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Masahiro Kakinokihara

Page 109 : Fuji Chuo Kindergarten

The human face communicates many things without speaking a word. Heavy
brows suggest strong convictions; plump cheeks, tenderheartedness; distinctly
parted hair, a scrupulous personality; and the wrinkles between a persons brows,
that person's anger. The face contains a wealth of information. When | analyze
logo design | like, | find that the character (facial features) of the companies or
stores represented comes through in their logomarks. At the other end of the
spectrum, there are many logos that exude no personality at all, and the fact that
towns and cities are flooded with such logomarks has bothered me for some time.

In designing a logo | consciously consider what kind of eyes, what shape brows,
what kind of hair style, what kind of facial features to create to express the life that
particular company or store has led. Designing a logo is not just a matter of
determining what form to make the mark, or what typeface to use, giving the
company a "face" that captures what the company or person is about is what |
believe is important. When | design a logo | focus on my relationship with the client,
because the logo emerges from that relationship.

Fuji Chuo Kindergarten is one such case. | talked about a wide range of things with
a its principal Mr. Kobayashi, a lot of which was trivial-his drinking bout as a
student sitting in the tiny chairs in the playroom of the nursery school his parents
ran; that the children call the neighborhood Korean barbecue “the cello-wrapped
book Korean barbecue" because of the adult book vending machine outside the
door; and the hardships of starting a new kindergarten as a man in his 20s in a
neighborhood that had a number of long established kindergartens. Through this
kind of conversation | picked up a sense of the principal's personality, the local
consciousness, what kind of presence he wants this kindergarten to have for the
children, from which | sense a rough outline. | add to this his aspirations—how he
wants things to be, what he wants to become-and then create the logo. These
"aspirations" are most important. They are not confined to logo design-the
subseqguent approach to development, the thinking of the people involved—they
influence everything concerned.

While these are the things | generally consider in logo design, another fundamental aspect
is how "off-the-wall" the expression should be, which for me is also a critical factor.

Profile

Born March 8, 1970 in Hiroshima Prefecture. Graduated Takushoku University School of Engineering in
Industrial Design and entered The Man Co., Ltd. Entered the company he presently works with, Draft Co.,
Ltd., in 1996. Awarded the Tokyo ADC Award as designer for the Wella Japan ad (AD: Eiki Hidaka) in
1997; the Nikkei Advertising Category Award for the PRGR newspaper ad (AD: Eiki Hidaka), the Asahi
Advertising Award for the NTT DoCoMo newspaper ad, and the JR East Poster Grand Prix in for the
poster (AD: Eiki Hidaka) in 1998; nominated for the TDC Award in 1998 and 1999; awarded the Nikkei
Advertising Award for the Yokohama Tire newspaper ad (AD: Eiki Hidaka), the Calendar Japan Printing
News Award for the D-BROS calendar, and the NY ADC Merit Award in 1999. Member of JAGDA.
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Ryan McGinness

Page 085 : Via

My work exists at the crossroads between art and design. Art and
entertainment. Art as entertainment. Art as insight. Slippery work. It is an
immediate celebration of life, and an extension of my being. | strive to be a
part of culture. | am a producer and a consumer. Criticizing. Making fun.
Having fun. Seriously funny.

| am most interested in language. The language of images. The language
of symbols. Shapes. Forms. Semantics. Common language. Universal
concepts. Collective unconscious. Everything can be reduced to pure
information, and language is the code. Understanding the grammar and
nuances of visual language helps me communicate my own ideas and, in
the case of client work, helps me further others' agendas. My work is
process-driven. The journey. The search. The results are simply residue
from that struggle. There are no right answers. Final "solutions" are
arbitrary. | struggle to produce work with an honest language that is
uniquely my own but that resonates a universal truth while coming to terms
with the fact that I'm just like everybody else. | strive for an economy in
form, a thrifty use of type, and marks with integrity.

