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Preface

Many new features are provided in this fourth edition of Mass Media/Mass Culture.
They range from the introduction of a co-author to the latest discussions of the
impacts of the World Wide Web and cyberspace on our mass-mediated culture.
And, of course, readers familiar with this text will recognize that the materials that
illustrate the impacts of the mass media on our popular culture have been updated
with the very latest examples.

James R. Wilson, a professor of mass communication and journalism at Cali-
fornia State University, Fresno, joins the original author of this book as the lead
co-author. His 20 years of professional experience in broadcasting, coupled with
his more than 14 years of university teaching, allows him to bring new insights and
research specializations to the book.

The World Wide Web and its rapid transformation of how we deliver and
receive information has been added to a new section on global news and informa-
tion dissemination, which can be found in the new Chapter 3. Readers familiar
with the previous edition will also find that the chapter on legal issues affecting the
mass media has been moved from its previous location near the end of the book to
the first section, a new Chapter 4. This was done at the suggestion of reviewers
who felt that it was important to establish the legal framework in which the media
operate earlier in this book.

What has not changed are the goals of this book, which since its inception,
have been to present the fundamentals of mass communication and at the same
time show the importance and relevance of the mass media in our society as we
rapidly move into the information age.

Students and instructors reading this book for the first time will find this
preface designed to introduce them to an overview of the book and to some helpful
hints on how to read it and get the most out of it. For instructors who have used
previous editions, this preface will highlight the changes in this edition.

Mass Media/Mass Culture uses a thematic approach to teaching the introduc-
tory materials in mass communication. We have attempted to show not only how
the media affect our popular culture today, but how this interrelationship of media
and culture has influenced civilization since the invention of mass communication.
This text differs from many in the field by giving students a reason why the study
of mass communication is important to them: its powerful impact on our lives and
the culture in which we live.
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APPROACH OF THE BOOK

In addition to explaining the relationship between mass communication and our
popular culture, this book uses another unifying theme to transmit information
about how the media have evolved—the media progression theory developed by
John Merrill and Ralph Lowenstein. This concept traces how the various mass
media move through three stages of evolution—the elitist, popular, and specialized
stages.

If at times the tone of this book seems critical, it does not stem from an anti-
media bias but rather from an effort to stimulate critical thinking by presenting the
whole media picture—warts and all. The reader can be assured that the authors are
not anti-media. Before becoming teachers of mass communication, both of us
worked in the fields of print and broadcast journalism. As the sons of a newspaper
publisher, we have been associated with mass communication our entire lives. We
believe, however, that we can get a higher level of performance from the media if
we actively scrutinize them and call out for improvements.

FEATURES OF THE FOURTH EDITION

This edition has been expanded to include a multi-media approach to the delivery
of journalistic information, which recognizes the rapidly expanding role of
the World Wide Web and cyberspace in our new information age. It has also
been reorganized in various places to better present the themes and content.
These organizational changes resulted from helpful suggestions from users and
reviewers.

Among the new features in this edition are the boxes designed to relate the new
technology of computers and the Internet with the more traditional media of mass
communication as well as Web site listings for some of the leaders in the media
being covered by the respective chapters.

In addition, the following popular elements introduced in the third edition have
been retained:

A section on the latest technologies in each of the media chapters.

Boxed inserts entitled Media Watch.

Boxed inserts detailing the types of jobs available for those interested in Work-
ing In the various media.

Throughout the text we have used an informal, conversational writing style to
insure that the material is accessible to students. Furthermore, we have tried to
keep the discussions reasonable in length to cover necessary information without
becoming bogged down in extensive rhetoric and detail: our goal is to enlighten,
not to overwhelm.



ORGANIZATION OF THE BOOK

This new edition of Mass Media/Mass Culture is organized into four sections:

The first, Culture and Communication, is designed to give readers an overview
of the basic definitions, concepts, forms of journalistic communication and legal
parameters necessary to establish the foundation for a study of the interrelationship
of media and culture.

Chapter 1, Culture and Communication: Basic Concepts, defines and ex-
plains popular culture, the communication process and the EPS (media progres-
sion) cycle. It includes discussions of such terms as gatekeeping, agenda setting,
and information processing.

Chapter 2, Culture and Mass Communication: How They Interact, reviews
the impact of mass communication on our culture since the introduction of mov-
able type by Gutenberg in the fifteenth century. Rapid changes in mass culture
since the Industrial Revolution are highlighted, as are modern-day cultural impacts
and trends.

Chapter 3, Culture and Worldwide Information examines four theories of
media operation—authoritarian, libertarian, Soviet Communist and social respon-
sibility. It is also designed to introduce the reader to the news media which provide
the information necessary to exist on a daily basis in our society: newspapers, wire
services, radio and television news operations and, of course, the newest informa-
tion distributor, the World Wide Web.

Chapter 4, Legal Controls on the Media, examines the various laws and reg-
ulations that attempt to control media operations in the United States. These con-
trols are examined in the context of the importance of the First Amendment to our
American democracy and current trends in libel case judgments.

The second section, Development of Print Media, begins a chapter-by-chapter
look at the mass media by focusing on the oldest forms of mass communication:
the print media.

Chapter §, Books: The Permanent Medium, explores the development of the
most permanent medium, books. It traces the medium from early clay tablets to
today’s mass market paperbacks and specialized publications. It also focuses on
the impact books have had on Western civilization, as well as on the historical
evolution of censorship. Book publishing of the future is examined by looking at
some of the new technological changes on the horizon. As in all media chapters,
this section on books attempts to show their historical and present impacts on our
culture.

