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Preview
Affordably value-

priced! Includes a
FREE subscription to
InfoTrac—

a searchable online
database of over 600
periodicals!

This concise paperback “shouts”
cutting-edge coverage, the

latest technology, and an ahility
to connect with your students
thatis uniquely Earl Babbie . ..

Now, you can give your students the authority and currency of Babbie's best-selling
approach in a new, concise format that features reviewer-praised, applied exercises and
much more. A streamlined version of Earl Babbie’s phenomenally popular Practice of
Social Research, The Basics of Social Research offers everything that has made the
longer book so successful—plus a reinforced focus on applying theory including access to
the latest web and database technology that gets students doing research as they read.
Free with each new copy of this book is a four-month subscription to InfoTrac College
Edition, a massive, searchable database of full-text articles from over 600 scholarly and
popular periodicals!

Cutting-edge features of this book include . ..

/ Babbie's balanced—and uniquely integrated—coverage of qualitative and
quantitative approaches

./ A “Continuity Project” at the end of every chapter where students apply chapter
material to a single research project that continues throughout the book

v/ Hands-on “Review Questions and Exercises” that get students working on real
projects and using the web in their research

/ Masterful, class-tested coverage of theory and its symbiotic connection to
doing research

v This author’s proven ability to connect with your students and bring theory to life

v The latest coverage of ethics, postmodernism, and the most current research
in the field

v Plus all the accompanying print, web, video, and software technology
you need to create a dynamic research methods course



Preview

ie’s abili rify material

 moti onts -y

This is the only social research text that connects with
students at so many levels to promote retention. Babbie's
engaging exposition of the theoretical principles that are the
foundation of scientific research, and his proven ability to
demonstrate how these principles are translated into doing
research are unmatched in any text.

The Premodern View This view of reality has
guided most of human history. Our early ancestors
all assumed that they saw things as they really
were. In fact, this assumption was so fundamental
that they didn't even see it as an assumption. No
cavemom said to her cavekid, “Our tribe makes an
assumption that evil spirits reside in the Old
Twisted Tree.” No, she said, “STAY OUT OF THAT
TREE OR YOU'LL T'URN INTO A TOAD!"

As humans evolved and became aware of their
diversity, they came to recognize that others did
not always share their views of things. Thus, they
may have discovered that another tribe didn’t buy

»mbickedmtmng;h!hct the second tribe felt

the spirits in the tree were holy and beneficial. The
discovery of this diversity led members of the first
tribe to conclude that “some tribes I could name are

pretty stupid.” For them, the tree was still wicked,
and they expected some misgulded people to be
moving to Toad City.

Babbie engages students with humor and down-to-earth
metaphors. His many well-placed examples often elicit chuckles
and nods of appreciation. He touches students’ academic and
social lives, shows them how theory makes sense, how it leads to
practice, and how, suddenly, the abstractions become real.

There are other ways of knowing things, how-
ever, In contrast to knowing things through agree-
ment, you can know them through direct expe-
rience—through . If you dive into a

glacial stream flowing through the Canadian Rock-
ies, you don't need anyone to tell you it's cold. You
notice that all by yourself. The first time you stepped
on a thorn, you knew it hurt before anyone told you.

When your experience conflicts with what ev-
eryone else knows, though, there’s a good chance
you'll surrender your experience in favor of the
agreement.

For example, lmagine you’ve come to a party at
my house. Irsahigh«classa&”amandthedrkﬂcs
and food are excellent. In particular, you're taken
by one of the appetizers I bring around on a tray: a
breaded, deep-fried tidbit that's especially zesty.
You have a couple—they're so delicious! You have
more. Soonynuamsubﬂymavingamundﬂw
room to be wherever | am when 1 arrive with a tray
of these nibblies.

