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PHASE |
Plan and design an
audit approach

Preplan

Obtain background information

Obtain information about
client’s legal obligations

Perform preliminary
analytical procedures

Set materiality, and assess
acceptable audit risk and
inherent risk

Understand internal control
and assess control risk

Develop overall audit plan
and audit program

PHASE 1l
Perform tests of
controls and
substantive tests
of transactions

| Yes

No

Perform tests of controls

T
5

Perform substantive tests

of transactions

Assess likelihood of misstatements
in financial statements

A

PHASE 1lI
Perform analytical

Low Medium

//-/ /m

known
procedures and .. N
tests of details Perform analytical procedures
of balances Perform tests of key items
Perform additional tests
of details of balances
PHASE IV : % S
Complete the i Review for contingent liabilities }
audit and 7 '
issue an l Review for subsequent events i
audit report L
; Accumulate final evidence f
{ Evaluate results l
! Issue audit report ;
Communicate with audit

committee and management
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