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nfo/news periodicals, PR magazines, and community newspapers published by companies and

organizations and distributed to stores and public places are available simply for the taking, or,
minimally, for the asking. Being free and providing a wide variety of information are key to their appeal.
These publications range in form from bound glossy magazines, much like those sold at newsstands, to
simple leaflets for easy perusal, and many have hard core followings.

A portion of these periodicals, however, are showing distinct signs of transformation. Former full-color
pages are being printed in one or two colors, design and formats are being simplified, multi-page issues
are becoming single pages, and in extreme cases publication has ceased. Albeit not the case across
the board, many producers are faced with budget cuts and are working to find original means to create
substantial publications within severe limitations.

Probably the most critical factor in creating a substantial periodical is having a firm grasp of the objective
behind issuing the publication. This of course holds true for anything one creates; the lack of a clear
objective precludes the expected results. Creating a PR magazine requires a thorough understanding of
what these periodicals are founded on, i.e. PR.

Just what are the PR-related activities operative in PR magazines and info/news periodicals?

Properly speaking, public relations (PR) is defined as the publicity activities employed by a corporation or
organization to win recognition with the public, or to gain public consent to continue business/operations;
it is the medium which identifies the mutual benefits for the corporation or organization and the public.
Specific objectives include increasing notoriety, improving profits from product sales, and enhancing
activities by gaining public understanding and support for activities. The potential for creating a healthy
circulatory system by which business or operations of the corporation or organization run smoothly,

and the economy, culture and society function well is great.

The publication of PR periodicals has special meaning as an effective means of conducting PR activities

and all those involved with their production are fulfilling an important mission. It would please us greatly if this
book serves as a catalyst to reconfirm that significance, and in doing so contributes to the development of
the economy, culture and society.
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EDITORIAL NOTES

CREDIT FORMAT

@& Title of work
2547 & Client

2547 h%# Client's Field of Business
®MAEM Intended use

Fl+7M Frequency of publication

77 Year of publication

@& Country

CD:Creative director
AD:Art director
D:Designer
P:Photographer
I:llustrator
CW:Copywriter
DF:Design firm
SB:Submittor

X ERUAOFESIFRHIE. dRETICEBRLTHET,

Full names of all others involved in the creation/production of the work.

XBALTWBRBAER—JIFI xHIDFWVEREBEEFDLTNET,
Inside spreads shown correspond to the cover marked with an asterisk (% ).

XELERZICHETZ HASH. (K" RU "BRS#H. ()" 3. EBLTEBLTNET,
The #k=t&#t (kabushiki - gaisha, literally, "incorporated") and BBR&#t (yugen - gaisha, literally, "limited")
portion of company names will printed in their standard abbreviated forms, as (#) [kabul and () [yu] respectively.
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