Finally, you can't contain yourself any more.
“What are they?” you ask. “How can I get the rec-
ipe?” And I let you in on the secret: “You've been
eating breaded, deep-fried worms!" Your response

“A very readable and accessible introductory social research text [with] a first person
perspective used throughout, capsule versions of what students will learn at the
beginning of each chapter, reviews summarizing each chapter, and boxed material

with concrete, real-world examples. . ..

And perhaps most important, is the author’s

ability to make somewhat abstract and technical concepts understandable.”
—Rae Banks, Department of African Studies, Syracuse University
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Innovative projects and exercises
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research—often on the web

A “Continuity Project” in every chapter

Using gender inequality as a common theme, the “Continuity Project” in each chapter asks
students to apply that chapter’s material to interesting, real projects—all connected to the
gender inequality theme (other themes can easily be substituted). Reviewers are praising these
projects as an effective and innovative way to help students tie together the material they learn
from one chapter to the next into an integrated body of usable information.

From Chapter 3, “The Nature From Chapter 7, “Indexes, Scales,

of Causation.” and Typologies.”

Continuity Project ' Continuity Project

Apply the logic of idiographic and nomothetic Create three indicators of attitudes toward gender
explanations to the case of gender equality/ equality that represent a scale of increasing inten-
inequality. First, write a detailed idiographic expla- sity. Indicate which is the strongest indicator and
nation for why a particular woman receives less which the weakest.

pay than a male coworker. Second, provide a
nemotheﬂc e:qalanam:m by identifying a variable
that affects gender income differences in general.
Base your statements in fact if possible, or make up
hypothetical information if necessary. The key is to

From Chapter 15, “Data Analysis.”

illustrate the two explanatory models. Continuity Project
Assumeﬁ\atymhaveundatamawnmauve

mustbeanmdicatorofammwarégexm
equality, and the other variable must represent a
cause of such attitudes. .

Applied! Hands-on! A new breed of “Review Questions and Exercises”

Unlike any review questions or exercises you've seen

in research methods texts, these get students involved and
interested in researching specific real-life topics and issues.
They direct students to newspapers, magazines, and to the
web where they get first-hand experience with qualitative vs.
guantitative research, framing research questions, and actually
practicing the theory and knowledge they gain in each chapter.

ecceessessccsssscce ecccscee ©000000000000000000000000000000000000000000000000000000000000000000000000000F0F0

“I really like the concept of a ‘Continuity Project.” One of the continuing struggles of teaching undergraduate
methods is enabling students to integrate massive amounts of material they learn during a semester. The
‘Continuity Project’ attached to each chapter is a creative way of helping students make these linkages.

The ‘Review Questions’ are also excellent. They help convert students from passive to active learners,
demonstrate the utility of social research techniques, and introduce a focus in the course beyond what

the instructor has to say.” —Gregory Weiss, Roanoke College, Salem, VA
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The Basics of Social Research
incorporates qualitative material
into the fabric and flow of every
chapter, juxtaposing qualitative and
quantitative methods so students
can see the advantages and
disadvantages of each for a given
situation. In this example from
Chapter One introducing qualitative
and quantitative approaches,
Babbie shows students that both
approaches are “good science” and
that both are valid methods in the
researcher’s arsenal.

“If only one person was to be allowed to write a text
on social research methods, Earl Babbie would be the
obvious choice. This book covers everything I require
for a sociology research methods course.”

—Terry J. Russell, Frostburg State University, Frostburg, MD




A logical, current organization
that follows the research process

Reviewers praise the way the order of topics in this
text unfold in ‘research’ order so students get a feel
for how professional researchers do their work.

trong cover f ethi
and its relationto r r

In addition to an introduction to ethical issues

in Chapter One, The Basics of Social Research
comes back to this important topic throughout the
book. There is also a detailed section discussing
ethics in Appendix A, “The Ethics and Politics of
Social Research.”

Interesting and pragmatic
coverage of postmodernism

Babbie makes a good case for the inevitability of
subjectivity no matter how hard the researcher strives
for objectivity. (This does not preclude rigorous and
powerful scientific research, however, Babbie shows
students how to use their subjectivity to that end.)

