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Sich selbst
darstellen. In Messe und
Ausstellung.

Sie selbst, Ihr Produkt, Thr
Firmenimage soll kommunizieren.
Es bedarf eines Systems,

das zu Ihrer Firmenidentitdt paft.
In Asthetik, Funktionalitit

und Variabilitdt. Ein ganzheitliches

Konzept also

What's the best way
to present yourself - at fairs
and exhibitions?

Caamvy
et

Deshalb denken wir architektonisch.

Um Messe- und Ausstellungs-
bau zu entwickeln, in dem Sie sich

wiederfinden kdnnen.

Ein Beispiel dafiir aus unserem
System-Programm ist Leitner_50.
Leitner Ausstellungssysteme.

Aus Prinzip einfach. Bitte schreiben

Sie uns.

%ur company’s progress,
personality and products all need to
be communicated. This calls

for a system that complements your
corporate identity;

aesthetically, functionally and

with complete flexibility. Thinking
architecturally, we have

developed systems for exhibitions
and fairs that

you can identify with.

Leitner.

0ne good example of how we

have accomplished

this is our Leitner_50 system.

Leitner exhibit systems.

Simple and flexible as a matter of
principle

Please write for more informatios

Leitner GmbH, Ausstellungssysteme, Diisseldorfer StraBe 14, D-7050 Waiblingen, Tel. 07151/17 0
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Japan. Fascinated by :
subtle form, graceful
line, and American film.

Kodak film.

"

 Phologiaph by HideiFujit . 1
35 mm Kodachrome 64 film

Photograph by Hideki Fujii
35 mm Kodachrome 64 film
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You've never seen anything quite like it.
There’s never been anything like it. Not
an SLR. Not a point-and-shoot cam-
era. In fact, it’s not even like put-
ting the two of them together.
The Olympus Infinity Super-
Zoom j may have the most
revolutionary technologies ever

designed into a 35mm camera. Yet,

all, so light, so easy to use, |tmnl

O
held

and even upemted with just one hand.
It has the world’s first built-in,
autofocus 38mm to 105mm power

zoom lens. That makes its telephoto
0% greater than any
her compact Zoom camera. Bring-

ca
ot

h

pability 3

For literature

1n USA ¢

all toll-free

ing your subject closer than ever before.
Not only that, the viewfinder zooms
too, right along with the lens. So you

always see just what the camera is seeing

And because there’s an entirel

of optual system at work here; your image
won't be blacked out when you press the

shutter, something that happens every

1-800-433-0880. For e information




time with an SLR.

What's more, this auto-everything won-
der comes with the smallest, most versatile,
multimode zoom flash ever available.

But that’s not all. There’s our exclusive

tozooming dual portrait mode, spot me-

, double exposure; you can shoot
continuous action sequences and even use

245, Wi

Dept

special effect filters, all with the built-in,
extended range zoom lens.

And for all this sophistication, you don't
need an engineering degree. All you need
to be able to do is push a few buttons.

Side by side, no other camera, compact
or otherwise, can compare itself to the
incredible Infinity SuperZoom. Of course,

n Co. Ltd., Torontc

you can reach that same conclusion when
you visit your Olympus dealer and see it
for yourself. Face to face.

OLYMPUS

Focused on people
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ART DIRECTORS CLUB OF GERMANY

The Art Directors of Germany carried out
the adjudication of its 1987 contest at the
beginning of February in Berlin. The
Jury was. as always, composed of the
over 200 ADC members. They had to
assess over 1,144 campaigns with 3,263
single items. They awarded 2 Gold, 2
Silver, and 11 Bronze medals, as well as
124 Distinctive Merits. We show bere a
selection of awarded works. The ADC
Annual 1987 is available from the ADC
Verlag. Grabenstrasse 2, 4000 Diissel-
dorf 1, West Germany. Thorsten Mann,
manager of MSH Bozell Jacobs Gmbh
agency and member of the ADC, puts
[orward a few thoughts on this year's Art

Directors Club event and the current

situation of advertising in Germany.

I guess we can say the past year was a good
one. The Art Directors Club of Germany
received more entries than ever in Berlin
and, in spite of awarding less medals, we
saw more quality, especially in the radio
sector. We had a great show with more
guests than ever before and sponsors who
were even more generous than in the past.
Increases in all the numbers added up to a
very positive show, but the most impor-
tant—and exciting—development of last
year was that better and more creative
advertising was given a real break by firms
and their clients.

In taking stock of this, my guess is that
we've got a real chance here—the first for
years—and we ought to grab it so as to
gain the confidence of our clients and to

lay new cornerstones. We've got to make it
clear what we consider creative; where we
see possibilities for new departures.

It's going to be difficult for each of us to
hold our share of the market, or to expand
it, without a lot of hard work. Today, the
road that passes by the qualities of un-
usual solutions also makes a detour away
from the user. It's a learning process
called “‘rethinking’’

The possiblities now open to us began
with our clients. It's a slow process often
still burdened by skepticism. But it's nev-
ertheless the start of a new frankness.

It's right and proper that we don't react
in an overly clumsy manner to this situa-
tion, and sell the kick-up in the fore-
ground as ideas. Because I really fear for

the client’s confidence if somebody now
would start to film jokes and present them
as ideas. People love humor. They miss it
in Germany’s advertising. But deliberate
humor is, after all, only deliberate humor.

We're no longer the wild action artists.
I reckon we're becoming more predictable
in our quality, without being any the less
surprising for it.

If in the future, somebody comes up to
you and says “I'm only going to do great
stuff,” then you'd better watch out less for
the form and more for the content. Be-
cause that's what is important to us. And
the form will follow the content anyway.

Creators and creative ideas are habit-
forming, but inevitable. And so—for us—
are the clients. 1

BY TORSTEN MANN
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