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A selection of over 150 superbly designed brochures and 50 websites, eac Wy
understanding of the planning and compositional structure. Presenting page after pageYa{ 0
an invaluable reference not only for designers and copywriters, but business admin
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FOREWORD

With the increasing popularity of the internet,

most companies and organizations have websites,

and many company, school, and facility “brochures™ are
now available online. No other medium can deal as
expediently with rapidly changing information.

Yet the importance of printed pieces has also increased in
recent years, perhaps for the sense of security and

presence the bound printed work provides.

In response to this social trend and the fact that designers
have expressed the desire to see more print work,

this book presents a large number of printed brochures.
Such brochures - whether for a company,

a school, or a facility - must convey information

about the place and what can be done there,

through content that is concise and appealing.

This book elucidates the various devices used by designers
in creating such brochures. For example,

an original "posphlet” (a poster specially folded to double
as a pamphlet] in response to a commission to create a
poster and pamphlet on a low budget; a company brochure
printed entirely on synthetic paper with special inks that
doubles as a printing sample book; a school brochure with
a written oracle attached beneath the copy “Grab yourself
a winning life” - the efforts to be distinctive show through.
The web-based works presented are also outstanding in

composition and visually beautiful.

To convey the designers’ ideas and sensibilities with as
much reality as possible, we have tried to

present an overall view of each brochure and web page
by including their table of contents, catch copy,

the dimensions of print pieces, etc.

We hope that this book will serve as a reference

for the creation of better design.
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This is the motif running through all the recruitment
media work at Wilson Learning.

Within it lies an awareness of our status as a “medium”
injecting energy into the system in our society by which
new graduates are employed and one generation

takes over from the other, and an attitude that means
having the will to create appealing “conversations.”

Young people today are remarkably tuned in to the value of
information, and sophisticated. Students too will no longer
listen to the “voice” of a company, in other words content
and context that only give one side - the good side - of
pressing issues. Such an approach is unlikely to produce
shared values or “conversation.” “The Cluetrain
Manifesto,” a list of 95 theses born out of the Cluetrain*
global discussion site which became a talking pointin
Britain and the US, is full of suggestions about the kind of
“conversation” that will be required from now on.

“In just a few more years, the current homogenized voice’
of business—the sound of mission statements and
brochures—will seem as contrived and artificial as the
language of the 18th century French court.” [Thesis No.15)

“There are no secrets. The networked market knows more
than companies do about their own products. And whether
the news is good or bad, they tell everyone.” (Thesis No.12]

We have no doubt that in a networked world,

“creating shared values” will become the major issue for
our economies and societies. This applies to an even
greater extent in the area of providing recruitment
information, and from here on the will and ability to
engage in communication of substance will become
increasingly critical.

Forming the nucleus of techniques used in recruiting
information will be none other than the editorial method
used to organize in an organic way this will and ability, in

other words “What to tell people” and “How to tell them.”

Hirokazu Ogasawara
Creative Director

Creative Center

Wilson Learning Worldwide

*Cluetrain: Discussion site started by Rick Levine of US firm Sun
Microsystems and friends. Renowned for its bold and serious
discussions on the new communications industry, guidelines for
people who ought to be involved in the industry, and the approach
to public relations demanded of companies from now on.

WILSON LEARNING WORLDWIDE

Seeing ourselves as a “medium” generating energy
for the changeover of generations.

An attitude that means having the will to
create appealing “conversations.”

The globalization of the world economy and the demise of
the myth of high economic growth are forcing us to take a
close look at systems such as lifetime employment and
promotion based on length of service. As the relationship
between individuals and organizations surrounding the
issue of employment reaches a stalemate,

what we require now is a “strategy” - a strategy that
means asking ourselves “What attitude do | want to take
toward life?” Musician Eikichi Yazawa made the following
comment in his book Are “You Happy?" (Nikkei BP].

“You can never be comfortable
if you're always depending on someone else.”

Yazawa says that you need to stand on your own two feet
and fight in the place where you live. Herein lies the
simple answer to the most pressing issue facing us as
members of the global community, and the younger
generation as they venture out into the workforce

as full-fledged members of society.

Over the past few years | think the role of the various
media providing company recruitment information, such
as recruitment brochures and websites offering
employment information, has really been to identify these
pressing issues facing young people, to provide the
content they need and contexts in which to resolve these
issues, i.e. where they should fight and with what sort of
weapons to arm themselves, and to stimulate
communication with businesses,

where their strategies can become reality.

It is now over 20 years since we developed a recruitment
brochure bringing together companies and students.
The medium of the “ recruitment brochure “ has become
well established as a fundamental “means” and a “tool”
used by companies in their recruitment activities targeting
students. We were convinced that the reason companies
needed the specialized medium of the " recruitment
brochure” to promote themselves to students,

in addition to the so-called commercial mass media and
“company profiles” providing details of their businesses,
was that if things like commercials and company profiles
act as media telling us about the company “as itis now,”
to choose a career we need media that tell us

about the company “as it will be in the future.”

"The recruitment brochure is not simply a one-way
exercise in providing information by the company, butasa
“medium” connecting companies and the younger
generation, aims to produce shared values and to
encourage conversation.”
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Everybody knows Kentucky Fried Chicken. But there are many little known episodes at Kentucky
Fried Chicken, the company - the departure point for an easy-to-read, fun company brochure for
prospective employees.
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