Up-to-date coverage and
research examples throughout

Whether it's feminist paradigms, a critique of
positivism, or push polls, you'll find the most cur-
rent coverage available—including real GSS data.

Preview

Ethical Issues
in Social Research
In most dictionaries and in common usage, ethics is
typically associated with morality, and both deal
with matters of right and wrong. But what is right
and what wrong? What is the source of the distinc-
tion? For individuals the sources vary. They may be
religions, political ideologies, or the pragmatic ob-
servation of what seems to work and what doesn't.

Webster's New World Dictionary is typical among
dictionaries in defining ethical as “conforming to
the standards of conduct of a given profession or
group.” Although the idea may frustrate those in
search of moral absolutes, what we regard as
morality and ethics in day-to-day life is a matter of
agreement among members of a group. And, not
surprisingly, different groups have agreed on differ-
ent codes of conduct. If you're going to live in a
particular society, then, it's extremely useful for you
to know what that society considers ethical and
unethical. The same holds true for the social re-
search community.

If you're going to do social scientific research,
then you need to to be aware of the general agree-
ments shared by researchers about what's proper

“A terrific textbook . . . . Strong in comprehensiveness,
readability, clear examples, and in eliciting a positive
response from students.”

—~Gregory Weiss, Roanoke College, Salem, VA




Free! A fully searchable database o

and so much more.... all

® InfoTrac Coll Edition—Your free subscription to a
massive, online database with access to full-text articles
from over 600 periodicals! Updated daily!

Available FREE with each new copy of this text, InfoTrac College Edition gives
INFOTRAC: VYou and your students unlimited access to popular and scholarly periodicals such
COLLEGE EDITION as Social Research, Smithsonian, and Harper's for four months. Opening the door
to the full text and images of countless articles, this virtual library is expertly
indexed and updated daily (with articles going back as far as four years). Access
through a simple interface quickly and seamlessly gives your students the articles
they need—and the ability to print at their convenience. Developed by Information
Access Company, InfoTrac College Edition is available exclusively from Wadsworth.
(If you are a non-U.S. adopter, please check with your ITP representative for InfoTrac
policy and availability.)

In-text reminders guide students to
InfoTrac College Edition

In every chapter, your students are reminded to go online to the
InfoTrac College Edition library to search for relevant articles.

The Study Guide, as well as the Instructor’s Manual accompanying
this book, list titles of InfoTrac articles—organized by chapter in
Babbie's text—and include discussion questions.

Virtual Society: The Wadsworth Sociology
Resource Center: http://sociology.wadsworth.com
... featuring the Babbie home page

From this full-service site, you and your students can access the Babbie
home page and many other selections such as a career center, lessons on
surfing the web, links to great research methods sites, and other sociology-
related web sites. The Babbie site includes:

v Hypercontents: chapter-by-chapter resources for Babbie's text

v/ Interactive quizzes for each chapter

/ Password-protected instructor’s materials accessible only with
your own login code

v/ A lively “Join the Forum” online bulletin board

v/ Plus an online Student Guide to InfoTrac featuring lists of article
titles with discussion and critical thinking questions linked to the articles
to invite deeper examination of the material




articles, a state-of-the-art web site,

integrated with this book

Thomson World Class Course.... . The eas e
way to create your own dynamic web site! “World C]asf‘

Learning™

Free to qualified adopters of Babbie's The Basics of Social Research,

this exciting service offers you the ability to create a unique web site for your

course and to immediately post it on an existing server—all without the investment of time
and resources—either yours or your school’s—in technology or support. You can post course
information, office hours, contact information, related interest links, lesson information (by
lesson, day, or week), assignments, related readings, sample texts or quiz questions, grade
postings, and any other categories you choose. Learn more about this exclusive service at:
http://www.worldclasslearning.com

Earl Babbie Video—A great lecture launcher!

