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Why an updated edition? Consider the following. In the year and a half or so since
the fourth edition of The Dynamics of Mass Communication appeared, the following
events have happened: Congress passed the 1992 Cable Act; NBC got burned by a
rigged news report; TCI paved the way for a 500-channel cable TV system; the courts
allowed Bell Atlantic to provide video service in its own market; the two New York
City tabloid papers nearly went under and changed ownership; and, finally, both
Viacom and QVC were trying to buy Paramount Communication. These are just
some of the new developments that are covered in the updated edition. Moreover, |
have provided updated tables and data where possible. As first noted in the original
preface to the fourth edition, mass communication is truly a dynamic process. Changes
are happening faster and faster. This updated edition strives to keep up with them.

In the first place, I have maintained the strong emphasis on economics found in
the first three editions. In a time when most magazines and newspapers are struggling
to stay alive, when the traditional TV networks and local stations are implementing
drastic cost-cutting measures, and when many big media corporations are struggling
under debt acquired during the merger mania of the 1980s, the impact of the bottom
line is an important thing for students to understand.

Second, I have continued to stress the interrelationships among the various media.
It is not unusual for a book based on newspaper stories to be made into a movie (with
a soundtrack that is released on CD) which is later available on home video and then
shown on cable and broadcast TV. Further, newspapers, books, and magazines share
similar content and production techniques. Radio stations depend heavily on recorded
music. The same companies produce television shows and movies. Home video further
blurs the line between film and TV. All in all, the symbiosis among media persists as
an important feature of this edition.

Third, this edition preserves the emphasis on the social effects of the media.
The last few years have seen media violence escalate to unprecedented heights of
explicitness. In addition, the couch potato concept has taken firm root in American
culture, and politics has entered the age of the sound bite. Given the continuing
concern over the effects of the mass media on antisocial behavior, politics, and intellec-
tual skills, this material seems crucial for students.

As in earlier editions, I have tried to keep the writing style conversational and
informal. Technical terms are boldfaced and defined in the glossary. I have tried to
give a sufficient number of contemporary examples to illustrate key concepts. Every
chapter contains boxed inserts that highlight, amplify or illuminate points in the text.
The book also contains a large number of tables, figures, charts, and other illustrations
to further enhance understanding.

Those who have previously used the third edition will notice some improvements.
First and most striking is the more colorful and eye-catching design. It is hoped that
this new layout will make the book easier and more pleasant to read while enhancing
its educational impact. Second, the emphasis on international media and the globaliza-
tion of mass communication has been increased. Chapter 3 (“The Global Village:




PREFACE

nized. Additionally, boxed inserts with the international perspective have been added
to almost every chapter. Third, many users of the third edition suggested that more
discussion of the social consequences of mass communication would be helpful. In
response, a section labeled “Issues” has been added to twelve chapters. This section
examines some of the current controversies that surround the various media and their
functions.

Further, I have added new information to several chapters. Chapter 9 (“Structure
of the Radio Industry”) now contains a discussion of digital audio broadcasting.
Chapter 13 (“Structure of the Television Industry”) considers the dwindling network
audience and the financial-syndication rules while Chapter 17 (“Formal Controls™)
includes a new section on invasion of privacy. A discussion of TV’s impact on behavior
disorders has been added to Chapter 22 (“The Effects of Mass Communication on
Behavior™), and Chapter 23 (“Mass Media in the Future”) has a new section in virtual
reality.

Moreover, every chapter has been updated and revised to reflect the drastic
changes of the last three years. All tables have been revised to reflect the latest available
data. More than eighty new boxed inserts have been added to this edition to illustrate
the dynamic world of mass communication.

Finally, I wish to thank all of the faculty and students who have used the first three
editions and were kind enough to provide me with suggestions for improvement. As
noted in the text, feedback in mass communication is difficult and these comments
were greatly appreciated.
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In closing, I'd like to reiterate the sentiment mentioned in the preface to the first
edition: The mass media are a ubiquitous, vital, and influential force in our society; 1
hope this book will help promote better understanding of their inner workings and
impact.

JOSEPH R. DOMINICK
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