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PREFACE

As domestic retailers outgrow their native markets, many begin to
make plans for international expansion. In the past, they targeted
mainly developed countries with cultures similar to their own. For
example, many American retailers operate successfully in Canada
and the United Kingdom. But the market has become saturated in
the developed world, and the focus has shifted to developing coun-
tries in Eastern Europe, Asia, the Middle East, and South America.
These markets offer great opportunities. But, they come with
inherent complexities in terms of how to conduct business. It is
important to understand each of these markets from a multidi-
mensional perspective. Students who will be a part of this new
trend after they join the workforce as well as retailers need to have
a complete understanding of these emerging markets in order to
succeed. This book covers aspects such as retailing formats and
cultural influences that distinguish selected emerging markets.
The main theme of this book is to understand retail as it exists in
the emerging markets and various cultural and other factors that
influence the retail setup.

Although many books cover some aspect of emerging markets,
such as local retail formats or how to behave while doing business,
there is no single book that is comprehensive in terms of providing a
complete understanding of retail in emerging markets. While teach-
ing courses on the global marketplace for retail industry, I felt a need
for a text that would look at emerging markets and provide an under-
standing of how these markets are different from developed nations.
That is what prompted me to write this book. It is designed for
courses in international retailing and retailing in emerging markets,
and can be used as a supplement for any other apparel-retail courses
that require a global perspective. It is also designed for business-
people who are interested in international expansion.
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This text covers the most important aspects of conducting
business in eight emerging markets that are consistently ranked in
the top 20 in industry reports. The book is designed to help the reader
understand the complexities of these markets and provide a detailed
understanding of key attributes for conducting business. With
emerging markets becoming crucial for international retail expan-
sion, and with many retailers looking to set up offices in multiple
countries, it is essential to be knowledgeable about emerging mar-
kets. The core chapters in this book are written by experts in retailing
from the country being covered. Each contributor provides an under-
standing of the various concepts from a local perspective.

This is the only book that covers every topic regarding retailing
in the top emerging markets specific to the apparel retail industry.
Topics include the unique characteristics of consumers in a particu-
lar country, common retail formats, and regulations for foreign direct
investment. Objectives at the beginning of every chapter should help
students understand what they can expect to learn. Key terms are in
bold and appear in the glossary for ready reference. Illustrations are
provided to give the reader a better feel for foreign retail formats. A
section in each chapter on retail careers should help students learn
what it takes to work in these countries. Please note that all mone-
tary references are in U.S. dollars. Case studies at the end of each
chapter show how retailers have succeeded or failed due to certain
characteristics of the concerned country.
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