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Designed & Edited by TwoPoints Net

— The TwoPoints. Net team that worked on this hook:

Martin Lorenz. Lupi Asensio, David Nagel. Kosmas Sidiropoulos, Raby-Flor-
enee Fofana, Felix Auer. Axel Durana. Juan Ramos Pastor. Gornelia Brezing,

Judith Will and Natalic Birkle.
Preface by Wollgang Hartmann (Bauer Types)

Fonts in 1 Love Bodoni:
Bauer Bodoni D Regular
Bauer Bodoni D Regular lalic

Bauer Bodoni D Bold
Kindly supplied by Peter Rosenfeld of URW++ Design & Development Gmbl

¢2011. 2012 vietionworkshop lid.
The copyright on the individual textand design work is held by the respective

designers and contributors.

Second Edition

ISBN 978-988-17328-5-9

All rights reserved. No part of this publication may be reproduced, stored
in retrieval systems or transmitted inany form or by any means. electronic

or mechanical, including photocopying, recording or

w information stor-
age and retrieval systems. without permission in writing from the copyright

owner(s)

The captions and artwork in this book are based on material supplied by the
designers whose work is included. While every effort has been made to ensure
their aceuracy, viction:workshop does notunder any circumstances aceept any

responsibility for any errors or omissions.

Printed and bound in China

We would like to thank all the designers and companies who made signiticant
contribution to the compilation of this book. Without them this project would
not be able o accomplish. We would also like to thank all the producers for
their invaluable assistance throughout this entire proposal. The successful

completion also owes a great deal to many professionals in the creative indus-

ful to many other people whose names did notappear on the credies but have

made specitic input and continuous support the whole time
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Giambatusta Bodoni ereated the
typeface that bears his name in
1798, along with punch cuts for

various sizes, used mainly for

B ODONI l’“‘.'kﬁ' printed in. l(‘lll‘l"lll‘l:h’ﬁ. Bod-

ont was an admirer of John Basker-
SCHRIFTEN ville, and he carefully studied the
designs of French type founders
M N Pierre Simon Fournier and Firmin
i Didot before creating his alphabet

of distinet elegance and sobri-

i
A

"‘\LH"[‘TTI‘ “
ANTIQUA ety given by the sharp contrasts

HALBFETTE between thick and thin strokes.
KURSIV . I .
In his Manuale Tipografico, pub-
lished posthumously in 1818
there are slight differences in the
shape of sizes, due o the fact that
BAUERSCHE GIESSEREI

FRANKFURT A. M. . s
BARCELONA - NEW YORK the claims that certain contempo-

punches where handmade. Thus,

rary \'(,‘I'Hi()l]ﬁ are “more true to ll](‘

original”™ are unfounded, given the

variations in Bodoni’s originals.

Bodoni Ausgabe No.1 — In the early twentieth century when Bodoni revival began,

Bauersche Giesserei most l'«*‘im(‘r]n't*talimls’ of the typeface were based on
Morris Fuller Benton’s design created for American Type
Founders in 1907, It is, hu\\('w 1, the version released
by Frankfurt-based type foundry, Bauersche Giesseret,
in 1926, the most successful re-design, internationally
known and available as “Bauer Bodoni™ in digital format
nowadays, due to its technical excellence and outstand-
ing craftsmanship that characterized the Bauer foundry.
Heinrich Jost, Bauer’s artistic director from 1922 1o 1949,
was assigned to lead the job, with the difficult task of
transferring the new alphabet designs onto metal punches
entrusted to Louis Hoell. Hoell had gained ample experi-
ence in cutting punches at Klingspor and Flinsch, and
followed Flinsch’s takeover by Bauer in 1918 to work in
the foundry. The resemblance to the original is clearest at
a 72 point size, but the similarity is diluted as the font size

decreases. With its 13 different fonts (including “expert

fonts”), the Bauer Bodoni offers the most complete digital
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version of the Bodoni typeface. Before the
digital era, the Bauer Bodoni never achieved
any major commercial success in Europe.,
particularly because its fine serifs casily broke
during letterpress printing: so printers used
versions they considered more resistant. How-
ever, American graphic designers preferred
the Bauer Bodoni over other versions. T'he
problem with the serifs breaking did no occur
in America, since the texts were in “layout stu-

dios™ dedicated (o running proofs in machines

that did exert little continued pressure on the types. These

lavout proofs were then used for offset printing. Curiously

enough, 1t was precisely in the ULS., where the first contem-

porary version of the typeface was created by ATE, that the

Bauer Bodoni had its greatest acceptance.

