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Unit Objectives

After studying this unit, you are be able to:
e demonstrate the strength of your company
e arrange an appointment and receive a client

e communicate with your supervisors and colleagues

e understand an inquiry about certain IT products

write a reply to an inquiry @




! English for Information Technology

¢/ Warming-up

Task 1 The following are popular IT products. Match each of them with its corresponding

picture.
A. desktop B. notebook C. server
D. mainboard E. digital entertainment products F. peripherals

Task 2 Tormarch is an IT company. It has several departments. Match each department
with its main responsibility.

1. Research & :
Development B

2. Production B. It is responsible for advertising and market research
¢ and it organizes the selling of the products.

3. Testing ]

4. Marketing & ) _ D. It deals with staff and is responsible for recruitment
Sales ¢ and staff training.

5. After-sales

6. H E. It conducts researches, develops new products and
e B improves the finished products.
Resources — N ——

7. Finance ) )

8. Purchasing ) ¢ H. It solves the problems that come from the customers.




»7 Reading A

Unit 1 Liaison t

Task 1
the following questions.

1. What do you know about Lenovo and its products?

2. What do you think leads to the global success of Lenovo?

Lenovo—New World,

New Thinking

In 1984, with a vision that computers would
surely change people’s way of work and life,
Lenovo’s founder Liu Chuanzhi, together with
10 like-minded colleagues, opened the New
Technology Developer Inc. It later changed into
the widely known name of Legend Group.

In the following years, bearing the core value
of the company—innovation—in mind, Legend
made a lot of important technical breakthroughs,
such as the invention of Legend Chinese character
card that can translate the operating system
from English into Chinese, the creation of “one-
touch-to-the-net” computers that can connect
to the Net simply by pressing one button, and
the development of the collaborative application
technology. All these innovations contribute to
Legend’s leading share in the PC market in China
for more than 10 years.

In the year 2003, Legend announced its
new “Lenovo” logo to prepare for its expansion
into the overseas market. Two years later,
Lenovo completed the buying of IBM’s Personal
Computing Division. It now employs over
25,000 people worldwide with its Executive

Before reading the passage, see how much you know about Lenovo by ans

arolina.
It has research and development centers in China,
Japan and the United States. Besides the main PC
manufacturing and assembly facilities in China,

Headquarters located in Raleigh, North

it has additional manufacturing and distribution
facilities in the United States, Mexico, Brazil and
many other countries.

Today, Lenova’s main businesses include
developing, manufacturing and marketing high-
quality PC products and value-added services. Its
worldwide products include the famous ThinkPad
notebooks and ThinkCentre desktops. In China,
Lenovo has about one third of the PC market. In
addition to its Tianjiao and Fengxing consumer
desktops and Yangtian and Kaitian enterprise
desktops, it also has a broad and expanding
product line including servers, peripherals and
digital entertainment products.

Committed to the four company values,
namely, customer satisfaction, innovative spirit,
accuracy, and trustworthiness, Lenovo is striving
to be a new world company that designs and
makes innovative and exciting products and

services to meet its global customers’ needs.
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Task 2 Read the passage and match each paragraph with the corresponding aspect of
the company.

Lenovo

Task 3 Read the passage again and answer the following questions.

1. What is the original name for Lenovo?

2. What are some of its technical breakthroughs?

3. Why did Lenovo change its name from Legend to its present one?

4. What are Lenovo’s main businesses?

5. What are Lenovo’s company values? And which do you think is the most
important for a company?

Task 4 Match the following terms with their Chinese meanings.

T U i " QA N T S S T SRR

1* founder itk . ABIRA
T i ke e BOCE Gl e
| 3. opmng SYSIeI . i o T ) ‘_‘m_hm gl :
4 Chinese character card D. szmsm
- S.one-touch-to-thenet ® Magga
quoi‘zsumerdesktop < B L e mg,gg
. 8,. séfvef Biksy g L H. 5]‘:1 Gl e T
9. peripheral , ‘ L ﬁ@ﬁﬁﬁ‘:ﬁﬁ
10. digital entertainment product I A %ﬁ
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7 Listening

Task 1 Susan is answering a call from Paul. Listen to the conversation and fill in the
n blanks with what you hear.

1. The conversation probably takes place betweena(m)___ and a(n)

2. Paul Lee, the manager from Tormarch Company, calls to learn about the of
Lenovo Company.

3. Paul Lee is arranged to meet Mr. Zhang, the Manager of Lenovo Company

tomorrow morning, for Mr. Zhang is at the moment.

Task 2 Susan is receiving a visitor. Listen to the conversation and complete the following

n notepad.

Visitor’s name:

Purpose of the visit:

Time and place for the appointment:

Drink preference(s): ‘

Task 3 Susan is calling Tormarch Company. Listen to the conversation and answer the
n following questions.

1. Why does Susan call?

SRR S

2. What are the requirements that Mr. Lee talked about
New Words

recommendation n. #E#¢, i

last time?

affordability n. SZfFHEST; AIK

3. What are the other requirements that Lisa mentioned

this time?




