well as “high tech” research sources
and presentation materials.

Retained From Earlier Editions

Even with the changes described above, the principal elements that distin-
guished earlier editions have been maintained. These include a focus on
strategies; integration of theory and practice; challenging examples and
applications; stress on the skills of analysis, research, and reasoning; a
holistic approach to the study of language and delivery; comprehensive
treatment of visual aids and of occasions for public speaking; enriched
emphasis on learning from others; and a rich presentation of audience
analysis and the public forum.

Focus on Strategies

The primary focus of the book—strategic thinking and planning—clearly
has been retained. Far too often, students leave a public speaking class with
nothing more than a recipe for how to prepare and deliver a seven-minute
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speech in class. Certainly, being able to prepare and deliver that classroom
speech well is a start. The goal of this book, however, is to help students also
to learn how to apply the skills required for the seven-minute classroom
speech to the range of public speaking situations they will encounter
throughout their lives. Students should recognize how often they will find
themselves participating in speaking situations, whether as a public
speaker or as an audience member. They need to think through and about
the public speaking process and to develop strategies to achieve their goals.

This edition includes Choose a Strategy boxes, which appear throughout

the book and present students with a case study

situation requiring that they decide how the
skills and concepts discussed in the chapter
(and in previous chapters) could be adapted
to a concrete rhetorical situation. These case
studies are geared toward students’ level of
experience and they focus on public speaking
situations that students typically might en-
counter. After applying what they've learned to
the initial scenario, students are asked to de-
cide what impact a change in topic, audience,
purpose, or other variable might have on the
choice of strategies. These scenarios offer stu-
dents a chance to explore the variables and
tradeoffs that inevitably apply to any strategic
decision. There are usually no “correct” solu-
tions for these open-ended Choose a Strategy sit-
uations. Rather, they are exercises in what we
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have described as applied rhetoric: sizing up a situation, understanding its
opportunities and constraints, assessing ideas, and reasoning with an audi-
ence in mind. These situations are realistic and encourage students to de-
velop and refine their strategic thinking about the public speaking process.

Integration of Theory and Practice

An approach that views public speaking as a set of formulas or rules to be
followed is of limited value. Few actual speaking situations will match ex-
actly those for which the “rules” were written; students need instead to be
able to adapt to the particular situations in which they find themselves. In
order to do that, they must understand the theory behind the rules. Recog-
nizing this fact, some books try to “import” theory, including all the latest
specialized terms and jargon. This book instead integrates theory into the
underlying discussions of practice, not by highlighting obscure writers or

technical terms, but by explaining clearly what students should do and why.
The book is solidly grounded in rhetorical theory, but no prior knowledge
of that field is either required or assumed. Theory and practice are treated

as a seamless fabric.

A Variety of Challenging Examples and Applications

Because public speaking is situation-specific, this book includes a large

number of cases and examples. The examples have the following charac-
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teristics. First, they encompass a wide range of topics and issues, with
some examples from actual speaking situations and some hypothetical ex-
amples to illustrate points in the text. Second, some examples compare
speeches in the classroom with speeches in the field. Third, there are both
brief examples and some extended examples that can be followed through-
out an entire chapter. The examples emphasize a need to analyze and re-
spond to audiences as an integral part of the strategic thinking process.

Stress on the Skills of Analysis, Research, and Reasoning

This book, more than others, emphasizes practical applica-
tions of critical thinking skills that are so crucial to public
speaking. These skills include active listening skills for map-
ping ideas and critical evaluation, and topic analysis to deter-
mine underlying issues. The investigation and research
process is treated in considerable detail, with specific advice
and guidance for analyzing a thesis to discover new subtopics
and approaches. And there is a full chapter on reasoning in the
context of the entire speaking situation (not limited to persua-

Lepagll sive speeches), a subject often ignored or slighted in other pub-
ant is it to fij] them?

ey lic speaking texts. These practical skills and processes are
sal audience? S i av;u' i ! | |
sl summarized regularly for students in Checklist sections pro-

vided in every chapter.

