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Unit Objectives

After studying this unit, you are able to:
® read a company’s profile

e show the strength of a company

e make and reschedule appointments

e understand a client’s needs

e write an email
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Warming-up

Task 1 The following is some information about Heidelberg Group, a leading company
in printing and packaging industry. Study the information and answer the
questions below.

Heidelberg Group

‘Location Staff Products

based in Heidelberg, - atotal of 19,737 | printing over 40% supports

Germany, with sites in | employees equipment; over 200,000
6 countries and around high-quality customers
250 sales offices across | print products worldwide
the globe |

1. Where is Heidelberg Group located? 4. What percentage of global market share does it have?
2. How many employees does it have? 5. How many customers does it support around the

3. What products does it supply? world?

Task 2 Match each picture with the corresponding type of packaging and printing

products.
A. PE stretch film B. catalog printing
C. label printing D. folding carton printing and packaging
E. corrugated box F. PEC printing

]

 Florida
Wildflower
Raw Honey




Reading A

Unit 1 Business Liaison E

Task 1

Before reading the passage, see how much you know about the packaging and

printing industry by answering the following questions.

1. What does a complete service line of packaging and printing mainly include?
2. What can make a packaging and printing company different from its competitors?

Profile of New Color
Packaging & Printing

Founded in 1978 and based in Shanghai,
New Color Packaging & Printing Company is
a professional manufacturer of various types of
packaging and printing products designed and
produced specifically for its customers.

As one of the leading enterprises in
packaging and printing industry in China, we
have led the way through every packaging and
printing breakthrough. We remain on the leading
edge through a combination of outstanding
management, a highly-skilled workforce and
advanced equipment. We pride ourselves on the
longstanding reputation of customer satisfaction
and untiring effort for the highest standards of
quality and on-time deliveries.

Although time may change, we have
never lost sight of our origins. Our values have
stayed the same since our first day of business:
Commitment to excellence and technical
innovations continues to be at the heart of our
business. Our philosophy is to offer exceptional,
consistent customer service and quality products
to all customers.

We own a complete service line including

pre-press, printing, post-processing and

transporting. We are positioned perfectly to
function as a single source supplier. From pre-
press to finishing, whatever your order requires,
we will work with you to produce results that
exceed your expectations.

We are very much an eco-friendly company.
We strive to produce eco-friendly products
wherever we can, and continually maintain our
knowledge of new products in paper and inks
that meet high environmental standards.

We truly value the relationships we have
established with our customers. Many of our
customers have chosen us as their single source
vendor because they have recognized the integrity
within our company. When our customers put
their trust in our hands, a mutually beneficial
relationship starts. The result of what we do
is sales growth not only for us but also for
our customers, and this is what a long-lasting
relationship means to us.

Set up an appointment with a New Color
professional, and we will create, manage and offer
a diverse selection of high-quality packaging and
printing products and services.
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Task 2 Read the passage and tick the three major factors to secure a company’s leading

Task 3

Task 4

Task 5

position in the market.

history customers’ satisfaction

on-time delivery integrity
outstanding management advanced equipment

eco-friendly a complete service line

LELIA B e
L] D0 O

a highly skilled workforce relationship with customers and partners

The following are some links in the chain of printing and packaging. Arrange
them in the right order.

printing pre-press transporting post-processing

Read the passage again and answer the following questions.

1. When was the company founded and where is it based?

2. What are the company’s values and philosophy?

3. Why is the company an “eco-friendly” one?

4. Why do many customers choose the company as their single source vendor?

Suppose you work with a packaging and printing company, what can you do to
impress your potential customers and help them decide to choose your company?
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& Listening

Task 1 The receptionist of New Color Packaging & Printing Company is answering a call
n from a client. Listen to the conversation and match the people with the correct
information.

[ ] In a meeting

Peter Dawson | The receptionist

| The caller from Shenzhen

s W
<
Liu Xin

|| Manager of Customer Service Department

Ms. Zhang

Task 2 Ms. Zhang is answering Mr. Dawson’s questions on the phone. Listen to the
n conversation and choose the best answer to each question.

1. In which department is Mr. Dawson working?

A. Customer Service Department. B. Planning Department. C. Sales Department.

2. What does Mr. Dawson want to do with Ms. Zhang’s company?
A. To make a lunch appointment.
B. To buy some advanced equipment.

C. To have some promotion materials printed.

3. Which of the following products is NOT mentioned by Ms. Zhang?
A. Picture albums. B. Posters. C. Gift packages.

4. Why does Mr. Dawson choose Ms. Zhang’s company as the manufacturer?
A. Because of their high-quality products.
B. Because of their long-lasting friendship.

C. Because of their outstanding management.

5. What is the appointment time Ms. Zhang suggests?
A. Three o’clock Friday afternoon.
B. Three o’clock Wednesday afternoon.
C. Two o’clock Friday afternoon.