Babbie helps students understand five challenging concepts: theory, conceptualization,
indexes and scales, sampling, and field research. Each of the five segments is approximately
10—15 minutes in length. Available free to qualified adopters. 0-534-18755-2

A comprehensive Instructor’'s Manual with
Test Items for The Basics of Social Research

By Margaret Jendrek. This 240-page manual features a full range of
INSTRUCTOR'S materials for each chapter in the text: objectives, teaching

MANUAL WITH suggestions, in-class lecture materials, ideas, projects, suggested
TEST LIRS for readings from InfoTrac College Edition along with discussion

THE BASICS OF questions, model answers to applied exercises in the students’
SOCIAL RESEARCH Study Guide, plus multiple choice, true/false, and essay questions.
Free to qualified adopters. 0-534-55956-5

World Class Testing Tools

A fully integrated collection of test creation, delivery, and classroom management
tools that features all the test items found in the Instructor's Manual. You can
generate tests randomly, select specific questions, and write or import your

own questions. The tutorial feature allows students to answer sample test
questions and receive immediate feedback as to why a particular answer

was wrong. Free to qualified adopters. Windows 0-534-55957-3.

Macintosh 0-534-55958-1.

‘
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Freview And for your students: even more ways
i th

Ask your local Wadsworth/ITP representative how you can save students money
by bundling any of these items with Babbie's The Basics of Social Research!

A Study Guide that gives them even more practice

By Theodore Wagenaar. An essential part of the integrated group of materials available
with this book, the Study Guide/Workbook features the following for every chapter: learning
objectives, a detailed chapter summary, a list of key terms with a matching exercise, review
questions, discussion questions, and short exercises for practicing research methods. Also
included are three appendices containing material on the General Social Survey, a complete
list of answers with page references, and a list of InfoTrac College Edition articles tailored
specifically to The Basics of Social Research. 0-534-55955-7.

GSS Data Disk . . . A valuable partner to the Study Guide/Workbook

Available free to qualified adopters or for convenient bundling with the Study Guide/Workbook.

Includes data from 1500 respondents around the country collected over the last 25 years.

The following bundling opportunities are available:

e Student edition of this book bundled with Study Guide/Workbook and GSS Data Disk (Windows):
order #0-534-77647-7

e Student Edition of this book bundled with Study Guide/Workbook and GSS Data Disk
(Macintosh): order #0-534-77656-6

e Study Guide/Workbook bundled with GSS Data Disk (Windows): order #0-534-77685-X

e Study Guide/Workbook bundled with GSS Data Disk (Macintosh): order #0-534-77676-0

Investigating Change in American Society: Software and Workbook.

Students participate in analyzing and manipulating U.S. Census data sets. Includes exercises
for each data set, and a user-friendly statistics program containing a tutorial on how to analyze
data. IBM 0-534-52344-7. Macintosh 0-534-523455-5.

(Bundle Windows 0-534-77080-0. Bundle Macintosh 0-534-78273-6)

, . |
LET'S 60 Let's Go Sociology . .. Web resources!

by Joan Ferrante. An extensive resource guide to sociology sites
on the Internet. 0-534-53109-1 (Bundle 0-534-79981-7)

Surfing Sociology . .. for more great

SURFING
Internet addresses! S0CIOLOGY

By Jage Farrat agets Vsbgha

A convenient tri-fold brochure featuring Internet addresses organized
around general areas of sociology: general resources, organizations,
theory and methods, race and ethnicity, gender, social stratification,
deviance, population, and others. 0-534-55594-2 (Bundle 0-534-80113-7)

Some restrictions may apply. Please contact your local ITP representative for details.
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A Note from the Author

riting is my joy, sociology my passion.
WI delight in putting words together in a

way that makes people learn or laugh
or both. Sociology is one way I can do just that. It
represents our last, best hope for planet-training
our race and finding ways for us to live together.
I feel a special excitement at being present when
sociology, at last, comes into focus as an idea
whose time has come.

