Between One and Many
,_ﬁ-,~'l{lileﬂg&rt anGSQiQMQ(LnghLlﬂ Speak

A “p

o, 50N O U et C

. B s T

0"_’\'{9;8 g \\Q‘%A. e i ..‘\V' F R £y ° Q/‘ g
4 S - .

e e Second Edition

i ub?o .‘%‘% 5 4 e ) MW, 4

Steven R. Brydon ~ Michael D. Scott




Between One and Many

The Art and Science of Public Speaking

Second Edition

Steven R. Brydon
Michael D. Scott

California State University, Chico

2 R R R I £ e o ¢ ¢

D :
oK %

Ho/?/xlc

C |
1
Py |

Mayfield Publishing Company
Mountain View, California

London = Toronto « 0404174




To our students, who have taught us well

Copyright © 1997, 1994 by Mayfield Publishing Company
All rights reserved. No portion of this book may be reproduced in any form or
by any means without written permission of the publisher.

Library of Congress Cataloging-in-Publication Data
Brydon, Steven R.

Between one and many : the art and science of public speaking / Steven R.
Brydon, Michael D. Scott.—2nd ed.
cm

Includes bibliographical references and index.
ISBN 1-55934-589-6
1. Public speaking. I. Scott, Michael D. Il Title.

808.5'1—dc20 96-15053
CcIp
International Standard Book Number information:
Text only 1-55934-589-6
Text with videotape and video guide 1-55934-776-7
Videotape and video guide 1-55934-758-9

Manufactured in the United States of America
10 9 8 7 6 5 4 3 2

Mayfield Publishing Company
1280 Villa Street
Mountain View, CA 94041

Sponsoring editor, Holly J. Allen; developmental editors, Jane Townsend and
Kathleen Engelberg; production editor, Julianna Scott Fein; manuscript editor,
Margaret Moore; art director, Jeanne M. Schreiber; text and cover designer,
Nancy Benedict; art manager, Jean Mailander; illustrator, Joan Carol; photo re-
searcher, Brian Pecko; manufacturing manager, Amy Folden; cover art, Lauren
Uram. The text was set in 9.5/12 Stone Serif by York Graphic Services and
printed on acid-free 45# Mead Publisher’s Matte by Quebecor Printing Book
Group.

Acknowledgments and copyrights continue at the back of the book on page
C-1, which constitutes an extension of the copyright page.



Preface

Public speaking is a dynamic transaction between speaker and audience,
one in which the meaning of the message emerges from the relationship
between the onc who is speaking and the many who are listening. Because
of the transactional nature of public speaking, no speaker can succeed with-
out knowing his or her audience, and no audience member can benefit by
just passively receiving a message. Both speaker and audience—and the
transaction between them—are essential to successful public speaking. As
teachers and as authors, we emphasize the transactional nature of public
speaking as a crucial characteristic of this complex undertaking.

We also emphasize the fact that public speaking is an art, a science, and
a skill--one that can be learned, improved, and finely honed. We encour-
age students to think of public speaking as a learning process—they don't
have to be perfect at the outsetl—and we offer them the tools to become
the speakers they want to be. Public speakers can draw from a vast body of
information on this art and science, ranging from the rhetorical theories to
empirical communication research. In this book, we emphasize both tradi-
tional topics, such as logos, ethos, and pathos, and current approaches,
such as thinking of public speaking as an opportunity to become an opin-
ion leader—an influential figure in the lives of audience members.

Today’s students of public speaking will face many different rhetorical
situations in their lives, and they will face audiences of increasing cultural,
demographic, and individual diversity. Throughout this book, we focus on
ways to adapt to audiences in order to have the best chance of being heard
and understood. We stress the responsibilities and ethical issues involved in
being a good public speaker. And we discuss how to be a good audience
member: one who knows how to listen, to behave ethically, and to criti-
cally evaluate the message being presented.

In sum, we attempt to provide students with a broad understanding of
the nature of public speaking as well as the specific skills they need to be-
come successful, effective public speakers, both as college students and
throughout their lives.

