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Preface

International Business, Fourth Edition by Wild, Wild,
and Han Integrates Culture Early and Often

International business is all about you and me. This book presents the latest theories and
concepts while highlighting the leading role culture plays in global commerce. This fourth
edition of International Business: The Challenges of Globalization places culture and
global topics front and center. It embraces culture and globalization as its foundation, and
explains their interaction with business in a straightforward, engaging fashion. This book
also integrates the latest technology by using an online market entry strategy project and
downloadable podcasts to help students learn international business.

This book is our means of travel on an exciting virtual world tour through the study of
international business. International Business delivers superior value to instructors and
students because it is designed for today’s student. This book motivates the reader with its
concise vocabulary, thought-provoking examples, and vivid illustrations. It presents in a
logical and structured manner how intricate dynamics are reshaping the global market-
-place. Recent, real-world examples and interesting features bring the concepts of interna-
tional business to life for students. This fourth edition once again delivers the most read-
able, current, and concise international business textbook on the market.

Hallmark Features of International Business

Culture Early and Often
y . : — . FIGURE 1.8
Culture is presented in Chapter 2 and integrated within the text through culture-rich, chap-

ter-opening company profiles and lively examples of cultural differences in business. The Global Business
) Environment

Highly Readable

Difficult material is presented in straightforward terms. For

example, we explain absolute and comparative advantage Globalization

in Chapter 5 by discussing whether Tiger Woods

should install his own hot tub or let a professional

installer perform the job!

Uniquely Integrative

International business is not simply a collection of
separate business functions and environmental
forces. The model to the right (detailed in Chapter

1) is a unique organizing framework that helps
students understand how elements of interna-

tional business are related. It depicts a
dynamic, integrated system that weaves

together national business environments, the
international business environment, and oy
international business management—all Barriers
interacting in an age of globalization.

Market Entry Strategy Project

This book’s unique, interactive project has students ana-
lyze a country in which to introduce a new product. Four

sk ; g o
activities build on one another: Soiitoresis

XV
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B Market Intelligence Report (MIR) asks students to gather market data on a
nation’s people, economy, government, and technological status
from online sources over a 1-2 week period.
B Business Environment Analysis Report (BEAR) gives
students the opportunity to analyze a selected country as a
‘potential market over a 4-6 week period.
B Report on Opportunities for Market Entry (ROME) asks
students to identify potential import and export prospects for a
firm in a target market over a 6--8 week period.
B Market Entry Strategy Assignment (MESA) is a
course-long, critical and creative thinking exercise for
students to develop a market entry strategy for
launching a new product in a selected country.

Innovative Pedagogy

This book’s in-text pedagogy stands apart and
includes:

B Entrepreneur’s Toolkit in every chapter underscores
the important role entrepreneurs and small businesses
play in our global economy.

B Global Manager’s Briefcase in every chapter
expands on issues that pose special problems for today’s
manager.

B Global Challenges in each chapter of text Parts I and II presents topical, high-
interest issues on the theme of globalization.

B Culture Matters in each chapter of text Parts I and II presents the relation between
culture and a particularly important chapter topic.

B Bottom Line for Business closing sections in Chapters 1 through 10 explain how
chapter topics affect business policies, strategies, and activities abroad.

B Quick Study concept checks let students verify they have learned the section’s key
terms and important concepts before moving on.

Tools for Active Learning
This book’s well-planned end-of-chapter assignment materials include:

B Talk It Over questions can be used as in-class discussion or as homework assignments.

B Teaming Up projects include in-class debates, research and field interviews, role-
playing, or working on the Market Entry Strategy Project (MESP).

B Take It to the Web assignments ask students to conduct brief research assignments on
the Internet.

W Ethical Challenges exercises ask students to assume a specified role and consider an
ethical dilemma.

B Practicing International Management cases ask students to analyze the chal lenges
and opportunities faced by real-world companies.

New to the Fourth Edition

B Newly revised supplements prepared by the textbook authors themselves. The book’s
authors now develop the Instructor’s Resource Manual and the PowerPoint presenta-
tion slides. The authors also supervised a complete overhaul of the Test Item File and
Online Course Content, which now includes a new Web-based Learning Activity for
each chapter. Every question and answer of the Internet Study Guide has been com-
pletely rewritten for clarity and accuracy under the authors’ supervision.
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B Newly improved Market Entry Strategy Project (MESP) is now easier to use and
designed to better assist student learning. The simulation is now tied directly to the
fourth edition with a new MESP project in the Teaming Up assignment material at
the end of every chapter. The project lets students create a'complete profile of the
nation they’re researching as part of their Market Entry Strategy Project.

