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Creative people see the world a little differently.
The most creative people see the world a lot
differently.

For 31 years, the Creativity Annual has shown i
the best work from creative people from around
the world.

Creativity knows no geographic boundaries.
As you turn the pages of this book, you will
see hundreds and | hundreds of bright ideas
from creative people from 31 countries, as
well as 40 states.
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Creativity 31 celebrates the achievement of
peoﬂe whose work is head and shouldets
abbve the rest.

© That was the purpose of Creativity 1. Th *’{
still our mission 30 years later. =
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© 1999 by

Al Hirschfeld.
Drawing
reproduced by
special arrangement
with Hirschfeld’s
exclusive
representative, i
The Margo Feiden /%7
Galleries, Ltd.,
New York.

How do I get work in Creativity?

To enter your best work for publication in the next
Creativity Annual, write, phone, or fax for entry

forms...or print them off our website.

David E. Carter

The Creativity Annual

4100 Executive Park Drive #16
Cincinnati, OH 45241

phone: 513.421.1938
fax: 606.324.6038

www.creativity32.com

For information about other design competitions

coordinated by David E. Carter, visit:

www.americancorporateid.com

www.global-ci.com
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Creative people see the world a little differently.
And for the best creative people, they see the world a lot differently.

For 31 years, the Creativity Annual has shown the best work from creative people from around
the world.

Creativity knows no geographic boundaries. As you turn the pages of this book, you will see
hundreds upon hundreds of bright ideas from creative people from 31 countries, as well as 40
states.

Creativity 31 celebrates achievements of people whose work is head and shoulders above the
rest.

That was the purpose of Creativity 1. That’s still our mission 30 years later.
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This book presents the very best entries from Creativity 31. Fewer than 20% of entered pieces were chosen for publication. The Gold

Medais ’ in the book were given to fewer than 2% of the total entries received.
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creative firm
TBWA Anthem—India
Delhi. India

creative people
Probir Dutt, Arnab Chatterjee.
Nandu Narsimhan

client

Bon-Ton Opticals

ignt in shining armor...

_‘ creative firm
Design Guys

Minneapolis. (Minnesota) USA

creative people

Steven Sikora. John Moes, creative firm
' srnart lime number " .
| Jay Theige. Anne Peterson Design Guys
| client Minneapolis. (Minnesota)
| Target Stores USA
} creative peopte
i .
| Steven Sikora, John Moes.
3 Jay Theige. Anne Peterson 5
3 client
; Target Stores
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creative firm
Cfeaﬁve_ﬁrm TBWA Anthem—India
Advico Young & Rubicam, Zurich Delhi. India
Zurich-Gockhausen, Switzerland creative people
aealiye diractors Probir Dutt, Arnab Chatterjee.
Martin Spillmann, Peter Broennimann Nandu Narsimhan
P S “ art director client
Dana Wirz Bon-Ton Opticals
photographer
Julien Vonier
copywriter
Peter
Broennimann
client
Alpenarea.ch/
Flims Laax
Falera

- Laax Downhill Biking.
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creative firm
Austin Kelley Advertising
Atlanta, (Georgia) USA
art director
Dave Galligos
copywriter
David Cohen
client

Barn Fly

craative firm
Sterrett Dymond
Stewart Advertising
Charlotte, (North Carolina)
USA

Creative director
Russ Dymond

art director
Lee Stewart

client
Rowan Regional
Medical Center

creative firm
Dieste & Partners
Dallas, (Texas) USA

creative people
Aldo Queredo, Carlos Tourné,
Christian Hoyle, Juan Daniel Navas,
Alex Duplan, Jaime Andrade

client

HBO
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Unforgettable.

creative firm
The Chisholm Mingo Group
New York, (New York) USA

creative director, an director, copywriter
Lawrence Aarons

client

Seagram-Crown Royal

power.
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arsons frieck
Parsans Brinckervll Mesz
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creative firm
Parsons BrinckerhofT,
BSG Graphics Services
New York, (New York) USA
designer
Jamie Dugan
copywriter
Tom Malcolm
client

Parsons Brinckerhoff



The one time you actually
should run with scissors.

fs

Satusly your grown up tastes.

4 Regular | An | Chicken | Roast Beef
Roast Beef | 82" Sub ! Fingers' ! hoice
Sandwiches | Sandwich | Snack | $199
1 : $229 : $199 I
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: : : creative firm
e e e 1 ] Crossover Reverend Doctor Willie T. Barrow has dedicated her life to cvil nghts,
Creative Group hunger rehef, educational reforms, and corporate covenants. Known as
- Richmond, the “little warrior” she has knocked, knocked, and knocked at the doors
creative firm (California) USA of opportunity...until they ooonedﬂgood anddv:del. At Dorv;mu's. wc'vde
. oud to honor Reverend Doctor Barrow and her legacy of service an
Baltjl & Beaytlfu! creative direc.tor I‘;ﬂﬂy\p - m:::o:’ess oftetia e
Venice, (California) USA Steve Climons ’
creative directors copywriter D 0 m i n iC k S
Luis Camano, Ricardo Caillet-Bois Terri Murray 4.75} Fmeik smvﬁ
art director client
Ricardo Caillet-Bois Safeway
copywriter
Cameron Young
client
Arby’s

creative firm
Young and Rubicam Mexico
Distrito Federal. Mexico

creative director, copywriter creative firm

Ignacio Zeleny Top Design Studio
art director Los Angeles. (California)

