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Unit Objectives

After studying this unit, you are able to:

e demonstrate the strength of your company
e receive a client

e understand your client’s needs

e discuss price and plan time

e understand a simple agreement




‘#® English for Art & Design

® Warming-up

Task 1 As a design assistant, Jane may experience the
following situations. Match each situation with
its corresponding picture.

meeting a guest O

signing an agreement O

introducing a product O

negotiating price O

Task 2 The following statements describe the work Jane did for a design project.
Arrange them in time order and explain to your partner.

Answered a call from her friend asking about a possible
logo design project.

Sent her company’s brochure to a friend she met by
chance.

Wrote an agreement for her manager, based on an
existing one.

Got approval for the project to be finished before
December 1.

Understood that the logo should have a simple design.

o_>0_>e_>0 > o
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UNIT 11

Unit1 Design Liaison &

i

Unit 1 Working Process / Language Skills
Strength ; ) Need Quotation & Signing a
lient Recept
Demonstration = BRI =¥ Analysis = Scheduling - Contract
) 4 { { i {
Design
Liaison Reading A - | Listening & Speaking | =» | ReadingB | =¥ Prac.t}cal sl Slml_ll'a -
W Writing Writing
Phone Contact, .
Loy =) | Making Appointment, | = Email -> Reply.to -5 e
Profile : o Email Agreement
Meeting and Inquiring
ORI

1.

2.

® Warming-up

Ao esk & I PR TAERRE, TSR, SRRt E— A TAERT— "8
TR

SHRETR.: AFELET LK ATRAT SECHBOTE, Btee. BtEE, WES
. BN E FERTEENNG, SNVBRATES (ReadingA), FIEEEERS
MR

EREERERST. BPRE ATMN” EREMBFESERRAAT, AFMRARAL,
BEER, AFESER, MEPREATODLE EERIMEENBR, FPRTIHEES
HFE VTR % (Listening & Speaking) s

MR THRERH. 25 Edn TR THEARBIRERIDLSORE, AR
Ei,%NI%,%H%$EﬁﬁEﬁ§ﬁ(&ﬂM&E,ﬁﬁﬁ%kﬁﬁﬁ%%%#%ﬁEF
(Practical Writing) ;

ARES. ZPEATEBGTBRMN, RN ERNGE XA XS (Sinulated

Writing) ,

Task 1
Suggested Answers

meeting a guest
signing an agreement
introducing a product
negotiating price

Ow» O

Task 2
Suggested Answers

1.

b 2..,a 3..e 4.d 5 c
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‘#* English for Art & Design

Reading A

Task 1

answering the following questions.

1. What is the purpose of a company’s logo?

Before reading the passage, see how much you know about logo design by

2. What makes a logo design company different from others?

Profile of Logo Design Guru

Founded in 2003 and based in Langhorne,
Pennsylvania, Logo Design Guru is dedicated to
providing affordable design services to small and
start-up businesses to help them build their brands’
identities. We aim to provide quality, cost effective
branding solutions for our customers all over the
world. We try our best to maintain a professional
and ethical work environment that fosters creativity,
teamwork and communication.

Logo Design Guru has an excellent reputation
for professional logo design services. The logo design
team consists of highly trained individuals with a
wealth of graphic design knowledge and experience
to assist customers every step of the way through the
logo design project. Our friendly and knowledgeable
sales and support team is available through phone,
email and live chat for design consultation and
technical support. And our staff is dedicated to our
customers’ 100% satisfaction.

Logo Design Guru has integrated a number of
tools in order to streamline the communication process,
measure customer satisfaction and deliver additional
services to our clients that can help their business. Our
user-friendly system allows for quick viewing, feedback
and communication directly to the designers.

Logo Design Guru has successfully designed
over 10,000 logos for clients in every industry
imaginable. We have also designed thousands of
business cards, brochures, postcards, presentation

folders and more.

Our clients put their trust in our hands when
they team up with Logo Design Guru. With the
initial trust, a mutually beneficial rélationship starts,
and we strive to build a long-lasting relationship.
We consider our clients as our partners and adopt
genuine interest in the growth of our clients’
businesses. We employ creative strategies to deliver
effective solutions that provide our clients with
significant value.

Logo Design Guru delivers 100% custom
logos and websites and outstanding services at
prices you can afford. From the first concept to the
final drawing, Logo Design Guru’s award-winning
designers will build you an image so perfect that
every time you see your logo, you will be proud of it

and your business.
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® Reading A

Unit1 Design Liaison &

Background Information

1. Langhorne
Langhorne is a borough in Bucks County,
Pennsylvania, United States. The population was
1,981 at the 2000 census. The name “Langhorne”
is also used broadly to include the surrounding
townships encompassed by ZIP Code 19047.
2. Logo
Alogo is a design, graphical representation,
image or symbol that represents a business or
an organization. Logos were initially used to
distinguish or differentiate products, assisting
purchasers in finding the products they preferred.
When products were marked with a logo which
a consumer was familiar with, they would
naturally assume certain level of quality or value,
even if he had not previously used that specific
product. Now many companies not only have a
company logo, but have a logo to represent each
of their products or product lines. The company
or product logo typically appears on all printed
media or websites that are associated with the
company or product.
3. Logo design
A logo is really more than just a graphic,
and logo design is part of a larger marketing
concept. Marketers usually take specific care
when selecting a logo, and they give a lot of
thought about what they want their customers
to identify with the company or product logo.
Logo design is of immense importance and must
compliment your business strategy as it often
helps form the customer’s first impression of
your business and products. Logo designs can
consist of symbols, text or a combination of
both. A good logo design can help establish a
unique identity to your business or product, help
differentiate your product from similar products
in the market, show customers and clients your
organization’s professional approach to business
as well as attract a new customer base.

Task 1

Objectives:

» Ss know the importance of logo design.

» Ss understand the business of a logo design
company.

Time: 10 minutes

Steps:

» Ss do this in pairs or small groups to brainstorm
a list. Circulate to assist if necessary. Write any
useful vocabulary on the board.

» When Ss have finished talking, get one or two
pairs to present an oral report of what they find
out. Give each speaker a time limit.

» The rest of the class should listen and compare
answers and be prepared to discuss whether they
agree or disagree with the speakers.

Note:

» Accept any ideas as this is a way of getting Ss to
think about the topic. When making a comment,
encourage rather than dishearten. Emphasize any
good point made by Ss. To encourage fluency,
don’t always try to interrupt.

Suggested Answers

1. People process an image in their mind more
readily than words alone. A logo serves as the
visual stimulation to kickstart the audience’s
memory, leaving a greater and lengthier impact
than words alone can do. It is the simplest and
most direct way to promot a business presence;
it’s a “what we’re about” statement without the
long-winded speech.
A logo makes a company look more professional
to consumers; it is a symbol that can provide
consumers with instant and powerful brand
recognition of a company and the services
or products that the company offers; it is to
communicate a message that attracts the target
audience that the company wants to attract—
a message that creates confidence in its brand
while differentiating between the company and
its competitors.

2. Quality; creativity; originality; affordable price;
100% satisfaction guarantee; fast delivery, etc.