A Holistic Approach to the Study of Language
and Delivery

Public Speaking recognizes a fundamental irony about language and deliv-
ery. They are the features of a speech that are most immediately noticeable,
and the aspects on which many beginning speakers wish to concentrate. Yet
to focus intensively on the details of language and delivery may be the worst
way to improve them; speakers may become so self-conscious that language
and delivery are distracting mannerisms. This book, while quite specific in
its treatment, focuses on language as a means to achieve a personal style
and on delivery as a means to improve understanding of the message.

Comprehensive Treatment of Visual Aids and of Occasions
for Public Speaking

The topics of visual aids and occasions for public speaking are common to
public speaking books, but the treatment here is particularly comprehen-
sive. A wide variety of visual aids are considered, including those that make
use of contemporary computer technology. Although both deliberative and
ceremonial occasions for public speaking are discussed, a much wider
range of speaking occasions is presented—from everyday interchange to
public forums to small groups.

A careful approach to the distinction between informing and persuading
is noticeable in the later chapters. One of the most venerable traditions in
public speaking instruction is to distinguish between speeches that inform
and speeches that persuade. There is some value to that distinction, and yet
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we know that matters are not so simple. Most speeches are a blend of
information and persuasion, sometimes so fine a blend that the elements
cannot be separated. Public Speaking regards informing and persuading as
headings for types of strategies speakers can use, and provides more spe-
cific coverage of speech purposes that may mix information and persua-
sion. Nevertheless, because of the time limitations of the classroom,
instructors using this text can easily assign an informative speech and a
persuasive speech without confusing students if they wish to do so. The re-
alistic discussion of the blending and overlapping of informative and per-
suasive strategies is developed in Chapter 13 (“Informing”) and Chapter 14
(“Persuading”) in order to introduce students to the notion gradually.

Enriched Emphasis on Learning from
Others

In many of the chapters, there is a boxed feature
called Applying Strategies that highlights five real-
life students from Texas Tech University and de-
scribes their development throughout their public
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Analysis of the audience is basic to any speaking sit- T e s 258 W
uation, yet many books offer an unrealistic presenta-
tion of what audience analysis involves. They focus
primarily on quantitative demographic information that the speaker often
is unable to obtain. Public Speaking treats three separate levels of audience
analysis and draws on awareness of audience psychology and cultures—
including responsiveness to cultural diversity—as well as demographics.
Public Speaking grounds public speaking in a concept of the public
forum. All too often, the public dimension is missing from books on public
speaking. Speakers will not always speak only about personal issues to an
audience made up only of their friends. Rather than treating the classroom
situation as an end in itself, this book argues that it is a simulation of the
public forum. Audiences are called upon to make judgments about matters
on which they cannot possibly have all the relevant information. The task
of the speaker is to help in guiding listeners to make sound judgments.
From this premise follow ideas about the importance of the speaker’s ethos,
about the responsibilities one incurs when speaking and the ethical stand-
ards one should meet, and about the collaborative nature of the speaker-au-
dience relationship. These topics are all explored in this book. In addition,
Appendix A focuses particularly on the public forum. It is intended to

bridge the gap between the artificial speaking environment of the class-
room and that of the “real world.”
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MSWord, TestGen, CourseCompass, Blackboard, WebCT, and more. Visit
www.ablongman.com/suppscentral to register for your login and password
today:.

Print Resources

Instructor’s Resource Manual with Teaching Tool for the Companion
Website, prepared by Julie R. Mactaggart of St. Cloud State University. The
manual provides the instructor with an assortment of teaching materials,
including chapter-at-a-glance guide to the supplements package, learning
objectives, chapter outlines, discussion topics, class projects, and student
exercises. A new Teaching Tool section helps integrate the text's Companion
Website into an instructor’s course with teaching topics, class activities, and
test questions.

Test Bank, by Robert Bookwalter of Marshall University, contains mul-
tiple choice, true/false, fill-in, short answer, and essay questions. Midterm
and final exam handouts also are included.

