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Methods and methodology underpin all the social sciences. Published since 2001
and now exceeding 60 four-volume sets, the SAGE Benchmarks in Social
Research Methods series has proven itself the definitive reference collection
on methods available today. From ethnography to measurement, the series con-
tinues to systematically map the history of thought on the vast range of quantita-
tive and qualitative methods in the social sciences. Edited by leaders in their
fields, each set presents a careful selection of the key historical and contempo-
rary works — classics and previously inaccessible works alike — and includes an
authoritative introduction by the editor.

Salvatore Babones is an associate professor in sociology & social policy at the
University of Sydney. Prior to this he was an assistant professor of sociology,
public health, and public & international affairs at the University of Pittsburgh.
He has worked as a statistician and statistical consultant in both the private and
university sectors. He is the author or editor of ten books and more than two
dozen academic research articles. His academic research focuses on emerging
market societies and statistical methods for comparative social science research.
He is the author most recently of Methods for Quantitative Macro-Comparative
Research (SAGE, 2014).
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