Chapter 6, Newspapers: Past, Present and Future, examines the historical
development of newspapers and then focuses on the conflict between the need for
the industry to make money and its historical obligation in a free society to keep
people informed. The chapter also looks at potential changes that are on the hori-
zon for newspapers as the electronic revolution expands. Highlighted in this chap-
ter is a discussion on how our changing culture is impacting this medium.

Chapter 7, Magazines: The Specialized Medium, examines the evolution of
magazine publishing and how magazines have found a niche in our culture by
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serving highly specialized interests. The rapid expansion of new magazines in the
1980s and the changes that have occurred in the 1990s are also examined. The
chapter also looks at some technological changes that are occurring in the industry
and how our culture has been impacted by the ever-changing field of magazines.

The third section, Development of Electronic Media, moves the reader into the
era of phenomenal changes resulting from the development of the electronic media
in the late 19th and 20th centuries.

Chapter 8, Motion Pictures: Cultural Reflections, begins this electronic
media examination by tracing the development of motion pictures from Edison’s
mechanical kinetoscope to today’s special effects wizardry first introduced by
George Lucas and Steven Spielberg and made possible by our new computerized
culture. It also examines the new market in video games that the movie industry is
developing as a result of interactive television technology.

Chapter 9, Radio: A Wireless Wonder, describes the three very different
stages of radio’s development: ship-to-shore communication; a popular home en-
tertainment medium and finally a specialized medium for music and talk. The
chapter also focuses on the new political phenomenon of talk radio. Digital radio
is also explored. Readers of this chapter will learn about the versatility of radio and
its ability to influence our culture while at the same time making its own adapta-
tions to our cultural changes.

Chapter 10, Recorded Music: Powerful and Controversial, explores the role
of popular music and the recording industry in our culture and examines the con-
troversies that have surrounded the mass medium since the jazz era of the 1920s.
It also discusses the cyclical changes in the musical genre of rock-"n’-roll and the
technological revolution being created by digital sound.

Chapter 11, Television: From Soaps to Satellites, concludes the electronic
media section with a discussion of the evolution and cultural impacts of television,
one of our most pervasive and influential mass media. It looks at this medium
historically as well as from the viewpoint of its impact on our culture. Also dis-
cussed is the future of television as we develop high definition television, digital
compression, virtual reality, holography and the merger of computers and tele-
vision which will give us a new era of interactive TV. The efforts of government to
regulate TV content and the industry’s reaction by adopting a controversial rating
system are also explored.

The final section of this book, Media Shapers, Ethics and Consequences,
moves from individual looks at mass media to other industries that use the mass
media to deliver their messages and shape our culture. It is also designed to bring
the study of mass communication to a close by examining ethical issues involving
the media, research on the cultural impacts of the media and the consequences of
media practices on our culture.

Chapter 12, Advertising: Selling the Message, discusses the historical devel-
opment of the advertising industry and the current-day trends. It examines various
theories of advertising effectiveness and also looks at propaganda devices used in
advertising, the area of motivational research, including values and lifestyle
(VALS) research, and the controversy of subliminal imbeds in ads. The impacts of
advertising on our culture are highlighted.

Chapter 13, Public Relations: Creating an Image, explores how public rela-
tions has evolved since the nineteenth century and how Freudian psychology has



played a role in developing such controversial PR campaigns as making smoking
acceptable for women. Modern professional PR practices are described and con-
trasted with early-day press agentry. The chapter also focuses on a number of
current problems and the development of the importance of crisis management
public relations.

Chapter 14, The Selling of American Politics, looks at how the mass media
are used to sell political candidates and issues in America and how the media cover
important elections. The development and controversies surrounding political con-
sultants are explored as are such trends as the use of vote videos, computerized
direct-mail and television advertising. The chapter also chronicles the role of media
manipulation in a number of major presidential election campaigns and discusses
the controversy of inadequate news coverage of important elections.

Chapter 15, Media Ethics, deals with the growing concern of ethical decision
making in the mass media. The chapter examines ethical decisions in reporting the
news, the conflicts that often arise when economic interests interfere with media
content, and ethical concerns in developing entertainment content. The contro-
versies of entertainment content in television and the recording industry are high-
lighted in this chapter.

Chapter 16, Media Research, Effects and C onsequences, concludes the book
with a look at historical research on media effects and current studies and concerns.
The raging debates about violence on television and in recorded music and in
“‘gangsta” rap music videos are also discussed. The chapter concludes with a
discussion of the cultural consequences of the mass media and how we as con-
sumers of the media must be concerned about the content of the mass media as we
move into the information age.

We hope that old and new users of this book will find this fourth edition even
more academically valuable, exciting and enjoyable to read than previous editions.
No textbook can serve as the final word on mass communication as the field is
constantly changing. That’s why we have made every effort to bring new examples
and illustrations into our discussions of the impacts of the mass media on our
culture.

RESOURCES FOR INSTRUCTORS

An Instructor’s Manual has been prepared to assist professors in their teaching. It
provides sample syllabi and assignments, instructional resources, and suggested
audio and video resources for enriching the presentation of the material. A com-
puterized test bank is available in IBM and Apple Macintosh formats.

A new and very special feature with this edition will be the use of the Internet
to provide periodic updates of information to instructors who are using the mate-
rials in this book in their classrooms. This information can be obtained by access-
ing the McGraw-Hill web page at http://www.mhcollege.com.
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