





002 __ARternative Organic Wine
Cl'er'tAus[ra//a
DeSIQnThe Creative Method

The brief was to name and create a premium organic package for
a limited edition of top end organic Marlborough Sauvignon Blanc
Wine. It needed to look and feel natural but original and act as a

talking point for consumers.

{lternative was chosen as it reflects a new way of looking at organic
packaging. The concept simply shows a vine from the leaves, to the
bark to the wine. Every aspect of the packaging was organic, this
includes the lazer cut balsa wood, the string and wax that is used to
afix the label to the bottle, the outer paper wrapping and even the inks

used to print the image




003 Heineken STR Bottle
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.




004  Johnnie Walker 1910 Special
Edition Bottles

Diageo
Deslan, oy ¢ Chris Martin

Client
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006 Este Vintage Cuvée 2006

CliemDG Bortoli
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Mayhem Wine Bottle

Leo Burnett Chicago

&

THE WINE YOURE ABOUT
TOENIDY SHOULD NOT EXIST

HALFWAY THROUCH THE CROWING SEAS

WILDFIRES RIPPED
THROUGH OUR VINE
AT THE WINERY. OUR CR
SLIPPED AND BR
(OLLARBONE BEF
FERMENT WAS 5TCLE!
AND LATER RECOVERED IN M

ONITS WAY TO THE BOTTLING PLA!
DELIVERY TRUCK SWERVED T0 MISS

DROVE OFF A SMA
[LIFE ROLLED FIUR
TIMES AND EXPLL

T THE BARRELS REMAINED US|
THE QUESTION 15 NOT W
DRINK IT WITH, BUT WH
TOOPEN IT AT ALL

MAYHEM |
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009 No3 Gin

C“e'mBeffy Bros & Rudd
DeSIQHB/'andhouse WTS

NQS

LONDON
DRY GIN



010  Holiday 2011 Limited Edition
i tVodl(a Packaging
1ents edka

Desiancsiapjished, New York
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011 spirit No. 13
Client\ 5 rcoT

Des'gnSr/ange( & Stranger




012 Farrier wine packaging
C“e"';:g,mef Wines

ign p
Desig Duncan/Channon

Created for Jackson Family Wines (of Kendall-Jackson fame), Farrier is a brand that D/C helped build from the
a plot of land in Sonoma s Alexander Valley and a challenge — create a wine brand

ground up. The client came wi

that embodies the heritage of that singular place
The overall concept taps into the sense of community that has historically played such an important role in rural

Jackson Family Wines has always been guided by a strong appreciation for the land. And, as a family business

tural for Farrier to pay tribute to these things

s deeply rooted in the community. It seemed r

The design tells the story of a blacksmith shop that had been on the property in the 1800s. It was a place where
the local farrier (or horseshoe fitter; for those of you not familiar with equine parlance) plied his trade and the

townsfolk gathered to socialize. Reinforcing the handcrafted quality of the wine, the packaging mirrors the look of
an old newspaper and the language adopts an endearingly olde-school colloquial tone. The red wine uses a more

orned with a die-cut *'F

traditional wrap label, while the whites are
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014  Kratochwill Brewery Packaging

C“emP/vovama in pivnica Kratochwill d.o.o., Ljubljana

DeSignFutura DDB d.o.o., Ljubljana
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016  Rezept-Destillate
__Fruit Spirits
(‘;I'ET“RBZE/)/ADFSW/GMF

esign

Thomas Lehner



