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Upon opening this yearbook, how will people look back over 2001
and 2002, when the works in this collection "lived"?

Advertising inherently reflects the spirit of the times. Unfortunately,
with economic recession in Japan and instability in world affairs,
news of late continues to be bleak, and the realities of cutbacks in
production budgets can be likened to going against the wind.

Nevertheless, | am reminded by looking at these works that "adverse
circumstances test true value." In darkness, people seek light; they
search for new forms of interest. This, | believe, is a desire born of
human survival instincts. Times like these yield truly essential works.
The many powerful works encountered in this volume which
spontaneously emit light that lights the world around them like a
lamp in the dark attest to this premise.

Please listen to the whispers of each work. All reflect the present; all
carry messages. All are also infused with the sentiments the
photographers attempted to convey upon clicking the shutter.

This is the tenth annual published since our inaugural issue in 1984,
and we will soon enter our twentieth year. Many advertising
photographs lose their publication platforms with the passage of
time, and fade from people's memories. Advertising Photography in
Japan is a precious piece of heritage: a collection of photography
reflecting the times and the power of many creative people.
Documented within, one less work fades into oblivion, and many more
works earn their place in history.

About to mark our twentieth year, | hope to reconfirm the role of the
Japan Advertising Photographers' Association (APA) in publishing
the Advertising Photography in Japan yearbook. Finally, | would like to
express my deepest gratitude to the photographers and the many
companies and individuals that contributed to the production of this
book.

Hideki Fujii
Chairman
Japan Advertising Photographers' Association
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Expecting photos replete with the photographers' individuality

The Japan Advertising Photographers' Association (APA) proudly
issues its tenth advertising photography yearbook, Advertising
Photography in Japan 2004. Published biennially, there were periods
missed, so almost twenty years have passed since the inaugural
issue. We were honored to have APA member Tetsuya Fukui as
producer to build its foundations. Scanning the pages chronologically
it becomes evident that "advertising is news and a mirror that
reflects the times," and that expressive approaches and production
methods are also barometers that have changed in ways that make
one feel we live in a completely different age. Needless to say, the
vicissitudes of the Japanese economy have had an enormous effect
on advertising. During the bubble economy, for instance, we were
inundated with advertising, but there was great latitude in the quality
as well. With the recession, on the other hand, advertisers have
reduced budgets, but are of course still demanding high guality work.
This in turn has stimulated artists, who are working harder in their
respective fields and are ultimately producing better work. All the
more reason, | believe, we should value our times. Hard economic
times are far from over in Japan. | had many sleepless nights
worrying about whether we would be able to assemble works for this
book, but as it turns out we had just about as many submissions as
last issue, for which | am grateful.

Looking over the works collected, it became evident that despite
ongoing recession and chaotic social conditions, many APA
members had done work for dozens of corporate clients. This was
both surprising, and attested to their strengths. Looking at the
advertising works as a whole, | also sensed the competence of the
art directors and designers. As a result advertising work is more
balanced overall, and much of it has real impact. | would like to
express my gratitude to the advertising clients nationwide and to
those who submitted work and contributed to the production of this
book.

Kenji Nagatomo

Vice Chairman

Japan Advertising Photographers' Association
Director/Publishing Division
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