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Preface

The private enterprise system can only be truly effective when
all its participants are sufficiently informed to make intelligent
decisions. In the private enterprise system, all sectors of the
economy—business, labor, consumer, and government—have
specifie, interrelated roles and responsibilities. How each of
these sectors operates affects not only the total economy, but
each of the other sectors as well. Consumer decisions affect
business decisions and are affected by business decisions.
Business decisions influence government decisions and are
influenced by government decisions. The actions of each sector
often depend on the actions of the other sectors. Consequently, in
order to make intelligent decisions, it is essential that all people
have an understanding of the nature of these relationships and
of the operation and scope of each economic sector.



OBJECTIVES
The primary objective of General Business in Our Modern

Society is to help students understand our private enterprise

system and their relationship to it as citizens, consumers, and

workers. After completing their study of this text, students

should be able to demonstrate an understanding of the

following:

e How intelligent decision making contributes to the general
welfare of all.

o How business firms operate within the private enterprise
system.

e How consumer demand affects what and how much goods and
services are provided by the business and government sectors
of the economy.

e How to develop and assert individual responsibility.
¢ How to develop personal economic competence.

e How to develop and use career decision making skills and job
seeking skills.

ORGANIZATION

General Business in Our Modern Society is organized into five
major parts, each of which may be presented in whatever
sequence best fits individual instructional needs. Part I
examines the nature of our private enterprise system and the
role business plays in it. Part II covers money, banking, and
consumer credit. Part III focuses on consumer decision making
and the management of personal finances. Part IV discusses
methods of building financial security. And Part V points out
job opportunities and suggests ways in which students may
prepare for specific careers.

Each chapter is preceded by objectives that clearly identify
student learning goals. The end-of-chapter activities have been
constructed to measure student attainment of these goals as well
as to reinforce the student’s understanding of material
presented in the chapter. Within the chapter itself, student
comprehension is constantly challenged. New topics are
introduced in small learning segments, and each of these
segments is immediately followed by one or more thought
questions. These questions require the student to consider what
they have just read by relating it to personal attitudes and
experiences. And in the classroom, the questions provide a
stepping-off point for individual expression.



SPECIAL FEATURES

General Bustness tn Our Modern Society is based on classroom
teaching experience and on extensive research that includes the
study “Measurement of Personal Economic Understandings
Developed in Basic Business,” for which Dr. Thomas B. Duff
received the Robert E. Slaughter Research Award. The
contents of the text have been thoroughly tested to provide
maximum benefit to both student and teacher.

For example, special attention was given to the reading
level of General Business in Our Modern Society. Professional
Resources Associates, Inc., computer-analyzed the text for
reading difficulty. As a result of the analysis, difficult
nontechnical terms, unnecessary technical terms, and complex
sentence structures were adjusted. Technical terms that may be
new to students but which are commonly used in business are
defined at their first point of use and printed in color for quick
reference.

Consistent with its primary objective of helping students
understand our private enterprise system and their
relationship to it as citizens, consumers, and workers, General
Business in Our Modern Soctety places particular emphasis on
career awareness and preparation. Individual chapters are
devoted to such topics as career opportunities, career self-
assessment, career preparation, and finding and keeping a job.

SUPPORTING MATERIALS

General Business in Our Modern Society is by itself a self-
contained instructional system. It is also the major component of
a more comprehensive system that includes two student activity
guides and a teacher’s manual and key. Student Activity Guide I
correlates with Chapters 1 through 22 of the textbook, and
Student Activity Guide 2 correlates with Chapters 23 through
46. Each guide contains working papers for all text activities as
well as supplemental activities for each chapter. The guides also
contain integrated end-of-part projects that use mini-
simulations, role playing, record keeping, budgeting, and
career planning to reinforce student understanding of the
major topics covered in each of the parts.