FEATURES OF THE BOOK

Integrated Text and Video Between One and Many provides an integrated
package of text and videotape for the students (and was the first book to
do so in 1994). This twelve part videotape brings to life the theories and
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skills discussed in the text. Rather than simply reading examples of speeches
and perhaps seeing them in class, students can view and study speeches and
delivery styles on their own time and at their own pace. Text and video are
coordinated so that students see examples of the type of speech they are
studying throughout the course, along with a commentary and critique. This
technique allows us to reinforce our points through modeling, which re-
search has shown to be an excellent way to learn skills like public speaking.

Instructors can, of course, use Between One and Many without adopting
the videotape for student use. The concepts and skills required for effective
public speaking are fully described and illustrated in the text. Annotated
outlines and the full texts of student speeches are included to show stu-

dents how to apply the principles discussed in the book to actual speech
situations.

Emphasis on Critical Thinking Central to effective and ethical communica-
tion are the abilities to critically evaluate evidence, to present sound rea-
soning in one’s speeches, and to detect fallacious reasoning in the speeches
of others. Between One and Many has a strong critical thinking component,
based on Toulmin’s model of argument. Also included is an extensive dis-
cussion of the most common fallacies of reasoning.

Help for Speech Anxiety We recognize that most students come to a public
speaking class with considerable trepidation. We devote a full chapter early
in the text to speech anxiety, as well as a segment of the videotape. The text
and video package offers many specific, concrete techniques that students
can use to manage and even benefit from anxiety.

Focus on Opinion Leadership Beginning in the first chapter and continu-
ing throughout the book, we focus on opinion leadership. We want stu-
dents to understand the opportunities for leadership that will come to them
in their personal, professional, and public lives if they become effective
public speakers.

integrated Pedagogy Throughout the text, boxes are used to focus attention
on subijects of special interest. Four different types of boxes appear: profiles
of individuals who have used public speaking to enrich their lives, self-
assessment instruments, speech excerpts illustrating principles discussed in
the chapter, and discussions of skills-related issues.

HIGHLIGHTS OF THE SECOND EDITION

Based on the feedback from many instructors who used the first edition, we
have incorporated a number of changes into this edition that we believe
strengthen the book.
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Stronger Emphasis on Audience This edition places a stronger emphasis on
the audience. Each of the skills chapters now begins with an explicit dis-

cussion of how the skill presented can be guided by the speaker’s analysis
of the audience and the situation.

Expanded Treatment of Audience Diversity We give more attention to audi-
ence diversity in this edition. We base our discussion, in part, on Geert
Hofstede’s work on understanding cultural diversity. Using Hofstede’s
dimensions of collectivism and individualism, power and distance, uncer-
tainty avoidance, masculinity and femininity, and long-term versus short-
term orientation, we offer ideas on how to analyze and adapt to audience
diversity.

New Chapter on Ethics This edition includes a full chapter on ethics.
Working from basic ethical principles, we provide ethical guidelines for
both public speakers and audience members.

Streamlined Organization For this edition we have streamlined the organi-
zation of the book. Students move more quickly through the necessary
background material and get to the “nuts and bolts” of speechmaking ear-
lier. Important topics have not been sacrificed; rather, we have consolidated
material that was distributed among several different chapters in the first
edition.

Skills Lists Throughout the book, speechmaking skills are highlighted in
special Skills Lists. These lists make it easy for the student to apply practi-
cal suggestions to their own speeches.

Use of Computer Technology Extensive coverage of online library research
is now included in the book. We discuss the use of both the Internet and
the World Wide Web.

Updated Material Examples have been updated throughout the book, and
new student speeches have been included both in the text and on the
videotape.

ORGANIZATION OF THE TEXT

Between One and Many is organized to allow students to get up and speak
early in the semester. As they learn more about the art and science of pub-
lic speaking, they are also preparing for more demanding speaking assign-
ments. We hope that our organizational scheme will suit the needs of most
instructors, but we also know that different instructors have different pref-
erences for how material is sequenced. Therefore, we have designed each
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chapter to stand alone. Instructors can assign them in the order that best
matches their own course plan. Additionally, instructors may choose to use
a segment of the videotape in lieu of assigning a chapter in the text. For ex-
ample, the video segment on visual aids could be used early in the semes-
ter if visual aids were required for an early speech; the text chapter could
be assigned later.

