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006  chocolate Dictionary

c"entBreadnco Co., Ltd., Seoul

Des'gnstudio fnt, Seoul

By collecting the packagings of this product series

the consumer can compile his own individual,

exclusive chocolate dictionary: the packaging g
resembles a book edition and also provides interesting
information about the product and the respective
flavour. A graphic visual language refers to the type of
chocolate and shows diverse and extensive depictions
of nuts, plants or other fantasy motifs. Similar to a
banderole, the text field with its contrasting colour
interrupts the respective cover motif. In the overall
view, the edition appears rich in variants but with a
uniform design; due to their precious appearance, the
chocolate boxes are also suitable as gifts
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Framboise

n. pl. fram boises | frahn-bwaz

Pink, Fresh
Related drink Banana smoothie
Best timing for tasce  When you need a break

from your work

No.01

Macadamia

n. [ mak-uh-dey-mee-uh)
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Related words Crunchy, Nutty
Related drink Macadama

008

chocolate dictionary series NO.04

Caramel

ar-uh-muhl, -mel, kahe-muhl]

Related words Sweet
Relaged drink Americano

Best timing foc taste  After an exbausting day

Mirtk cecolate dicriomary semies NO.OS

‘Hazelnut

) Passion Fruit

- n. [hey-zuhl-nubt]
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Related words Exotic

Related drink Jeed Americano

Best timing for taste A drowsy afternoon
in the sunsbine

MiLk chocolate dictionary series NO.0G
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azelnut

Rosemary

Caramel

Framboise



010  mccafe Packaging

C|i°mMcCafe
Design, Design (Sydney, Australia)

We recently created a more ‘premium yet playful
look for the entire McCafé packing range
extending to various sizes of hot & cold drink
cups, wraps, bags and takeaway boxes. The new
look and feel captures the emotional benefits from
the sensory experience surrounding coffee, whilst
giving a reassurance of quality and positioning
McCafé as the benchmark for packaging design

in the cluttered coffee chain market
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FRIENDS
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cholz & Friends Berlin GmbH
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