In 1984, Swiss designer

Karl Gerstner was
asked to adapt IBM’s
visual identity in order
to make it more suit-
able for the European
market. Gerstner chose
Bodoni Old Face,

the Bodoni typeface
adapted for phototype-
setting by Berthold AG
Berlin's artistic direc-
tor, Gerhart Giinter
[Lange. Berthold was
also the supplier of
Akzidenz Grotesk, a
typography that was
extremely popular in
Switzerland before the
advent of Helvetica.
More recently, URW++

would create three dig-

fette bodoni-antiqua

ABC

DEFGHIJKLMNOPOQR
STUVWXYZ* bauersche
gielerei abedefghijklm
nopqrstu frankfurt vwx
yz am fidiichckfIfiflB&§
-1312°(main1234567890

Dic in dieser Peobe vargefohete Schrift st gractslich goschist
Jode Nachbikdung sum Zwecke dor Vervielfiltigung ist verboten,
chensa jede samstige Renutzung, die im Widerspruch zu unseren

allgemeinen Lictorungbedingungen seht.

ital Bodoni fonts exclusively for IBM: light, light italic,

and medium.
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Another notable version is the one
designed by Sumner Stone for the
International Typeface Corpora-
tion (I'TC) in 1994. The version
was presented in the city of Parma

to commemorate the 250th anni-

versary Gilambattista’s birth on

the occasion of the International
Typographic Association’s Annual Conference (Alypl).
When I'TC was absorbed by Monotype Imaging, this ver-
sion of Bodoni became part of the Monotype and Lino-
type font library.

Originally created for setting text in books, Bodoni has
become an essential visual communication component
for a number corporations in different sectors, including
fashion (Giorgio Armani, Helena Rubinstein), tourism
(Hilton Hotels), entertainment (the musical Mamma Mia!)
or, as was mentioned previously, t(‘('hnnlug_v (IBM). At the
same time, it is reassuring to see that Bodoni is still used
in books and magazines, primarily those that deal with
themes related to art, including architecture, musie, paint-
ing and fashion. Bodoni is. without a doubt, synonymous
with creation and artistic sensibility.

Wolfgang Hartmann
Bauer Types



Cobblers
Champagner, Sherry, Cointreas,

Port, Cordial Médoc, Side Car,

3,50

Cocktails

MRTHIL - s osovacoiainiaisiing 3,-
Manhattan
Alexander

Blondes GIft .......ococoriiinn. 3,50

Cocktails

IRRIRPOML << svsss s vanniutavin 3,75

Fortuna Spezial

Flips
Zitrone, Orange, Port, Sherry, Mocea,
Champagner, Sport, Egg-Nogg,

Omnibus, Butterfly

Sekt

Mumm, Deinbard, S6hnlein,
Matheus Miller, Kupferberg,
Heukell, Burgeff

2,50

Special-Drinks

Prairie Oyster ...

Tom Collins ..,

John Collin

Orange-Blossom ...

Liqueurs

Curacao, Apricot Brandy

Cherry Marie Brizard .

Bénédictine D.O.M. .

Cognacs
Bisquit-Dubouché, Rémy Martin,

Otard G.

Meukow, Roi de Rome,

Hennessy, Martell

Whiskies

Black & W)

te, John Haigh,
Canudian Club, Old Overholt,
Johnuie Walker, American Rye

2,50

Apéritifs

Cinzano

Whisky

Brandy .

Rum . 2,50

Fiszes
Gin, Brandy,
Orange, Silver, Golden,

Royal, Whisky

ur Kleidung der gepflegten Dame

gehéren zarte und schiéne Striimpfe

Verlangen auch Sie einmal die Marke

sLuna« — hauchfein und sehr haltbar

Wiihlen Sie unter vielen Farben den

sLuna«-Strumpf, der zu Ihnen pafit
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Typeface in Use

Ig( 11§ |( )lli lgi X )k

Buzo batik, Lupas for Catalogue

Naturaleza Muerta / / / Sull Life

2010 - Installation, Sculpture and

Artwork Development

Client/Photography Catalogue Magazine

Design Herndn Paganini and Catalogue Magazine

Fashion like a Non Place.
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Buzo, A.Y. Not Dead, $189

“The light and rigid
Jeel of Bodoni makes
a perfect fit with the
photography.”
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A MIDWINTER NIGHT'S DREAM
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Neue Mode 7 Typeface in Use
2007 Bodoni LT Bold



“The beautiful
elegance and the

ordinary beauty

Neue Mode 8 Neue Mode magazine
2008 2006-2008 Editorial Design

Client Neue Mode magazine

Design Oliver Daxenbichler

Editorial design for Neue Mode magazine. The magazine’s sense is

created through the selection of unique mmages and its distinctive, yet
simple layout. The design combines creativity with an uncompromis-
ing artistic approach, which aims at post-modernness and straightfor-

wardness.

Typeface in Use

Customized Bodoni LT Bold.

Futura LT ExtraBold,

ITC Avant Garde Gothie LT Medium



