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THE CHANGING FACE OF
PHOTOGRAPHY

Designers and photographers are currently
facing the most significant enhancement to
creative collaboration since the advent of
Polaroids. Digital imaging technology is rad-
ically transforming commercial photography
in ways that will have a profound impact on
the work that designers and photographers
produce and the methods by which that
work is done. Designers have generally
been more familiar with computers than
photographers but that is rapidly changing
as more photographers embrace digital
technology in their work. The computer
brings the disciplines of photography,
design, and print production into a fluid
amalgam of visual communication; the bor-
ders have blurred considerably.

This classic Bybee image was produced as a trade
aadvertisement for Williams Communications illus-
trating the variety of people using the technology.
All images were captured digitally with compositing
in Live Picture and
Photoshop. Ad Agency—Ackerman McQueen
(Colorado); AD—Clay Turner Talent, Main face is
Hollie Lemarr with Top Models/SF,; Additional talent
used—dJess Taclas with Boom Models/SF, Sonya
Martinez and Cynthia Urquhart with Mitchell
Talent/SF, Matthew Bentzel with Boom Models/SF.

and manipulation done

The photographer must now be part
designer, part separator, and part printer
as well as part web developer. It is the
same for the designer who faces a greater
challenge in integrating the many diverse
elements of a project in ways that satisfy
the increasingly time- and cost-sensitive
client. Direct digital image capture offers a
way to achieve image quality faster and, in
the long run, cheaper than traditional film-
based photography. We have seen digital-
capture applied in a “photo factory"” setting
(catalog production, etc.) for at least the last
five years. The resulting production benefits
are widely acknowledged, but the new
creative techniques that become available
to designers on the photo shoot are per-
haps the biggest incentive to adopt digital-
capture.

Introduction

Recently, the quality and resolution of
digitally captured photography have made
a big jump and the adoption of the technol-
ogy by a new generation of creative artists
has brought digital photography new
respect as a creative tool. There is now
a broader awareness of the benefits of
digital-capture over traditional film-based
photography, especially with businesses
expanding into E-commerce and advertising
on the Internet. Now, more than ever,
it seems that you will “go digital or go
home"!

Introduction D 9



What's In This Book

The designer utilizing digital photography
has new ways of interfacing with photogra-
phers, streamlining workflow, and commu-
nicating with clients. These new methods
bring new problems as well as new solu-
tions. This book will identify the problems,
propose solutions, and outline the best
methods for working with the advantages
of digital photography. While this is not a
book about photography techniques, there
is some discussion of the technical idiosyn-
crasies of digital capture and how it affects
creative applications. The focus throughout
will be on workflow. | explore some of the
prepress issues that revolve around digital
photography and provide recommendations

for equipment and software that can
enhance the designer’s ability to evaluate,
store, and transport digital photos. Digital
photography involves the processing of bit
map images so as a natural consequence
there is considerable attention given to
Adobe Photoshop and various ways to work
with digital photography in this software. All
of this information will help the designer
evaluate the competence of a “digital” pho-
tographer and avoid miscommunications
with experienced shooters. The importance
of the Internet for the application of pho-
tography is obvious; the many ways that
designers and photographers can use the
Internet as a communication and trans-

portation tool as well as a final destination
for photography will be covered. Finally,
several projects that illustrate some of the
methods explored will be presented in
some detail.

The technology of digital photography is
changing rapidly and by the time this book
is published several new camera systems
will be introduced. | avoid, as much as pos-
sible, discussing specific equipment and
concentrate on methods and approaches
that can find applications with almost any
combination of equipment. There is a sec-
tion on different types of digital cameras
and | do refer to specific models as repre-



sentative of these types—please be aware
that some of these cameras may no longer
be produced. However, a general discus-
sion of the strengths of different types of
digital cameras should help the designer
evaluate the suitability of a particular pho-
tographer to a specific job.

Dominos © Lee Varis/Varis PhotoMedia
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Assumptions
and Conventions

I will make a few assumptions in this work:

Most serious designers are using
Macintosh computers—if you use
Windows computers you probably
are experienced in troubleshooting
your equipment and adapting your
work to the "Mac-centric” output
services in most of the urban centers
of the United States. Because so
much of the digital camera software
runs exclusively on the Macintosh, all
of the screen shots in this book are
from the Macintosh; Windows users
are expected to translate keyboard
commands appropriately.

B

As a designer, you are interested in
print and producing photography for
print as the standard of quality. This
book focuses on print production
workflow with the assumption that if
the photography is good enough for
print, it should be good enough for
use at reduced resolution for the
World Wide Web.

This book assumes that the reader
is familiar with standard design prac-
tices and printing terminology. A
basic knowledge of Internet brow-
sers and E-mail is also assumed.