Paolo Coppola Usa
client Creative people

Barilla Peleg Top

client
Polaroid
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creative firm

Alain M. Flores

Ecatepec, Estado de Mexico, Mexico
art director, designer

Alain Mauricio Flores
client

World Boxing Council l Cough &
Syrup
creative firm L et
Gauger & Silva _
San Francisco,
» (California) USA Fas Reliel Without Side Fflects
) creative people
David Gauger, Rob Keil,
John Horvers
client ‘m'
Boericke and Fafel
creative firm
J. Walter Thompson
Chicago, (Illinois) USA
creative directors
Jeff York, Dennis Ryan
art director
Matt McIntyre
capywriter
| Miguel Barron
creative fim client
L3 Advertising Inc. Video Software
CETESTY ) 0T | New York, Dealer’s Association
(New York) USA
& ..‘ creative people
! Pui Waj Tsang
photo effect
Howard Lau
- copywriter
Julie Au
client
- United Orient Bank
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creative firm

Hitchcock Fleming

& Associates Inc,

Akron, (Ohio) USA
crgative directors

Bob Clancy, Mark Collins
art director

Mark Collins
copywritar

Bob Clancy
client

ICI Autocolor

An unexpected extra
happiness. United
Orient Bank lets you
enjoy both Wealth and

GREEN WITH ENVY
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creative firm
TBWA Anthem—India
| New Delhi, India
creative people
Probir Dutt, Arnab Chatterjee,
Nandu Narsimhan
client

Bon-Ton Opticals

creative firm
Young and Rubicam Mexico
Distrito Federal, Mexico
creative directors, copywriters
Enrique Laguardia, Fernando Torres
art directors
Mauricio Castillo, Emiliano Vega
client
Finsat

lettuce.

Just one phone cal is enougl

0 get trusly and iruhi financial
Informatian via sstelite as soon as
itis gaoerated.

Call 018001FINSAT creative firm

art director

copywriter

client

creative firm
[ Karishma Advertising Limited
‘ New Delhi, India
‘ art director

Anirudh Verma

photographer
‘ Pramod Puranik
‘ copywriter
Rimona Ganapathy

client

Aero Club

creative firm

J. Walter Thompson

Chicago. (Illinois) USA
creative directors

Ann Pearson, Dennis Ryan
art director

Monica Klasa
copywriters

Michele Salmon, Ann Pearson
client

Unilever/Salon Selectives

DVC Group
Morristown, (New Jersey) USA

Scott Cocchiere
Laura Buoncuore

Labatt USA

QVER THE vEARS, THE ROLUNG Rock ART CONTEST HAS INSPIRED MANY
10 CELEBRATE THEIR INDIVIDUALITY IN UNIQUE, CREATIVE WAYS.

Roreme Rocx 0 A Unave Stare or Been-




creative firm

J. Walter Thompson

Chicago, (Illinois) USA
creative directors

Ann Pearson, Dennis Ryan
art director

Monica Klasa 1% / ‘bOdy

)
gem
Michele Salmon, Ann Pearson
client E try them on
4 -}

copywriters

Unilever/Salon Selectives

creative firm
Dente & Cristina
New York, (New York) USA

|
10 ‘
creative firm
McCann-Erickson
Sydney, Australia

creative firm
Austin Kelley Advertising
Atlanta, (Georgia) USA

creative people

- i art director

A‘Ic.x Tagaroulias, . ) : . Peggy Redfern

Cathryn Charleston

N ity Les i stan 1 copywriter

i Stzepuls works - .
cent - = S— : John Spalding

Strepsils Echinacea

client
Barn Fly

Nurture individuality

creative firm
Robin Gara Advertising
Cazenovia, (New York) USA
creative director, art director, copywriter
Robin Gara
production manager
John Raynsford
photographer
Chris Collins
client

Oneida Ltd.
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creative firm
McCann-Erickson Korea
Seoul, Korea

creative director
Hae-Jung Park

art director
Yoon-Chun Kim

copywriter
Min-Woo Lee

client
Johnson&Johnson Korea

headline

Your skin moisture,

Don't lose even a drop!

Johnson's Baby Oil
body copy

Inimitable moisture lock in effect! Do you
want baby-like skin in this dry season?
Massage with Johnson's Baby Oil after shower
or bath before your skin is completely dried.
Your skin will never lose even a drop of water
to make your skin amazingly moisturized.

We'll overhaul your car with maximum care. @

creative firm
DDB S.R.L.
Milano, Italy copywriter
creative director Stefania Siani
Enrico Bonomini  client
art director Autogerma—
Francesco Fallisi Volkswagen Division

WWW

creative firm
Young and
Rubicam
Mexico
Distrito Federal,
Mexico

creative director,

copywriter
Ignacio Zeleny
art director

Walter Sendra NACIONES UNIDAS

client La ONU trabaja para la humanidad
United Nations

creative firm
J. Walter Thompson
Chicago, (Illinois) USA
creative directors
Ann Pearson,
Dennis Ryan
art director
Monica Klasa
copywriters
Michele Salmon,
Ann Pearson
client
Unilever/Salon Selectives
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