SOCIAL PSYCHOLOGY

& g k|

2




JlCIAL P5YCHOLOGY

H. Andrew Michener Jonn 0. Del.amater

University of Wisconsin, University of Wisconsin,
Madison Madison

HARCOURT BRACE COLLEGE PUBLISHERS

FortWorth  Philadelphia ~ SanDiego  NewYork  Orlando  Austin  San Antonio
Toronto Montreal London Sydney  Tokyo



PUBLISHER  Ted Buchholz
SENIOR ACQUISITIONS EDITOR  Christopher P. Klein
DEVELOPMENTAL EDITOR  Karee Galloway
PROJECT EDITOR  Jeff Beckham
PRODUCTION MANAGERS  Annette Dudley Wiggins
Jane Tyndall Ponceti
ART DIRECTOR  Sue Hart
PICTURE EDITOR  Annette Coolidge
LITERARY PERMISSIONS EDITOR  Julia C. Stewart

COVER PHOTOGRAPH BY:  Dan Bryant
COVER:  Detail, Chance Meeting, 1989, by George Segal. Three lifesized bronze
figures with dark patina, aluminum post and metal sign. 123 x 41 x 55
in. Collection of the Modern Art Museum of Fort Worth, Museum
Purchase, Sid W. Richardson Foundation Endowment Fund.

Copyright © 1994, 1990, 1986 by Harcourt Brace & Company

All rights reserved. No part of this publication may be reproduced or
transmitted in any form or by any means, electronic or mechanical,
including photocopy, recording, or any information storage or retrieval
system, without permission in writing from the publisher.

Requests for permission to make copies of any part of this work
should-be mailed to: Permissions Department, Harcourt Brace &
Company, 8th Floor, Orlando, Florida 32887.

Address for Editorial Correspondence: Harcourt Brace College
Publishers, 301 Commerce Street, Suite 3700, Fort Worth, TX 76102.

Address for Orders: Harcourt Brace & Company, 6277 Sea Harbor
Drive, Orlando, Florida 32887. 1-800-782-4479, or 1-800-433-0001 (in
Florida).

(Copyright Acknowledgments begin on page 641, which constitutes a
continuation of this copyright page.)

Printed in the United States of America
ISBN 0-15-500760-2
Library of Congress Catalog Card Number 93-77655

3456789012 039 987654321






FREFACE

The third edition of Social Psychology builds on the strengths of prior editions.
Most importantly, the book covers the whole range of phenomena of interest to
social psychologists. While treating intrapsychic processes in detail, it provides
strong coverage of social interaction and group processes and of large-scale phe-
nomena like intergroup conflict and social movements.

Our goal has been both to describe contemporary social psychology and to
present the theoretical concepts and research findings that make up this broad
field. We have drawn on work by all types of social psychologists—those with so-
ciological, psychological, and even anthropological perspectives. This book
stresses the impact of social structure and group membership on the social be-
havior of individuals, but at the same time it covers the intrapsychic processes of
cognition, attribution, and learning that underlie social behavior. Throughout the
book we have used the results of empirical research—surveys, experiments, and

observational studies—to illustrate these processes.

New Features in this Edition

In developing this edition, we sought not only
to keep the book abreast of changes within the
field of social psychology but also to improve and
strengthen the presentation of various topics.
Important changes in this edition include the fol-

particular, Chapter 7 (Symbolic Communi-
cation and Language) has been strengthened
and reorganized. This places greater empha-
sis on accuracy of communication and the
interface between language and cognition.

lowing: Chapter 3 incorporates the latest research
1. All of the chapters have been revised, and i latignage aequisition,
the text brought up to date. Several new 4. The concept of cognitive schema is utilized
boxes have been included and hundreds of more prominently in several chapters, pro-
st feferences fiave beefi added. viding greater conceptual integration. Chap-
2. Two chapters are new to this edition: Chap- ter 5 (Social Perception and Cognition) has
ter 10 (Helping and Altruism) and Chap- been extensively revised.
ter 11 (Aggression). The previous edition 5. Chapter 14 (Group Structure and Interac-
combined these topics in a single chapter. tion) has been substantially revised. The
Separating them into distinct chapters treatment of group structure (role status,
considerably expands coverage of each role differentiation, status characteristics,
topic. etc.) has been rewritten and sharpened.
3. The treatment of language and language 6. Several other chapters have been revised to

learning has been extensively revised. In

improve the organization of material. These
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include Chapter 2 (Research Methods in
Social Psychology), Chapter 4 (Self and Iden-
tity), Chapter 9 (Self-Presentation and Im-
pression Management), and Chapter 17
(Personality and Social Structure).

Content and Organization

This book opens with a chapter on theoretical
perspectives in social psychology (Chapter 1)
and a chapter on research methods (Chapter
2). These provide the groundwork for all that
follows. The remainder of the book is divided
into four substantive sections.

Section one focuses on individual social be-
havior. It includes chapters on socialization
(Chapter 3), self and identity (Chapter 4), social
perception and attribution (Chapter 5) and atti-
tudes (Chapter 6).

