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As the purpose of most travel and leisure-related advertising
is to attract the greatest number of people possible, travel
graphics in general have an image of being very
straightforward, and not particularly interesting.

The majority of such advertising is, in fact, presented in a
clean, orthodox style. In this book, however, you will find
never-before im 1 advertising strategies, developed
with individuality i ns contrary to conventional wisdom.
A strictly custome ted style attractting wide rage of
customers is now vel non, but there are also some
approaches that seek to appeal to potential customers by
strongly expressing a cor 's personality and unique
characteristics. |
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We would like to express our deepest appreciation to
everyone who contributed to this book, especially the staff

of KesselsKramer.
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The Breeze Is Refreshing And Aromatic.
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