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INTRODUCTION

Throughout my career as a photographer, my favorite
kind of photography has always been beauty. So when
I was asked to do a book on nude photography, my
first thought was to do nudes that expressed beauty
rather than those that projected a more sexual feel-
ing. M The title, Nude & Beauty Photography, links
my interests very well, especially since “beauty” real-
ly is the most important thing I consider when photo-
graphing nudes. First and foremost, I have to have
beauty. Not all photographers of nudes feel the same
way. I once had an assistant who later became a pro-
fessional photographer, and her choices were totally
different than mine. She became very successful but
with a completely different style: She shot with very
hard lighting and used models who were more “realis-
tic” than idealized. She goes for the more gritty look
in fashion photography. I don’t. I prefer beauty; that’s
my approach to life. It’s what I appreciate and what I
like to see, so it’s no wonder that this is the kind of
photography I do. I didn’t have to force myself into
this kind of work.
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Donna’s body language and attitude helped to create a carefree beauty
photo. We used a Tiffen 812® warming filter for the shot—that and the
light quality give this photo a pastel look, which | love.



When I say “beauty,” I mean I have to have models with great
bodies...and greater skin. For other types of photography, I might
use a man or woman who’s very commercial, or who has a good
face, or the right face to sell the product. But when I'm photograph-
ing nudes, “a good face” or “the right face” isn’t enough: The body
and the skin are the main considerations, and they have to be as
near-perfect as I can get.

That is no guarantee that the model is going to come alive when
the camera is pointed at her. Professional models, sure, they’ll give
me everything I need; that’s their business. But there are times
when I'll be working with aspiring models or first-timers, and I may
not know what I have until I see the results on film. It has hap-
pened. Someone comes in, and my first impression is that she does-
n’t have a great look. I may be doing head shots, a few full-lengths
for a portfolio, or tests for a nude shoot, and early on I don’t think
the girl looks that good. But I finish shooting, and when I get the
film back from the lab and onto the light box, wow, all of a sudden I
see that this girl really has something going! She photographed a lot

better than I thought she would; what a surprise!
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And it’s happened the other way around, too, but fortunately, not
as often: She’s a raving beauty but with dead eyes, no expression.
Physically gorgeous, but photographically a zero. What it is is
personality. Once they get in front of the camera, some models
really get going, and some just never come alive. And sometimes |
don’t see it until I look at the film.

After that, photographing nudes is, frankly, not all that different
from any other photographic job: I plan it, I light it, I shoot it.

What follows is a discussion of how I do these things. I think that
up to a point, knowing how another photographer does the work is
valuable: It’s an opportunity to share ideas, concepts, and tech-
niques. It’'s a chance to solve some problems and learn how to
avoid some others. But once you've noted and absorbed what
another photographer has to show and tell, it’s up to you to put
that to use in your own way. Practically nothing you’ll hear from
me should be considered as rules—they’re ideas and suggestions.
This is the way I do it. Your ability to use those ideas and learn
from them is what will make your photography yours.

I hope you'll be inspired by what you read and see here.

What makes a great beauty
shot? Models with great
bodies and greater skin.
This photo is ideal as a
stock shot that says “clean
and wholesome.”
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IMAGINING THE NUDE

The photo is in my head first. B It exists before

anything else—before the model is hired, before the

location is chosen, and certainly before any shoot-
ing takes place. Most often I come up with a con-
cept—the idea, the motivation of the picture—and
then I do whatever it takes with casting, props,
location, and technique to get that idea onto the
film. M Somebody once asked me where the con-
cepts came from. I remember saying, “Probably just
from the world.” By that I meant from everything.
From movies, from magazines, from other photo-
graphs that I've seen and stored in my memory.
B The photographer is an observer. At least, he or
she better be. If you're not, you're going to miss out

on a lot of ideas and opportunities.