Section two is concerned with social interac-
tion, the core of social psychology. Each of these
chapters discusses how people interact and how
they are affected by this interaction. These chap-
ters cover such topics as communication (Chap-
ter 7), social influence and persuasion (Chapter
8), self-presentation and impression manage-
ment (Chapter 9), altruism (Chapter 10), aggres-
sion (Chapter 11), and interpersonal attraction
(Chapter 12).

Section three provides extensive coverage
of groups. It includes chapters on group cohe-
siveness and conformity (Chapter 13), status
processes in interaction (Chapter 14), group
performance and leadership effectiveness (Chap-
ter 15), and intergroup relations (Chapter 16).

Section four considers the relationship be-
tween individuals and the wider society. These
chapters treat the influence of life course and
gender roles (Chapter 17), the impact of social
structure on the individual (Chapter 18), deviant
behavior (Chapter 19), and collective behavior
and social movements (Chapter 20).

Ease of Use

Because there are many different ways in which
an instructor can organize an introductory
course in social psychology, each chapter in this
book has been written as a self-contained unit.
Later chapters do not presume that the student
has read earlier ones, enabling instructors to as-
sign chapters in whatever sequence they wish.

Chapters share a standard format. To make
the material interesting and accessible to stu-
dents, each chapter’s introductory section poses
four to six thought-provoking questions. These
questions establish the issues to be discussed
in the chapter. The remainder of the chapter
consists of four to six major sections, each ad-
dressing one of these issues. A summary at the
end of each chapter reviews the key points.

In addition, the text includes several learning
aids. Tables are used to emphasize the results of
important studies. Figures are used to illustrate
important social psychological processes. Photo-
graphs dramatize essential ideas from the text.
Boxes in each chapter highlight interesting or
controversial issues and studies and also discuss
the applications of social psychological concepts
in daily life. Key terms appear in boldface type
and are listed alphabetically at the end of each
chapter. And a glossary of key terms is included
at the end of the book.
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makes them fall out of love?
® Why can people cooperate so easily in ;

some situations but not others?

aﬁd laws, while others violate them? :
‘Why do peoplc prcscnt dlfferent images of

. Why are some gtoups so much better at
doing their work than others?

® What causes people to develop unique con-
ceptions of themselves" How do these self-
concepts change?




2 CHAPTER 1 Introduction to Social Psychology

® Why are some people more persuasive and
influential than others? What techniques
do they use?

® Why do stereotypes persist even in the
face of information that obviously contra-
dicts them?

Perhaps questions such as these have puz-
zled you, just as they have perplexed others
down through the ages. You might wonder
about these issues simply because you want to
understand better the social world around
you. Or you might want answers for practical
reasons, such as increasing your effectiveness
in day-to-day relations with others.

Answers to questions such as these come
from various sources. Personal experience is
one such source. Answers obtained by this
means are often insightful, but they are usually
limited in scope and generality, and occasion-
ally they are even misleading. Another source
is informal knowledge or advice from others.
Answers obtained by this means are some-
times reliable, sometimes not. A third source
is thinkers of various orientations—philoso-
phers, novelists, poets, and men and women
of practical affairs—who, over the centuries,
have written about these issues. Their answers
have filtered down and take the form of say-
ings, or aphorisms, that make up common-
sense knowledge. Common sense covers a
great diversity of topics. We are told, for in-
stance, that punishment is essential to success-
ful child rearing (“Spare the rod and spoil the
child”) and that joint effort is an effective way
to accomplish large jobs (“Many hands make
light work”). Principles such as these reflect
certain truths, and they appear to provide
guidelines for action.

Although commonsense knowledge may
have some merit, it also has certain draw-
backs, not the least of which is that it often

contradicts itself. For example, we hear that
persons who are similar will like one another
(“Birds of a feather flock together”) but also
that persons who are dissimilar will like each
other (“Opposites attract”). We learn that
groups are wiser and smarter than individuals
(“Two heads are better than one”) but also
that problem solving by groups entails many
compromises and inevitably produces medio-
cre results (“A camel is a racehorse designed
by a committee”). Each of these contradictory
statements may hold true under particular con-
ditions, but without a clear statement of when
they apply and when they do not, aphorisms
provide little insight into relations among peo-
ple. They provide even less guidance in situa-
tions where we must make decisions. For
example, when facing a choice that entails
risk, which guideline should we use—“Noth-
ing ventured, nothing gained” or “Better safe
than sorry”?

If sources such as personal experience and
commonsense knowledge have limited value,
how are we to attain an understanding of so-
cial interaction and relations among people?
Are we forever restricted to intuition and spec-
ulation, or is there a better alternative?

One resolution to this problem—the one
proposed by social psychologists—is to obtain
accurate knowledge about social behavior by
applying the methods of science. That is, by
taking systematic observations of behavior and
formulating theories that are subject to test
and disconfirmation, we can attain a valid and
comprehensive understanding of human social
relations.

One goal of this book is to present key
facts discovered through systematic research
by social psychologists. In this chapter, we lay
the foundation for this effort by addressing the
following issues:

R e L B R B R R I e R O B S A S P R S S N I s R

1. What exactly is meant by “social psychology”? How should this term be
defined? What are the core concerns of the field of social psychology?

2. What broad theoretical perspectives prevail within social psychology
today? What are the strengths and weaknesses of each theory?



