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About the Cover

“The Kiss" was painted by Gustav Klimt (1862—1918), a turn-of-the-century Viennese
painter noted for his use of vibrant colors and striking and sensual images. I personally
selected this painting for the cover of the book because it is my favorite work of art. In this
painting, you get a sense of Klimt's passionate personality for art, for love, and for life. I have
tried to emulate some of Klimt's passion in the writing of this book.

B.J.C.
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A MESSAGE TO STUDENTS (AND INSTRUCTORS, TOO): A PERSONALIZED PREFACE

The “Personality” of this Personality
Textbook: Special Features of this Book

When [ initially began to consider writing a person-
ality text, one of the first things I had to do was to
think about the type of text I wanted to write. I
began working on this book by looking at the per-
sonality textbooks I had used in my classes in the
past and other books already available. When exam-
ining these books, I discovered that personality text-
books, like the personalities of various people, are
very different from one another. Again, like people, it
was as if each textbook had its own “personality,” or
characteristic way in which the material was pre-
sented. While each of these books did a good job in
its own way, they did not provide the balance of per-
sonality theory, research, and the application of per-
sonality psychology in a manner consistent with
what I wanted to present to the students in my
classes. Because I could not find a book with the
right “personality,” I decided to write this book.
After deciding to write this book, I then had to
think about the personality of this text. Thus, I not
only had to think about what I wanted to say in the
book but how I was going to say it. Following much
consideration, I decided that I wanted to write a
book that would have a style, or personality, that
would be different from the other personality text-
books. More specifically, I wanted to write a textbook
that would provide a balanced coverage of personal-
ity theory, research, and applications in a manner
that would be interesting to read, easy to learn from,
and convey the enthusiasm I have for the field of per-
sonality psychology. In developing the type of book I

had in mind, I decided to include a number of special
features. A brief description of these features is pre-
sented in the following paragraphs. In a sense, these
special features are the characteristics of this book's
personality.

Special Learning Aids: To Ease Your

Efforts and Maximize Your Success

This textbook has a number of built-in learning aids
that are specifically designed to make it interesting
to read, as well as to maximize your understanding
of the material presented. For example, each chapter
starts with a chapter overview, which is designed to
provide a quick synopsis of the material to be cov-
ered in the chapter. Throughout the book, the
important terms are in bold print, like this, and are
defined at the end of each chapter. Providing you
with these definitions at the end of the chapter will
make it possible for you to get the meaning of impor-
tant terms without having to interrupt your reading
to turn to the glossary at the end of the book. At the
end of each chapter, a summary of the chapter will
be presented. A review of this summary after read-
ing the chapter will serve to remind you of the major
points discussed.

The Use of Examples: Variety is the Spice of Life. When
reading this book, you will notice a few things about
my writing style. One of the first things you will
notice is that I have tried to supplement the material
with a number of examples. Some of the examples
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will occur in parentheses within the sentence you are
reading while others will be much more elaborate.
Providing you with these examples will help make
the material more concrete and, therefore, more
meaningful and easier to learn. I have tried to select
examples that not only illustrate the point being
made or the concept being presented but also have
some relevance to the type of “everyday living experi-
ences” most of us have probably encountered. As you
will see, these examples involve family, friends, and
lovers; work, school, and leisure activities; and psy-
chology, sociology, biology, criminology, medicine,
business, marketing, nursing, education, and human
resources, to name just a few. Through the extensive
use of examples, [ wanted to show you how this book
is not only a textbook about personality psychology
but about life in general.

The Use of Tables and Figures: A Picture is Worth a Thou-
sand Words. You will also notice that I have included a
number of pictorial and other visual aids in the form
of photographs, tables, and figures. All of the pho-
tographs in this book have been selected by me to help
illustrate in a more dramatic way a particular point
being made in the book when words alone would not
do (see the photograph on page 111). Some of the
tables will contain material summarizing the impor-
tant points of particular sections of each chapter (see
Figure 3.5 on page 75). When reading this book, it is
possible for you to make sure you have mastered all
the major points in a specific section by reviewing the
material presented in these summary tables before
going on to the next section. Some of the figures you
will see will be used to illustrate certain concepts that
are better understood when presented visually than
simply reading about them (see Figure 1.1 on page
6). Other tables, figures, and graphs will be used to
summarize the statistical results of research being
discussed (see Figure 1.3 on page 18).