A Guide for New Public Speaking Teachers: Building Toward Suc-
cess, Third Edition, by Calvin L. Troup of Duquesne University, is designed
to help new instructors teach the introductory public speaking course ef-
fectively by covering such topics as preparing for the term, planning and
structuring the course, evaluating speeches, utilizing the textbook, and in-
tegrating technology into the classroom. The third edition includes a brief
guide on teaching students for whom English is not the first language,
teaching suggestions, and student activities designed to accompany The
Allyn & Bacon Classic and Contemporary Speeches DVD.

Allyn & Bacon Public Speaking Transparency Package includes 100
full-color transparencies created with PowerPoint software to provide vi-
sual support for classroom lectures and discussions.

Great Ideas for Teaching Speech (GIFTS), Thirteenth Edition, by
Raymond Zeuschner of California Polytechnic State University, includes
descriptions and guidelines for assignments used successfully by experi-
enced public speaking instructors in their classrooms.

ESL Guide for Public Speaking, by Debra Gonsher Vinik of Bronx
Community College of the City University of New York, provides strategies
and resources for instructors teaching in a bilingual or multilingual class-
room. It also includes suggestions for further reading and a listing of re-
lated Websites.

Electronic Resources

MySpeechLab Where students learn to speak with confidence!
MySpeechLab is an interactive and instructive online solution for introduc-
tory public speaking. Designed to be used as a supplement to a traditional
lecture course, or to completely administer an online course, MySpeechLab
combines multimedia, video, speech preparation activities, research sup-
port, tests, and quizzes to make teaching and learning fun! Students benefit
from a wealth of video clips that include student and professional speeches
with running commentary, questions to consider, and helpful tips—all
geared to help students learn to speak with confidence. For complete details
and ordering information, please visit www.myspeechlab.com or consult
your local Allyn & Bacon representative.

TestGen EQ: Computerized Test Bank The user-friendly interface
enables instructors to view, edit, add questions, transfer questions to tests,
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XX

and print tests in a variety of fonts. Search and sort features allow instruc-
tors to locate questions quickly and arrange them in preferred order.

PowerPoint Presentation for Public Speaking, by Rebecca L. Roberts
of The University of Wyoming, contains over 100 slides of text-specific lec-
ture outlines and graphic images. Available on supplements central. Log on
to www.ablongman.com/suppscentral to access the presentation.

Allyn & Bacon PowerPoint Presentation Package for Public Speaking
Available at www.ablongman.com/suppscentral, this package includes 125
slides that provide visual and instructional support for the classroom includ-
ing material on communication theory, visual aids, and tips for organizing
and outlining speeches. A brief user’s guide accompanies this package.

Allyn & Bacon Digital Media Archive CD-ROM for Communication,
Version 2.0 contains electronic images of charts, graphs, maps, tables, and
figures, along with media elements such as video, audio clips, and related
web links. These media assets are fully customizable to use with our pre-
formatted PowerPoint outlines or to import into instructor’s own lectures
(Windows and Mac).

VideoWorkshop for Public Speaking, Version 2.0, by Tasha Van Horn
of Citrus College and Marilyn Reineck of Concordia University- St. Paul, in-
cludes quality video footage on an easy-to-use CD-ROM plus an Instructor’s
Teaching Guide with textbook-specific Correlation Grids. VideoWorkshop
brings textbook concepts to life with ease and helps students understand,
analyze, and apply the objectives of the course.

CourseCompass for Public Speaking, powered by Blackboard and hosted
nationally, is the most flexible online course management system on the mar-
ket today. By using this powerful suite of online tools in conjunction with Allyn
& Bacon’s preloaded textbook and testing content, you can create an online
presence for your course in under thirty minutes. The Public Speaking course
features preloaded content such as quiz questions, video clips, instructor’s
manuals, PowerPoint presentations, still images, course preparation, and in-
struction materials, VideoWorkshop for Public Speaking, weblinks, and much
more! Log on to www.coursecompass.com to access this dynamic teaching re-
source. The content is also compatible with Blackboard and WebCT.