Profile

Ryan McGinness is an artist who has exhibited his work internationally and been responsible for numerous
performance events and pranks. By combining and remixing graphic vocabularies from a range of sources,
his work makes strong social commentary on iconography, language, and historical and contemporary
symbolism. His use of visual codes and signifiers subverts the very systems in which he operates. In 1999,
McGinness received critical acclaim for his first book, flatnessisgod. The book incorporates a catalogue of
McGinness's graphic design work and some of his newer artwork. The content of flatnessisgod examines
themes that saturate all of McGinness's work, including issues of perception, identity, perspective,
language, symbolism, and domination. His latest book is titled luxurygood. It is a limited-edition piece
published by and available exclusively through alife in New York City.
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Factor Design

Page 010 : Booster

The process of designing a logo is defined through concentration,
abstraction, curiosity, observation, emotion, courage, craftsmanship and
patience. It is about thinking and searching and many decisions have to be
made on the way.

The work on a trademark can be compared with the work of a portrait
painter. Close observation is necessary in order to extract sense and
characteristics of a company or product - you need to use your eyes and
your emotion. Portraits as well as logos can record the mighty, the
wealthy, grace or glamour but also modesty or understatement.
Logodesign is an imaginative process and as the complexion of the
company, a logo needs to show all characteristics even in a size of a
passport photograph. In the future the focus will tend to logo-systems.
Things can be much more complex and flexible due to people being
trained better and better in terms of visual language. It is possible to create
a strong visual identity by colours, typography and graphic elements with a
good balance of fixed and flexible parameters. The classical logo in the
bottom right corner of an advertising is no longer a given.

Whatever the design turns out to be, it will only be good when the emotion
got deep enough into the subject. And to prove that success, the client
should feel like facing a mirror looking at the creation.

Factor Design, Uwe Melichar

Profile

Factor Design, founded by Olaf Stein and Johannes Erler in 1993, is one of Germany's leading agencies
for communication design and graphic design. Factor Design develops corporate design programs,
designs typefaces, creates product and image brochures, books, posters, catalogs and periodicals for its
clients. In addition the agency develops web sites and CD-ROMs. Today, a full-time staff of 30 works in
the old piano factory in Hamburg's Schanzenviertel neighborhood.
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Credit Format Lo b7#4—7vY b

Tite 4 b

Category fEFRER

Country from which submitted E&
Year of Completion #IfE&E

Creative Staff BIffX5v 7

CD: Creative Director
AD: Art Director

D: Designer

P: Photographer

I: lustrator

CW: Copywriter

DF: Design Firm

CL: Client

RMEOBRAICEY. LY hF—IO—HERBLTVEVLOABY T,
Ff. EROEAENERZLRAZHTIV—ICASTLSEREHUET,
Some credit data has been omitted at the contributor's request.

Additionally, several logos have been placed in categories that differ slightly
from their actual classification.

X chn

g2y hOEBEBIE, EROTA—7Y MI#TVET,
The credits are numbered, and correspond to the artwork as indicated above
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1 Wallace Cititraining &M kL —=>% Financial Training UK 13383 CD. AD. D: David Phillips CL: Wallace Cititraining
2 Wurts Associates EARET7 F/X1/H—5# Institutional Investment Advisors USA 1898 AD: Allen Woodard AD, D: Michael Connors
D: Craig Terrones DF: Motive Design Research LLC CL: Wurts Associates
3 Brookehill Equities 3##&®%# Investment Co. Italy 1898 CD, AD, D: Armando Milani DF; Milani Design CL: Brookehill Equities
4 Euro Swisse $8{72)L—7 Banking Group Italy 1993 CD, AD, D: Maurizio Milani  DF: Milani Design CL: Euro Swisse
5 Deguchi Insurance Office  RBE{CEE Insurance Agency Japan 1998 AD, D: Takaaki Fujimoto DF: Kisaragisha CL: Deguchi Insurance Office
6 E-Coverage fRBE=# Insurance Broker USA 1998 CD, AD, D, I: Ryan McGinness DF: Ryan McGinness Studio CL: E-Coverage
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Monex, Inc.