Part One deals with the foundations of the art and science of public
speaking. In Chapter 1 we discuss the personal, professional, and public rea-
sons for becoming a good public speaker. We also introduce basic theories
of communication. The topic of opinion leadership is introduced in this
chapter and continued in later ones. Chapter 2 provides an overview of the
skills needed by public speakers and allows instructors to assign speeches
early on without having to assign chapters out of order. Chapter 3 provides
students with the tools they need to cope with the nearly universal experi-
ence of speech anxiety. Chapter 4 presents an expanded treatment of lis-
tening, a topic that we believe must be introduced early.

Part Two deals directly with adapting to the audience. We make explicit
what was implicit in the first edition—that the key to success in public
speaking is focusing on the audience. Chapter 5 weaves together topics that
were distributed throughout several chapters in the first edition. We con-
tinue to use Bitzer’s concept of the rhetorical situation as an organizing
principle, but we now focus more on adapting to diverse audiences. We also
introduce a new scheme for analyzing cultural diversity. Chapter 6 opens
up the topic of ethical communication behavior, both by speakers and by
audience members.

Part Three is about putting theory into practice. Chapter 7 covers in-
vention; the chapter includes new sections on focusing on the audience
and using the Internet. Chapter 8 treats organization from an audience-
focused perspective. We include a variety of organizational patterns, in-
cluding Monroe’s Motivated Sequence, the Extended Narrative, and a
Problem-Solution format based on a stock issues perspective. Chapter 9 ad-
dresses language use, with particular attention to adapting language to di-
verse audiences. We suggest ways to choose language that is inclusive rather
than exclusive, nonsexist rather than sexist, and thoughtful rather than
stereotypic. Chapter 10 deals with delivery skills, again focusing on audi-
ence adaptation. The chapter provides both a strong theoretical foundation
based in nonverbal communication research and solid, practical advice for
the public speaker. Chapter 11 presents a comprehensive discussion of vi-
sual, audio, and audiovisual materials that can be adapted to the audience
and occasion to enhance most public speeches.

Part Four addresses the most common contexts for public speaking that
students are likely to face in the classroom and in their lives after college.
Chapter 12 treats informative speaking as an important part of the opinion
leadership process. In this chapter we again stress audience adaptation, par-
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ticularly in terms of diverse learning styles. Practical applications of learn-
ing principles are shown for speeches that explain, instruct, demonstrate,
and describe. Chapter 13 introduces persuasive speaking with an audience
focus. This chapter integrates the traditional Aristotelian principles of speak-
ing with modern models of the persuasive process, such as the Elaboration
Likelihood Model and Toulmin’s model of reasoning. The principles of per-
suasion are illustrated with annotated texts of persuasive messages from
both a student and a public figure. Chapter 14 provides a detailed treatment
of critical thinking, with a special focus on recognizing and responding to
fallacies of reasoning. Principles of critical thinking are illustrated by the an-
notated text of a persuasive message by a public figure. Chapters 13 and 14
are closely related; together, they provide students with a solid foundation
in the use of sound reasoning in persuasion. Finally, Chapter 15 provides a
discussion of speaking in everyday life. It includes helpful guidelines for im-
promptu speaking; speeches of acceptance, introduction, recognition, and
commemoration; speeches to entertain; and speaking on television.

TEACHING SUPPORT PACKAGE

The textbook is part of a comprehensive package designed to help you solve
teaching problems in your public speaking course.

Instructor’s Manual  Written by the authors and updated with the assistance
of Susan Christensen, an experienced college instructor, the instructor’s
manual includes suggested in-class teaching activities, sample semester and
quarter syllabi, sample evaluation forms and numerous teaching suggestions
based on the authors’ collective four decades of experience. Many of the ac-
tivities and materials in the manual have been class-tested with thousands
of students enrolled in the basic public speaking course at California State
University, Chico.

Printed and Computerized Test Items Approximately 750 test questions, in-
cluding multiple choice, true-false, and essay questions, are printed in the
instructor’s manual. Computerized versions of these test questions for both
IBM and Macintosh platforms are available at no charge from the publisher,
subject to minimum adoption requirements. As with other items in the in-
structional packet, many of these test questions have been class-tested.

Transparencies Overhead color transparencies are available free of charge
to adopting instructors. The transparencies illustrate and review major con-
cepts from the text.

vii
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