B New Culture Matters feature in each chapter of text Parts I and II. This box fea-
ture reinforces the book’s focus on the central role of culture in international busi-
ness. Each Culture Matters presents the relation between culture and a particularly
important chapter topic.

B All Teaming Up exercises are now grouped into several categories, including Debate
Project, Research Project, Ideas Project, and the Market Entry Strategy Project.

B Updates to ALL maps, tables, and figures for which new data was available.

Key Changes to Specific Chapters

B Chapter 1 Globalization begins with a new opening vignette of Apple and its iPod
that sets the tone for this book’s new technology package. The chapter contains the
latest evidence on the globalization debate wherever possible. Certain lengthy chap-
ter sections have also been streamlined in this edition.

B Chapter 2 Cross-Cultural Business updates the discussion of globalization’s influence on
culture and how endangered languages are faring in this age of globalization. Also updated
is how developing and emerging markets are overcoming the global digital divide.

B Chapter 3 Politics, Law and Business Ethics contains new material on how nations
are trying to become business-friendly by implementing e-government, and the eco-
nomic and human cost of civil strife in poor nations. Updates are provided on how
economic and political turmoil in Latin America is undermining support for democ-
racy there, and how terrorism is increasing the cost of international logistics.

B Chapter 4 Economic Systems and Development updates the recent experiences of
the big emerging markets—China, India, and Russia—and updates North Korea’s
dabbling in market economics. The negative economic impacts of communicable dis-
eases, and how investment in information technology benefits productivity and
national economic development are also discussed.

B Chapters 5, 6, and 7 present recent data on the volumes and patterns of international
trade and investment flows, and discuss recent economic events where applicable.
The poor progress of the Doha Round of trade negotiations within the framework of
the World Trade Organization is also updated.

B Chapter 8 Regional Economic Integration updates the opportunities and challenges
facing the European Union after its expansion to 27 nations today. New sections
introduce the Central American Free Trade Agreement (CAFTA) and the African
Union (AU). Meanwhile, all trade statistics for NAFTA have been updated, and cov-
erage of the Transatlantic Economic Partnership (TEP) has been removed.

B Chapter 9 International Financial Markets updates coverage of the dollar’s value
on currency markets and describes how it alters companies’ export, import, and pro-
duction operations worldwide.

B Chapter 10 International Monetary System updates Argentina’s efforts toward eco-
nomic reform and attempts to restructure global institutions such as the IMF and
World Bank.

B Chapters 11 through 16 contain new or updated chapter-opening company profiles,
updated case studies, a host of new exercise material, and recent in-text examples
where appropriate. Every effort has been made to add more strategy than in previous
editions and offer readers a more streamlined presentation.
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Faculty Resources

Instructor’s Resource Center

At www.prenhall.com/irc, instructors can access a variety of print, digital, and presentation
resources available with this text in downloadable format. Registration is simple and gives
you immediate access to new titles and new editions. As a registered faculty member, you
can download resource files and receive immediate access and instructions for installing
course management content on your campus Server.

The following supplements are available to adopting instructors (for detailed descrip-
tions please visit: www.prenhall.com/irc):

Printed Instructor’s Manual—ISBN: 0-13-156154-5

Printed Test Item File—ISBN: 0-13-199789-0

PowerPoint Slides—Available at the IRC (online or on CD-ROM).

Custom Videos on DVD—ISBN: 0-13-223140-9

Student Resources

Companion Website

This book’s Website (www.prenhall.com/wild) contains access to the Internet Study Guide
and a student version of the PowerPoint presentation package.
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A Final Word

We are fortunate to witness our profession’s extraordinary devotion to teaching students of
international business. We believe it is a rich, dynamic, and worthy subject. As instructors,
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authors, our primary mission is to equip students with the passion, skills, and knowledge
necessary to compete in the global marketplace. We trust you share this mission. It is our
view that quality instructional materials, particularly this textbook, assist us in achieving
that shared mission.

John J. Wild
Kenneth L. Wild
Jerry C.Y. Han
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