CourseCompass for Public Speaking, Professional Development
Edition is a collection of helpful instructional materials that feature public
speaking teaching strategies, resources, and video examples that you can
access on the Internet using CourseCompass. For course coordinators
working with adjuncts and/or teaching assistants, our CourseCompass Pub-
lic Speaking, Professional Development Edition helps you to provide training
materials to your instructors—whether they’re on campus or not. You can
access our preloaded instruction materials, add your own materials, and
make the resulting combination available to other instructors for their own
instructional development and for the continued benefit of their students.
Log on at www.coursecompass.com for more information.

The Allyn & Bacon Classic and Contemporary Speeches DVD pre-
sents a collection of over 120 minutes of video footage in an easy-to-use
DVD format. Each speech is accompanied by a biographical and historical
summary that helps students understand the context and motivation be-
hind each speech. This DVD is available free to professors and students
when packaged with new copies of Public Speaking. Contact your Allyn &
Bacon sales representative for additional details and ordering information.

The Allyn & Bacon Student Speeches Video Library has a collection of
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student speeches videos that includes three 2-hour American Forensic Associ-
ation videos of award-winning student speeches and four videos with a range
of student speeches delivered in the classroom. Some restrictions apply.

The Allyn & Bacon Communication Video Library contains a collec-
tion of communication videos produced by Film for the Humanities and
Sciences. Topics include: Business Presentations, Great American Speeches,
and Conflict Resolution. Contact your local Allyn & Bacon sales representa-
tive for ordering information. Some restrictions apply.

The Allyn & Bacon Public Speaking Video includes excerpts of classic
and contemporary speeches as well as student speeches to illustrate the
public speaking process. One speech is delivered two times under different
circumstances by the same person to illustrate the difference between ef-
fective and noneffective delivery based on appearance, nonverbal, and ver-
bal style. Some restrictions apply.

The Allyn & Bacon Public Speaking Key Topics Video Library con-
tains three videos that address core topics covered in the classroom: Cri-
tiquing Student Speeches, Speaker Apprehension, and Addressing Your
Audience. Some restrictions apply.

Student Resources

Print Resources

Research Navigator Guide for Speech Communication, by Terrence
Doyle of Northern Virginia Community College, is designed to teach
students how to conduct high-quality online research and to document
it properly. Pearson’s new Research Navigator is the easiest way for students
to start researching their speeches. Complete with extensive help on the re-
search process and exclusive databases of credible and reliable source mate-
rial, including EBSCO’s ContentSelect Academic Journal Database and the
New York Times Search by Subject Archive, Research Navigator helps stu-
dents quickly and efficiently make the most of their research time. The guide
is available on the web at www.researchnavigator.com or valuepacked with
any of Allyn & Bacon’s Public Speaking texts.

Preparing Visual Aids for Presentations, Third Edition, by Dan Ca-
vanaugh, is a brief booklet that provides a host of ideas for using today’s multi-
media tools to improve presentations, including suggestions for how to plan a
presentation, guidelines for designing visual aids and storyboarding, and a
walkthrough that shows how to prepare a visual display using PowerPoint.

Speech Preparation Workbook, by Jennifer Dreyer and Gregory H. Pat-
ton of San Diego State University, takes students through the various stages
of speech creation—from audience analysis to writing the speech—and pro-
vides supplementary assignments and tear-out forms.

Public Speaking in the Multicultural Environment, Second Edition,
by Devorah A. Lieberman of Portland State University, includes activities in
a two-chapter essay that encourages students to analyze cultural diversity
within their audiences and adapt their presentations accordingly.

Outlining Workbook, by Reeze L. Hanson and Sharon Condon of Haskell
Indian Nations University, touches briefly on activities, exercises, and an-
swers that help students develop and master the critical skill of outlining.

Electronic Resources
MySpeechLab Where students learn to speak with confidence!
MySpeechLab is an interactive and instructive online solution for introduc-
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tory public speaking. Designed to be used as a supplement to a traditional
lecture course, or completely administer an online course, MySpeechLab
combines multimedia, video, speech preparation activities, research sup-
port, tests, and quizzes to make learning fun! Students benefit from a wealth
of video clips that include student and professional speeches with running
commentary, questions to consider, and helpful tips—all geared to help stu-
dents learn to speak with confidence. For complete details and ordering in-
formation, please visit www.myspeechlab.com.

