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HOW TO USE THIS BOOK: Office dress has gone through a drastic transition in the last few years. Many of the

newer CEOs know that employees are more creative and productive when their clothes are relaxed. And with continuing refine-

ments in casual clothes, even the most button-down corporations are able to find a happy medium between the presentable and the

comfortable. All those changes can be a bit confusing, but this book, and the icons below. are here to help clarify and light your way.

=

(
BASIC. Survival gear, musthaves, or just
the BASIC wardrobe building blocks, these
are the essential items that will allow you a life-
time of pleasure and service when carefully
selected. They're the kinds of things that you
borrow from friends, and that friends borrow
from you. T
G
Ld

BODY. This icon indicates an item that is

flattering to one BODY type but perhaps not’

to another. As in all broad generalizations, .

there will be exceptions to the rule—so read
with one eye cocked at the mirror

“d
COLOR. This icon calls attention fo a
COLOR issue—both when it's used 1o a flex-
ible, wardrobe-expanding advantage and

when it's used to add sizzle.

&
DRESS CODES. Remember when you got
sent home for wearing cufoffs or punk jewelry to
school (or work)2 With the dressdown Friday
becoming o weeklong phenomenon, DRESS

CODES are now more about appropriateness

. FIRST AID.

FAQ. Who, What, Why, When, are com-
mon questions in this new world. Here are the
answers to the most FREQUENTLY ASKED
QUESTIONS (acronym courtesy of the Net)

&

Something (to use the
euphefism) always happens, so follow the
page number to the back of the book for pre-
ventive medicine and remedies for clothing

misfortunes
]

ON THE ROAD. Travel is cential to busi-

" ness culture, and simplifying it can ease the
” el =

Wo.ng, strange trip it can be

Mo

Lk
PATTERNS. Chintz is tough to pull off, but
o judicious use of classic PATTERNS is

another way of adding vitality to the basics

g

Throughout the long journey of

PROFILE.
style there have been certain individuals,
companies, and even products that stand out

as important deswgn milestones

SIMPLE TRUTHS. Wisdom and pieces
of advice to help make lite simpler Its @
fact: earrings shouldn't weigh more than
land ties shouldn't be wider than) your head
plus other clarifications
il
t‘hr
TEXTURE. Material or surface treatment can
add fo your clothes’ visual and tactile impact
Different TEXTURES, e

countering each ofher, bring added dimension

cially when expertly

not to mention extra verugmlwy to your look

)
VALUE. Invest in VALUE. Which de 't
always mean buying what costs the leas
Even if you feel o bit of a sting at first, take

comfort in knowing that buying o high-quality
itemn is always smarter than buying something

cheap that you'll seon need to replace

VERSAT”.'TY. How 'Effli‘\w can an item mix
and match with a variety of wardrobe funda

mentals? This icon d

nt mean you can use
it to dry the dog and polish the silverware, but

it can go from home office to head office
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EVOLUTION: ADAPT TO SURVIVE

In the workplace, the only constant is change. But don't worry; this time around, change has come

to help you feel more creative and comfortable.

NATURAL SELECTION

The question is not whether you're fit to survive: it's whether your clothes are. If's fime to re-engineer the
wardrobe with three simple steps. Audit. Dejunk. Then reinvest

SURVIVAL SKILLS

A complete guide to the essential elements that should be in anyone’s closet—to help anyone thrive in any
environment

ENVIRONMENTAL ADAPTATION: MALE

A road map to understanding how to dress appropriately, sirbplwﬂéxﬁslly, in all of the many worlds of
work

ENVIRONMENTAL ADAPTATION: FEMALE

The need to mimic male dress codes ended years ago. Herg'sThehy togmid and streich your workclothes
info clothes that fit your life

ON THE ROAD

Now is the fime fo flex some serious dejunking muscle. Road warriors unite—but don't forget to check the
packing list before walking out the door.

FIRST AID

How fo talk that shoptalk while you're walking the shopwalk, and how to fake care of the goods once
you've procured them. It's all here.

WHERE

One question says it all. Where can you buy the clothes that are best for you?



“It’s the sort of place
where you have to wear
a shirt.”
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“The more you know, the less you need.”

AUSTRALIAN ABORIGINAL SAYING



CHIC

Chic Simple is a primer for living well but sensibly. It's
for those who believe that quality of life comes not
in accumulating things but in paring down to the essen-
tials. Chic Simple enables readers to bring value and

style into their lives with economy and simplicity.
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“...for now is the time to raise
legitimate children, and make
money, and dress properly, and be
kind to one’s wife, and admire one’s
boss, and learn not to worry, and
think of oneself as what? That makes
no difference, he thought—I'm just a
man 1n a gray flannel suit. I must
keep my suit neatly pressed like
anyone else, for I am a very
respectable young man.”

SLOAN WILSON, The )

Lan in the Gray Flannel Suit



