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Preface

Television and Radio Announcing emphasizes performance skills es-
sential to successful communication through electronic media. Like
its predecessors, the Sixth Edition is a comprehensive introduction to
the diverse field of broadcast performance, and it covers many topics:
analysis of copy and ways to convey the mood and message effectively;
instructions for working with microphones, cameras, and studio equip-
ment; guidelines for pronunciation, voice quality, and usage; strategies
for interviewing and ad-lib announcing; techniques for specialized
announcing; and career options and job seeking within the industry.

Those familiar with earlier editions of Television and Radio An-
nouncing are aware that, rather than proposing a single theory of
announcing, the book presents several theories of communication.
Beyond this foundation of theoretical balance, however, the book
takes a very practical approach to the announcing industry, offering
throughout tips on the mechanics and techniques of announcing. Be-
cause of the flexibility of topical presentation, instructors and students
can arrange the material in ways best suited to their needs.

New to This Edition

Chapter on Finding a Job

The Sixth Edition, which has been updated and reorganized, features
an all-new chapter, Chapter 13, “Starting a Career in Broadcasting.”
This chapter shows how to prepare résumés, cover letters, and audition
tapes; discusses resources and strategies for job seeking; provides
information on performers’ unions and relocating for that first job;
and includes a self-assessment checklist that helps students determine
their own goals and priorities.
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New Sections and Organization

The early chapters again focus on aspects of good communication and
performance; chapters on voice quality and American English usage
follow; after a tour through the average studio’s equipment, the book
turns to particular announcing specialties, such as commercials, in-
terviewing, radio and television news, and music announcing.

Chapter 1 has expanded material on ethics in broadcast announc-
ing, including a self-evaluatory section on typical ethical dilemmas in
the workplace.

In “Broadcast Equipment” (Chapter 6) and elsewhere, new ma-
terial explains how announcers’ jobs have been affected by advanced
technology such as digital programming and playback systems, satellite
uplinks, and portable cameras and recorders.

A new section in the chapter titled “Commercials and Public-
Service Announcements’’ provides information on accents, dialects,
and character voices; the chapter also includes many commercials for
student practice.

Material on foreign pronunciation and the International Phonetic
Alphabet (IPA), which had previously been integrated with material
throughout the book, has been consolidated into two distinct chapters
(Chapters 14 and 15) and placed at the end of the book for easy
reference.

Finally, the appendixes offer brief guidebooks to pronunciation,
official job titles, and nation/nationality terms.

Features on People and Issues

The reader will find a new series of “Spotlight” features on the people
and the issues of broadcasting. In some “Spotlight” features, suc-
cessful announcers share their stories about climbing the competitive
career ladder and offer tips on how to sell a radio commercial or how
to make sure your résumé gets noticed. Other “Spotlights’ track the
careers of national figures such as Oprah Winfrey, Harry Caray, and
Arsenio Hall; explain the technology of the 1990s for studios and
weather reporting; and address topics such as news production at
National Public Radio and ethics in broadcast announcing.

Practical Application Guides

Checklists, which offer concise, point-by-point strategies for better
broadcast performance, appear throughout the text; they outline tips
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for analyzing copy, preparing for an interview, getting ready to go on-
air, and so on.

Practice sections at the end of chapters put theory into practice
by directly applying chapter concepts in projects that the student can
perform at home or in the dorm room. (Ideas for group projects are
offered in the Instructor’s Manual.) Practicing timing and style on
audio tape, turning newspaper stories into news copy, and analyzing
commercial copy are some of the ways students can begin immediately
to apply announcing techniques.
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