VideoWorkshop for Public Speaking, Version 2.0, by Tasha Van Horn
of Citrus College and Marilyn Reineck of Concordia University- St. Paul, in-
cludes quality video footage on an easy-to-use CD-ROM plus a Student
Learning Guide with textbook-specific Correlation Grids. VideoWorkshop
brings textbook concepts to life with ease and helps students understand,
analyze, and apply the objectives of the course.

Companion Website with Online Practice Tests, by Julie R.
Mactaggart of St. Cloud State University, is easily accessed at www
.ablongman.com/zarefsky4e. This site provides an assortment of activities
to help students prepare speeches, including weblinks from the text’s Using
the Internet feature and additional examples of student work by the class
featured in the text’s Applying Strategies feature. The site also includes
learning objectives, flashcards, and an online set of practice tests for each
chapter.

Allyn & Bacon Public Speaking Website, by Nan Peck of Northern Vir-
ginia Community College, contains five modules students can use along
with their text to learn about the process of public speaking and in prepa-
ration of their speeches. This site includes enrichment materials and inter-
active activities to enhance students’ understanding of key concepts. Access
this website at www.ablongman.com/pubspeak.

Interactive Speechwriter Software, Version 1.1, by Martin R. Cox,
contains sample speeches, tutorials, self-test questions on key concepts, and
templates for writing informative, persuasive, and motivated sequence
speeches. This program enhances student’s understanding of key concepts
discussed in the text. This product is available for student purchase or
FREE when valuepacked with any Allyn & Bacon public speaking text.
Some restrictions apply.

The Speech Writer’s Workshop CD-ROM, Version 2.0, assists students
with speech preparation by including a Speech Handbook with tips for re-
searching and preparing speeches; a Speech Workshop that guides students
step-by-step through the speech writing process; a Topics Dictionary that
gives students hundreds of ideas for speeches; and the Documentor citation
database that helps them to format bibliographic entries in either MLA or
APA style. Available FREE when packaged with any Allyn & Bacon public
speaking text. Some restrictions apply.

Public Speaking Tutor, Tutor Center. (Access Code Required) www.aw
.com/tutorcenter. The Tutor Center provides students free, one-on-one in-
teractive tutoring from qualified public speaking instructors on all material
in the text. The Tutor Center offers students help with understanding major
communication principles as well as methods for study. In addition, students
have the option of submitting self-taped speeches for review and critique by
Tutor Center instructors to help prepare for and improve their speech assign-
ments. Tutoring assistance is offered by phone, fax, Internet, and e-mail dur-
ing Tutor Center hours. For more details and ordering information, contact
your Allyn & Bacon publisher’s representative.

To the Instructor www.ablongman.com/zarefsky4e
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To the Student

Public speaking may well be the single most important course in the entire
curriculum. I make that bold statement with confidence because it has
been true in my own life.

In the fall of 1961, as a sophomore in high school, T enrolled in my first
course in public speaking. As the saying goes, it changed my life. T had
taken the course to become more comfortable in speaking before a group
and to learn how to use my voice effectively and how to control distracting
mannerisms. I accomplished those goals and so much more. I learned how
to think analytically, how to organize ideas, how to do research, how to as-
sess an audience, how to inform and persuade. It was not long before I re-
alized that these skills and habits were valuable not just in public speaking
but in every other course and, indeed, in almost every aspect of life. If I
were to identify one course that provided the tools I have used in my per-
sonal and professional life, without a doubt public speaking would be that
course.

Thirty years later, my daughter had an almost identical experience. After
taking a course in public speaking, she suddenly realized that it was easier
for her to write essays and research papers and that the papers were better.
She began to read more critically and to analyze what she read. She, too,
had found patterns for working with ideas that have been useful well be-
yond the confines of the course. My son completed a public speaking
course a few years later with many of the same results.

I hope that this book, and the course of which it is a part, will help you
to have a similar experience. For over 2,500 years, men and women have
studied the art of public speaking, both because it is valuable in its own
right and because, in the best sense of the term, it is a liberal art—one that
frees and empowers people. It does so by providing the knowledge, culti-
vating the skills, and modeling the habits of effective thought and expres-
sion that can be applied to any area of life.