I grew up in small-town Vermont and New
Hampshire. When I announced I wanted to be
an auto-body mechanic, like my dad, my teacher
told me I should go to college instead. When Mal-
colm X announced he wanted to be a lawyer, his
teacher told him a colored boy should be some-
thing more like a carpenter. The difference in our
experiences says something powerful about the
idea of a level playing field. The inequalities among
ethnic groups run deep.

I ventured into the outer world by way of Har-
vard, the USMC, U.C. Berkeley, and 12 years teach-
ing at the University of Hawaii. Along the way, I
married Sheila two months after our first date, and
we created Aaron three years after that: two of
my wisest acts. I resigned from teaching in 1980
and wrote full-time for seven years, until the call
of the classroom became too loud to ignore. For
me, teaching is like playing jazz. Even if you per-
form the same number over and over, it never
comes out the same twice, and you don't know ex-
actly what it'll sound like until you hear it. Teach-
ing is like writing with your voice.

At last, I have matured enough to rediscover
and appreciate my roots in Vermont each summer.
Rather than a return to the past, it feels more like
the next turn in a widening spiral. I can’t wait to
see what's around the next bend.



Dedication

Sheila Babbie



ACCOMPANYING THIS TEXTBOOK—

Study Guide for The Basics of Social Research by Theodore C. Wagenaar and
Earl Babbie

This practical book of activities is designed to help reinforce and extend your
understanding of the material in The Basics of Social Research. For each
chapter this study guide contains objectives, a summary, key terms, multiple-
choice review questions, discussion questions, and exercises that engage you
in actual research and involve the analysis of data from the 1973 through 1993
General Social Surveys.

To order a copy of this book, contact your bookstore.
Also by Earl Babbie and available from Wadsworth Publishing Company

SOCIAL RESEARCH FOR CONSUMERS

SURVEY RESEARCH METHODS, Second Edition
RESEARCH METHODS FOR SOCIAL WORK (with Allen Rubin), Third Edition
THE SOCIOLOGICAL SPIRIT: Critical Essays in a Critical Science, Second Edition

RESEARCH METHODS FOR CRIMINAL JUSTICE AND CRIMINOLOGY, Second Edition (with Michael Maxfield)



Preface

interested in both pure and applied research.

Some have primarily justified their efforts in
terms of “knowledge for knowledge'’s sake,” while
others have focused on the ways their research
could make a practical impact on the quality of life.
Over time, the emphasis on these two orientations
has shifted back and forth.

During the 1950s and early 1960s, the social
sciences were generally tipped toward “pure” re-
search. The emphasis was on the collection of
masses of data, often through large-scale social
surveys, which could be subjected to complex sta-
tistical analyses. Social theorists such as Talcott
Parsons committed themselves to the develop-
ment of general theories of social behavior, akin to
the general theories being developed in the physi-
cal sciences. More generally, the physical sciences
provided a model of “objective” science dedicated
to the discovery of fundamental laws of nature.
While it was imagined that such pure research and
general theories would surely benefit humankind
in the long run, that was not the immediate aim for
the most part.

The Civil Rights movement during the latter part
of the 1950s brought many social scientists face-
to-face with the daily problems of social life, prob-
lems that could and should be powerfully addressed
by social scientists. This commitment to making a
practical impact was further fueled by other social
movements that followed the student movement
that began at the University of California’s Berkeley
campus in 1964, the anti-Vietnam War movement,
the women’s movement, and environmental move-

F rom the beginning, social scientists have been

ments that gained momentum in the 1970s, to
name a few.

Despite the so-called “Me Decade” of the
Reagan-Bush 1980s, the commitment to making a
difference among social scientists is alive and well
today. The image of the objective, “value-neutral”
scientist now faces a moral challenge from social
activists and a philosophical challenge from post-
modernists. Often, these challenges have been
accompanied by a renewed interest in qualita-
tive research techniques as an alternative to com-
plex statistical analyses of quantitative data. This is
clearly an exciting time to be engaged in social
science.

