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DREFACE

he newspaper reporter and the mystery writer are both storytellers. But
they tell their stories in quite different ways. The reporter’s discipline is, to
mix clichés, to put the bottom line right up front. The story starts with a
strong lead paragraph, one that tells the who, what, where, when, and why
of what happened. The remaining paragraphs provide detail and back-
ground—things the reader can decide to pursue or ignore, depending on her
interest in the topic. Whether the reader reads on or not, she has gotten the
most important facts from the first paragraph. The reporter’s aim is to give
the reader as much information as he can, as economically as possible. But
putting the most important facts in the lead paragraph is the last thing a
mystery writer would do. The mystery writer expects—demands—her reader
to read the whole piece; her aim is to lead, and even mislead, her reader’s
thinking along the path to the resolution. How the reader gets to the criminal
is the crucial issue for the mystery writer. Textbooks can be written either
way. This one is modeled on the mystery novel.

Behind this decision to borrow from Agatha Christie lies a conception of
science and of liberal education. It is a cliché that the satisfaction scientists
derive from pursuing truth is much the same as Sherlock Holmes’s; the reason
it has become a cliché is that it is true. The satisfaction of science is the
satisfaction of a detective. I hope that you as a reader can share that satis-
faction. Given this idea of what science is, I was drawn to the style of a mystery
novel.

A second reason to prefer the detective story model is a conception of what
a liberal education is about. One thing it is about is conveying to the student
some small fraction of the knowledge our culture, and for that matter our
species, has accumulated. This aim could easily, perhaps more easily, be ac-
complished in a newspaper format. But there is another aim of a liberal ed-
ucation: to train the student to think about whatever the subject matter of
the course happens to be. One way to do that is by tracing the thinking of
the people who created the field. And this means following the detective’s
reasoning, rather than merely remembering the who, what, when, where,
and why of what he discovered.

The discussions in this text, then, move from question to answer, but the
path traveled from one to the other is not always the most direct one. Where
it digresses from the direct path, it is to follow actual inquiry. These digressions
embody the logic used by practicing scientists; they do so better than do direct
paths—which are known primarily to crows.
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THE SECOND EDITION

When I wrote the first edition of this text, there was one Soviet Union and
two Germanies. Things change. It is the responsibility of textbooks to chron-
icle the changes in the part of the world the textbook calls its own. I have
attempted in this second edition to chronicle the changes that have occurred
in social psychology over the last three years. But at the same time, I have
tried not to lose the historical approach that guided the first edition.

In addition to bringing each of the chapters of the first edition up-to-date,
I made two important changes in the second edition. The first has to do with
gender. In the first edition, there was a chapter on gender that discussed
psychological differences between men and women, gender roles, and gender
stereotypes. It made sense to collect these phenomena in one place. Unfor-
tunately, however, that organization meant that gender stereotypes were
treated in a different chapter from other stereotypes—for example, racial ste-
reotypes. But many social psychologists believe that the same mechanisms
are involved in all stereotypes, and that therefore the material on gender
stereotyping should be in the same chapter as the material on racial stereo-
typing.

Putting everything to do with gender in one place has another unfortu-
nate consequence—it also divorced gender roles from sex, and it makes sense
to think about gender roles in relation to sexual behavior.

To solve these problems, in this second edition the chapter on gender has
been removed. The material on gender stereotypes is now to be found in the
prejudice chapter (Chapter 4), and the material on gender roles is in a chapter
called “Sex and Gender’’ (Chapter 12). I, like many authors before me, wish
I could have arranged the material both ways! Perhaps one day books will
be published in such a way that this will be possible.

The second major change has to do with culture. Since the first edition,
there has been an increasingly forceful movement within social psychology
to examine our discipline in cross-cultural perspective. In the first edition, I
responded to this impulse by including an epilogue on just that topic. But in
the interim, it became increasingly clear to me that culture deserved a more
complete treatment. So this second edition contains a chapter about culture,
specifically focused on the question: Is the Western conception of a self broadly
shared, or is it a uniquely Western idea?

COVERAGE .

XXii

PREFACE

This book is intended to be a fairly complete account of what appears in the
literature of social psychology. As such, it contains too much material to be
covered in a one-semester course—or, at least, I have not been able to cover
everything in my one-semester course. There is room, then, for individual
taste in which topics to cover and which to leave to the curiosity of the
student.

In deciding what to include, I have tried to avoid believing that only the
latest findings of social psychology are worth thinking about. The classic
studies are, to my mind, just as interesting. Thus I have tried to include both.
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ORGANIZATION

This book is organized into five parts. Each part addresses some broad subarea
of social psychology. How these five parts are arranged follows from the em-
phasis of the text. The emphasis is distinctly on the social in social psychology.
For that reason, the text begins with the material traditionally known as group
dynamics (Part One: Social Influence, Groups and Task Performance, Inter-
group Conflict). It ends with a discussion of what is, perhaps, the most indi-
vidual topic in social psychology—uattitudes (Part Five: Attitudes and Attitude
Change, and Attitudes and Behavior). So the movement is from the social to
the individual.

The second part of the book is about the self: consistent with the book’s
emphasis, it first treats the self from a social perspective. The opening chapter
of that part explores how people think about other people. Chapter 6 focuses
on the self in social interaction—that is, on self-presentation—and Chapter
7 focuses on emotion. The final chapter in this part treats the self in cultural
perspective.

Part Three is about four prominent social motives: altruism, justice, sex,
and aggression. Also included in this third part is a chapter on strategic in-
teraction (interpersonal competition). The reason for its inclusion along with
the social motives also has to do with the social emphasis of the book. In
treating the social motives, it was natural to turn to a discussion of their
evolutionary roots, but a satisfactory understanding of the evolution of sex-
uality (or altruism) must itself be focused on natural selection as a social
entity, as competition among members of the same species for reproductive
success. As it happens, evolution from this perspective is itself a kind of stra-
tegic interaction—not among individuals, but among genes. The neat dove-
tailing of reasoning, and indeed findings, at these very different levels of anal-
ysis suggested that the chapter on strategic interaction (although it was not
about a specific social motive) ought to be included with discussions of social
motives.

Part Four focuses on interpersonal relationships. The first chapter discusses
interpersonal attraction; the next discusses the development (and dissolution)
of relationships, especially marriage.

This organization is, however, not the only one it makes sense to follow.
Indeed, the chapters are meant to make sense no matter the order in which
they are read. Certainly the order of the parts can be switched. Part Five, for
example, can be covered as the second section (or even the first!) for those
who would prefer to cover attitudes earlier in the course. Other chapters can
also be moved about.

SUPPLEMENTARY MATERIALS

As in the previous edition, Susan Rakowitz has prepared an Instructor’s Man-
ual and Test Item File, which has all sorts of useful information about how
to put this book to good use. Maury Silver has prepared a Study Guide to help
students master the material of the book; it covers the same ground but with
a different pattern.
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