The fourth component of the system, the teacher’s manual
and key, contains a general methodology section, specific
chapter-by-chapter teaching suggestions, recommended
sources of additional information, transparency/duplicating
masters, and a series of achievement tests, which can be either



duplicated in whole or used as a bank from which individual
tests can be constructed.
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Chapter 1

What Is
Economics?

Objectives

After completing your study of this chapter, you will be able to do
the following:

1.
2,
3.

Define the word economics.
Identify and discuss the basic economic problem.

Give examples of goods and services and know the dif-
ference between the two.

Define and discuss what is meant by economizing.

Define and describe the economic activities of production,
distribution, and consumption.



What Is Economics?

When you hear the word economics, what does it bring to mind?
Do you think of long, confusing definitions and hard-to-follow
formulas? You shouldn’t, because economics is part of your
everyday life. It is concerned with all of the things related to how
people go about getting what they need and want. Let’s take a
typical example. Suppose you want a new pair of shoes. First you
find a store that carries the kind you want, and then you decide to
buy them. It seems simple enough. But you might ask yourself the
following questions:

¢ Where did the materials from which the shoes were made
come from?

® How were the shoes made? By whom?

* Why did the manufacturer choose to make this particular
shoe?

* How were size, color, and style decided?

* How did the shoes get from the factory to the store?
* Why did the shoes cost as much as they did?

® Where did you get the money to buy the shoes?

Can you supply complete answers to these questions and
others like them? If you can, you know quite a lot about economics
already. Look at each question again. Note that the answer to each
question involves people. In every case, somebody did something.
You are able to buy the shoes you want because someone designed
them and made them. Someone packaged them, shipped them,
delivered them, and priced them. And, finally, someone sold the
shoes to you. Economics, then, is the study of how people produce,
distribute, and consume the things that satisfy their wants.

THE BASIC

ECONOMIC PROBLEM

What are wants? Wants are the desires for all types of things that
people feel will make life better for them. Every person has wants,
Suppose you were to list the wants of every man, woman, and child
in the nation. You would realize quickly that people have more
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wants than it is possible to satisfy. That is, there are not enough
resources available to satisfy everyone’s wants. Economists usually
refer to this as the basic economic problem.

Do you think you could ever prepare a complete list of wants for
yourself? Explain your answer. Do you think you could ever satisfy
all your wants? Why?

Unlimited Wants

If you were to examine your list of wants carefully, you would
realize that you could continue to add wants each time you looked
at the hst. Your wants are unlimited and never-ending. As you
satisfy some wants, new wants take their place or the same wants
occur again. Your wants for food, clothing, and medical care are
examples of wants that occur again and again. New wants can take
various forms. As you grow older, you will have wants that differ
from those you have today. New products are developed, and
changes are made in products already on the market. When your
grandparents were your age, they did not want electronic calcula-
tors, color televisions, or ten-speed bicycles. Nor did they want the
services needed to maintain these things, because these things were
not available. As more and different kinds of products become
available, wants change. As the overall population of the world
expands, there are more people who have wants to satisfy. People
have unlimited economic wants. Therefore, they must organize
ways and means to carry on economic activities and make eco-
nomic decisions so that they can best satisfy their wants.

Why do you think different persons have different wants? What
factors determine or affect the type of wants a person has?

Goods and Services Economic wants are satisfied by goods and
services. (ioods are material things that people are willing to pay
for. They include such things as clothes, cars, records, skis, books,
pencils, city water, soap, food, houses, and candy. People are willing
to pay for them because they can be used to satisfy their wants.
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Some things such as the air you breathe, the heat of the sun, and
the water of a mountain stream also satisfy your wants for
material things. But they would not be thought of as goods
because you don’t have to pay for them.

Our economic wants are satisfied by goods and services. (Monkmeyer; Lejeune/
Stockmarket, Los Angeles)

Services are the nonmaterial things for which people are
willing to pay. They include work done by doctors, dentists,
lawyers, teachers, actors, street cleaners, bus drivers, and the like.
Secretaries, salespersons, teachers, social workers, police, and fire