The current interest in applied research has not
been limited to social problems and social reform.
Increasingly, social scientists have shown their re-
search skills to be invaluable in the day-to-day
operations of society—in government, business,
medical care, education, and all other facets of so-
cial life. Both qualitative and quantitative research
techniques have proven valuable.

From the vantage point of writing textbooks to
train new generations of social scientists, 1've had
the opportunity of observing nearly three decades
of the evolution of social research. When I began,
with Survey Research Methods in 1973, the existing
texts pretty much reflected the image of objective
and pure quantitative research, and that orientation
seemed appropriate for a book on survey research.
Even so, 1 was criticized for being “too nominalis-
tic” because I suggested that the concepts we use
are only linguistic conventions and don’'t have any
real, ultimate existence. There were also objections
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raised to the inclusion of a chapter on research
ethics. Where | wrote about “the rights of subjects,”
one reviewer retorted, “What about the rights of
science?”

Despite these criticisms, both students and in-
structors seemed to like the book, and it was a pub-
lishing success. In fact, several instructors around
the country began asking Wadsworth if “that same
guy” could write a more general methods text. It
turned out that there were not all that many courses
dealing specifically with survey research, so plans
for a more general book began almost immediately.

Preparations for what would become The Prac-
tice of Social Research proceeded soon thereafter.
My intention was that the book reflect the needs,
opinions, and practices of instructors around the
country. The preface of the first edition (1975) ac-
knowledged the assistance of a dozen social re-
search instructors from California to Florida. The
resulting book, then, was a collaboration in a very
real sense, even though only my name was on the
cover and I was ultimately responsible for it.

The Practice of Social Research was an imme-
diate success. It was initially written for sociol-
ogy courses, but subsequent editions have been
increasingly used in fields such as political science,
social work, marketing research, and so forth.
Moreover, teachers and researchers in numerous
countries around the world, including China and
Russia, use it today.

I've laid out this lengthy history of the book for
a couple of reasons. First, when 1 was a student,
I suppose I thought of textbooks the same way 1
thought about government buildings: They were
just there. I never really thought about them being
written by human beings. I certainly never thought
about textbooks evolving: being updated, getting
better, having errors corrected. As a student, I
would have been horrified by the thought that any
of my textbooks might contain mistakes!

Second, pointing out the evolution of the book
sets the stage for introducing the volume you have
in your hands. While The Practice of Social Research
has been the primary text for introducing social re-
search methods for over two decades, some stu-
dents and instructors have indicated they would be

better served by a slightly different book. Doing So-
cial Research differs from its ancestor in three ways:

1. It is shorter.

2. ltis in paperback.

3. It focuses particularly on the application of
social research.

This third distinction relates to the discussion
that opened this preface, social science’s struggle
to establish a balance between abstract knowledge
and practical application. All the methods texts
I've written reflect both the commitment to social
research making a difference and an appreciation
of the power of fundamental knowledge about
the workings of society. This book is no different
in these concerns.

In contrast to the methods texts that preceded it,
however, this book focuses more on the uses of so-
cial research. While I have dealt with the funda-
mentals of designing and undertaking both quali-
tative and quantitative social research projects, 1
have tried to show how each of the techniques dis-
cussed can be used to address practical issues. In a
keynote speech at the 1996 meetings of the Cali-
fornia Sociological Association, Jon Turner spoke
of the need to develop engineering applications for
sociology, and I hope this book will represent a step
in that direction.

Supplements
Study Guide

The student study guide and workbook accompa-
nying this text is modeled after the study guide that
Ted Wagenaar and I prepared for The Practice of
Social Research. The study guide continues to be a
mainstay in my own teaching. Students tell me they
use it heavily as a review of the text, and I count the
exercises as half their grade in the course. I spec-
ify a certain number of points for each exercise—
depending on how hard it is and how much I
want them to do it—and give a deadline for each
exercise, typically right after we've covered the
materials in class. Most exercises rate between 5
and 25 points.