The title of this book is Public Speaking: Strategies for Success. That title
has a double meaning. First, this book is about strategies for success in
public speaking. Second, the premise of the book is that public speaking
will provide you with strategies for success in life. Certainly it does not
promise fame or fortune, but it does offer a blend of reflective judgment
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Applying Strategies

You will find Applying Strategies boxes throughout this text. These boxes allow you
to get to know five students who attend Texas Tech University in Lubbock, Texas.
Just as you are doing now, these students took a public speaking course and expe-
rienced the same questions, fears, and uncertainties that you might encounter
throughout the term. The Applying Strategies boxes contain comments and in-
sights from the students as well as excerpts and sample materials from their
speeches that will provide you with tips and guidance. You will see how the neces-
sary elements of a speech are implemented and how other students have used
strategies discussed in this book. You will also hear from their instructor, Dr.
Tonya Blivens, as she offers feedback on their outlines and speeches. From the ex-
perience of students who have “been there,” you will see that speaking in public is
a valuable art and skill that is not as intimidating as it might appear at first.

Hello and welcome to the fourth edition this edition, you can enhance your learning of the mate-

of Public Speaking: Strategies for Success  rials by reading about the experiences of five of my stu-

by David Zarefsky. My students have dents: John, Darbi, Priya, Tim, and Kyle. They have gone

found Professor Zarefsky's textbook to be  through some of the same things that you will go

I very informative and user-friendly as they  through in your class, so you will be able to relate to
navigate their way through the different their experiences. You will read about their difficulties as

strategies of effective public speaking. In  well as their successes in public speaking. Their work,

and carefully chosen action that should enable you, whatever your experi-
ence, to enjoy a life well lived.

I have chosen the term strategy to emphasize that public speaking is
about choices. It is an art and not a science. When you speak, you will be
faced with situations that offer both opportunities and constraints. You will
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along with some of my feedback, is featured in the Ap-
plying Strategies boxes located within many of the text's
chapters. In these boxes, they share their perspectives on
the topics covered in the text and offer suggestions to
make your own experience go a little smoother. We hope
that this personalized approach will help you reach your
goals in this course and lead you to a lifetime of success-
ful public speaking!

My name is John Hernandez, | am a 20-
year-old junior at Texas Tech University. |
am majoring in Food Technology. My goal
is to receive my master’s degree in this
field and go on to work in the food in-
berit dustry as a quality control manager. | plan
to work for Shepps Dairy when | have
achieved my goals.

thn Hernandez

| I'm nineteen years old and my major is
psychology, more specifically child psy-
chology. My minor is English, at least for
now just because | think it will be the
most beneficial for my career. | picked psy-
chology because | love learning about the
human brain and the way people learn
and react. Knowing about psychology is
helpful in so many careers and also just in daily life.

Right now | am classified as a sophomore. My aspira-
tions are to finish with a Ph.D. in psychology and eventu-

i Howard

ally start my own practice working with children. When |
graduate | hope to work at a school or a child studies
center to gain some real hands-on work. I'm very excited
about my future!

| am seventeen years old and a sopho-
more at the wonderful Texas Tech Uni-
versity. | decided to major in Civil
Engineering because | admire the com-
plexity of buildings and structures, and
| one day | would like to help with the
Priya Mdar construction of such buildings.
i My name is Tim Ortiz and I'm a senior at
| Texas Tech. My major is Communication
Studies and after graduation | plan to go
into organizational communication. My
goal is to work in the corporate setting.
Ortiz
I'm an eighteen-year-old freshman and
my current major is General Studies. |
plan to go into business for myself full-
time after college. Right now | have a
; small online business that | hope will

A ™ continue to grow. My overall goal is to
Kyle Rogers  finish up college and then go into busi-
ness.

want to decide how to work within this situation to achieve your goals, and
your plan for doing so is a strategy. And even as you make choices in re-
sponse to a situation, the pattern of your choices actually helps to define
what the situation is. It affects you, but you also affect it.

Thinking strategically about public speaking means abandoning the
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