1 Booster AIF4—F+EHFIL Venture Capital Germany 1993 CD: Tom Leifer AD: Eva Ralle CL: Booster
2 Torii Isamu Kaikei Jimusho $&3t®#m Accountant Japan 1996 AD, D: Kotaro Suzuki CL: Torii lsamu Kaikei Jimusho
3 Wells Fargo "RPM"  ATM# ATM USA 1999 AD, D: Jack Anderson D: Kathy Saito / Sonja Max / Alan Copeland DF: Hornall Anderson Design Works, Inc.  CL: Wells Fargo "RPM"
4 Wells Fargo "Atreva" ATM# ATM USA 1998 AD: Jack Anderson AD, D: Kathy Saito  D: Sonja Max / Alan Copeland DF: Hornall Anderson Design Works, Inc.  CL: Wells Fargo "Atreva"
5,6 Monex iE#%# Securities Company Japan 19989 CD, AD: Shin Matsunaga d] Shinjiro Matsunaga CL: Monex Inc.
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Lloyd Stone

Geschaftszentrum
Bachtelhof

mo ue, LANDESBANK BADEN-WURTTEMBERG

YOU DRINK. YOU DRIVE.

1 Lloyd Stone £Et+ Accountant UK 1999 CD, AD, D: David Phillips CL: Lloyd Stone
2 Bachtelhof #8f7 Bank Switzerland 1998 CD: Ruedi Riegg AD, D: Sascha Torok DF: Designalltag Zirich CL: Geschaftszentrum Bachtelhof
3 Monet F—LX—IF A bl Webpage Title Japan 2000 CD: Osamu Tanaka AD, D: Isamu Nakazawa DF: Drop Typografix CL: Fifo
4 LBW 87 Bank Germany 1988 CD, AD, D: Ruediger Goetz D: Matthias Schaefer DF: Simon & Goetz Design Gmbh CL: LBW-Landesbank Baden-Wuerttemberg
5 You Drink. You Drive. You Lose.  fRBES#PR Insurance Company Promotion USA 1998 AD, D: Julia Chong Tam DF: Julia Tam Design  CL: Automobile Club of Southern California
B Anatashidai %&&EMROBRE Insurance Product Japan 19939 CD: Kazuya Mototani AD: Etsuroh Kataoka D: Yoshihiro Sakamoto CL: GE Edison Life
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FINANCIAL SERVICES
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AD, D: Chris Parks DF: Gardner Design CL: Prairie State Bank

$8f7 Bank USA 1998 CD: Bill Gardner
D: Dan Wheaton DF: The Riordon Design Group CL: Aetna Health

1 Prairie State Bank

2 CHS-Corporate Health Solutions f®B&=#t Health Insurance Canada 1998 CD: Ric Riordan
#MAZX Venture Capital Fond Germany 1999 CD, AD: Ruediger Goetz AD, D: Sascha Hochmuth DF: Simon & Goetz Design Gmbh CL: Von Braun & Schreiber
HBAEBE 77> F Mutual Fund USA 1988 AD, D: Wicky W. Lee DF: D4 Creative Group

&MY —E2 Financial Service USA 1999 & Neil Becker CL: Cuna Mutual

3 Von Braun & Schreiber
4 Homestate Banking & Finance CL: Emerald Advisers, Inc

5 Members Financial Services
6 Homestate Technology Fund #2&@& 77> F Mutual Fund USA 193938 AD, D, |: Wicky W. Lee DF: D4 Creative Group CL: Emerald Advisers, Inc
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CREST

COMMUNICATIONS
HOLDINGS LLC

1 MedProvide E%#BPMED-HDHEHARE Tele-resource of Medical Professionals Canada 1998 CD: Ric Riordon D: Sharon Porter DF: The Riordon Design Group  CL: Aetna Health
2 Wells Fargo "innoVentry" $f2ATME@Y —E X Innovative Financial Solutions for Kiosks USA 1999 AD: Jack Anderson AD, D: Kathy Saito D: Sanja Max / Henry Yiu / Alan Copeland
DF: Hornall Anderson Design Works, Inc. CL: Wells Fargo "Atreva'
3 Emerald Advisers, Inc. 3###&£# Investment Firm USA 2000 AD, D, |: Wicky W. Lee DF: D4 Creative Group CL: Emerald Advisers, Inc.
4 Century Discount Investments  $#&®# Investments Firm USA 1999 CD: Suzanne Hatfield AD, D, I: Wicky W. Lee DF: D4 Creative Group CL: Century Discount Investments
5,6 Crest Communications E£M##&SH Financial Investment USA 1998 CD, AD: Nigel Walker D: Jill DF: SJI Associates, Inc.  CL: Crest Holdings LLP