The Use of Box Inserts: Boxing Your Ears Off. Another
special learning aid of this book is the material pre-
sented in the “boxes.” These boxes are designed to
highlight and extend the presentation of specific
material that I believe you will find of special interest.
You will notice three distinctively different types of
boxes. One type of box insert is entitled “Applications
in Personality Psychology” (see Application box on

page 8). These Application boxes will present exam-
ples of how personality psychology has been applied
to a variety of interesting and important areas, as
well as demonstrating the relevance and implications
of personality psychology in our lives.

A second type of box insert is entitled “You Can
Do It” (see page 45). In these boxes, you will have the
opportunity to complete a variety of exercises and
projects designed to illustrate specific concepts dis-
cussed in the text. All of these exercises and projects
are safe, ethical, and do not require any elaborate
apparatus. Completing the exercises in these boxes
will give you a feel for what it is like to do your own
personality research.

The third type of box insert is entitled “A Closer
Look” (see page 33). These boxes will include in-
depth examples and illustrative material of certain
concepts and topics being presented. In addition to
providing you with a better understanding of the
material, these boxes will make it possible to take “a
closer look™ at a selected number of special topics by
developing them in more detail without disturbing
the overall depth of coverage of other topics.

Thus, the special features of this book are
designed to give it its own personality. These features
are also designed to make this book interesting and
informative to read and a book from which it is easy to
learn. Finally, These features are designed to make this
book fun and to convey the enjoyment I have when I
teach, write, and talk about personality psychology.

Beyond The Psychology of Personality:

Getting Your Money's Worth

One of the most frequent comments I hear students
make about their textbooks is the high price they
must pay. Such comments are not only common but
also very familiar; I can remember making those
same comments. While the pricing of this textbook is
beyond my control, I have decided that [ would deal
with the price of textbooks by writing a book that
would allow you to maximize your return on your
initial investment. More specifically, I have tried to
write a book that is not only about personality psy-
chology but many other aspects of life as well. As
such, I have tried to present you with information
that will not only be of benefit to you for this course
in personality psychology but other courses you will
take throughout your college career. I believe you
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will find this book to be a valuable source of ideas as
well as a reference book to help you write speeches
and term papers in your other classes both inside and
outside of psychology. T hope you will get your
money's worth out of this book by using it again and
again. I also hope that you will talk to friends, co-
workers, family members, and acquaintances about
what you are reading and learning from this book.
Sharing what you are learning from this book will
not only help you to learn the material better, but it
will also help you to get more value for what you
paid. The more people who benefit from what is writ-
ten in this book, the greater the return on your initial
investment. More specifically, you can share this
book and the knowledge you have gained from study-
ing it with others to help them see how personality
psychology can be applied to their college career and
beyond. In my view, keeping this book to use in your
other classes and sharing it with others is the highest
compliment you could pay to an author of a text-
book. I hope my efforts are worthy of such a compli-
ment from you.

The Pervasiveness of Personality Psychology:

On Knowing How and Where to Look

By reading this book, I hope to make it possible for
you to realize that personality psychology is all
around you. All you have to do is know how and
where to look for it. With the help of this book and
your instructor, you should be able to start viewing
the world through the eyes of a personality psycholo-
gist. Is such a view better than others? AllI can say is
that my life is much more interesting and exciting
since I have become involved in the study of person-
ality psychology. I hope my sense of excitement and
enthusiasm is contagious.
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While I realize that personality textbooks, unlike
people, really do not have personalities, after spend-
ing so much time and energy, after all of the good
times and bad times, after all of the pleasant and
unpleasant memories I have associated with writing
this book, I have almost come to view it as a unique
person with a unique personality for whom I care a
great deal and want other people to like, as well. With
this in mind, let me say that I have made every
attempt to write a textbook that will give you a thor-
ough coverage of the field of personality psychology
in a manner that you will find interesting and with
special features that will make it possible for you to
get the most out of this book in the time you spend
reading it. I hope that this book meets with your
approval.

A Request For Help: Let’s Keep In Touch

I would like to hear from you. Do you have examples,
ideas for topics, or constructive criticism? If you care
to contact me, here is how I can be reached:

Bernardo J. Carducci

Department of Psychology
Indiana University Southeast

New Albany, IN 47150

e-mail: bcarducc@IUS.Indiana.edu
fax: 812-941-2591

I look forward to hearing from you soon. And, I wish
you continued success. Let’s keep in touch.

Best regards,
Bernardo J. Carducci
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