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This book, as its title explains, is about the interrelationships among business,
government, and society—from the point of view of business managers. Today, we are
witnessing significant changes in these relationships. The impact on management has
altered in a major way the attitudes, perspectives, decision making, and functioning of
managers in our corporations, particularly of the larger ones. But business is not a passive
agent in this drama. It has influenced the relationship in important ways.

We prepared this book for a broad audience, including university students, business
managers, and inquiring observers with an interest in business and how it is managed.
For each of these groups we believe the topic is of arresting importance because the forces
examined here will in one way or another significantly affect their lives.

Changes in the New Edition

The basic framework, content, and thrust of the preceding edition of this text have been
retained. However, significant changes have been made that we believe improve the book
substantively and make it more interesting for the reader as well.

New subject matter or expanded treatment of old analyses has been added in
practically every chapter. We have added much to the coverage of business practices
undertaken in response to new environmental influences. Many chapters have been
rewritten almost in their entirety. At the same time, topics that have receded in
importance since publication of the last edition have been deleted or abbreviated. We
have eliminated four chapters and a chapter-length appendix. But the most important
parts of the deleted chapters have been retained and integrated in other chapters. And
the sequence of chapters has been revised to improve the flow of the discussion.

We have added two new features that we believe not only will heighten the reader’s
interest in the book, but also will help to elaborate important issues with actual stories
and cases taken from the business world. Every chapter begins with a short sketch of
developments in a well-known corporation that highlights a major topic of the chapter.
Also scattered throughout the book are features that we call “You Be the Judge.” These
are, for the most part, significant U.S. Supreme Court cases. With this feature the reader
is given a chance to test his or her conclusions about each case against the decisions of a
majority of the Court.

Cases

As in the last edition, the reader will find one or two case studies at the end of each
chapter. Most of them deal with real companies or current situations. In all, there are 23
cases, most of a moderate length. We regard these cases as an important part of the text
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material. They may be used to provoke class discussion or, in some cases, as illustrative
readings that elaborate on the subject matter of the chapters.

Phliosophy

Our philosophy of writing text material for this edition has been to present a broad,
current survey of business-government-society topics while at the same time achieving
some depth of treatment. We aim for precise, detailed, accurate, and well-documented
exposition rather than simplification. We believe this book will be challenging to readers,
including both undergraduate and graduate students. We hope this proves to be the case
for two fundamental reasons—not only as an appropriate challenge, but also because a
rich scholarly treatment is ultimately more compelling to readers at all levels than bland
oversimplification.

Acknowledgments

This book would not have been possible without the research and writings of many
people. We have tried to recognize authors who have been most helpful by citing, where
appropriate, their works. We are deeply indebted to them.

Many people have made comments and suggestions concerning the preparation of this
fifth edition, too many to name here. We do want to express our appreciation however, to
a number of our colleagues in academic life, as follows:

A. Janell Anderson, California State University, Sacramento; Keith R. Blunt, California
State University, Los Angeles; James D. Boulgarides, California State University, Los
Angeles; Daylin J. Butler, Kansas State University; Dharma DeSilva, Wichita State
University; James R. Glenn, Jr., San Francisco State University; Robert Hogner, Florida
International University; Jeanne M. Logsdon, Santa Clara University; Daniel J. B,
Mitchell, University of California, Los Angeles; Harvey Nussbaum, Wayne State Univer-
sity; Harold Sackman, California State University, Los Angeles; George E. Stevens,
University of Central Florida; Donald J. Watson, University of South Florida; Jonathan P.
West, University of Miami; J. Fred Weston, University of California, Los Angeles; Erika
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