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Preface

wrote Communication in Our Lives to share with students my view of the

importance of communication in our everyday lives. I strive to make the
book as interesting, substantive, and engaging as communication itself is. I
use a conversational style of writing and weave into the chapters examples,
reflections from students, and applications that invite students to become
engaged personally with the ideas presented.

Communication in Our Lives provides insight into communication in a range
of contexts and helps students develop concrete skills as communicators. This
book is unique in its incorporation of social diversity and in its emphasis on
theories, research, and skills developed by scholars of communication.

Integrated Attention to Social Diversity

Social diversity is one of the most significant features of life in the United
States. Our culture includes people of different ethnicities, ages, genders,
physical and mental abilities, and sexual orientations. The notion of America
as a melting pot in which all differences are homogenized has given way to
metaphors such as the family quilt. Just as a family quilt consists of squares
with distinct integrity, so does our culture consists of people with unique his-
tories and identities; just as the individual squares in a family quilt create an
exquisite whole, so do the different people in America make up a glorious
overall culture. We do not need to erase or dilute differences to have a vibrant,
rich society.

Communication in Our Lives encourages students to appreciate social diversi-
ty as a strength of cultural life and weaves social diversity into the basic fabric
of human communication. Rather than segregating diversity into sidebars that
are set apart from the main text, I have infused every chapter with material on
race, class, gender, sexual orientation, ethnicity, and other anchors of individ-
ual identity and communication style. For example, in Chapter 10 I note how
cultural values affect communication in groups and teams. In discussing per-
sonal identity in Chapter 3, I point out how social views of race, class, gender,
and sexual orientation affect self-concept. In addition to weaving social diver-
sity into my basic approach to communication, Chapter 4 is devoted exclusive-
ly to communication and culture as one of the foundations of effective
interaction in today’s world. This chapter provides a sustained and focused
exploration of the reciprocal relationship between culture and communication.



Emphasis on GCommunication Theory, Research, and Skills

The first books written for the hybrid courses in communication relied exten-
sively on theories and research from disciplines such as psychology and soci-
ology. Doing so made sense when communication was a young field without
its own base of knowledge and theories. Although communication continues
to contribute to and draw from other disciplines, it is a substantive field in its
own right. Scholars of communication have developed an impressive range of
theories and research that shed light on the dynamics of human interaction.

Communication in Our Lives highlights theories, research, and skills devel-
oped by scholars of communication. For example, Chapter 9 provides cover-
age of relational dialectics, a theory developed by Leslie Baxter, a professor of
communication at the University of Iowa. Chapter 9 also discusses research
conducted by communication scholars on the topic of negotiating safer sex
in an era shadowed by HIV and AIDS. I emphasize the work of professionals in
communication, both because that research is sound and valuable and because
accenting it allows students to appreciate the substantive depth of the com-
munication field.

This edition of Communication in Our Lives attempts to retain the
strengths of its predecessor while also incorporating new material. Those
familiar with the first edition of this book will notice that the current edition
draws on more than 100 research studies that were published since the first
edition went to press. I've also amplified focused attention on new technolo-
gies of communication that affect interaction in a range of settings. In
response to requests from adopters and reviewers, I've added two new chap-
ters:, Chapter 12, “Interviewing,” and Chapter 16, “Analyzing Public
Speeches.” Chapter 12 takes a practical career focus covering types of inter-
views, interview patterns, challenges to interviewing (including what topics
cannot legally be raised), and how best to prepare for interviews. Chapter
16 demonstrates how the principles of public speaking apply in a specific,
concrete speech. This chapter features an annotated speech that helps stu-
dents recognize how introductions and conclusions are crafted, how the
body of the speech is organized, how transitions are woven into a speech,
how sources are cited, and how evidence is used to support claims. Sample
speeches in the appendix provide additional models of the principles pre-
sented in this chapter.

Special Features of Communication in Our Lives
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['ve already noted two distinct features of this book: incorporation of social
diversity into all chapters and emphasis on theories, research, and skills
developed by scholars of communication. In addition to those two features,
there are several other aspects of this book that make it interesting and
valuable to students.



Features in the Text

First, as I said earlier, I adopt a conversational style of writing, rather than the
more distant and formal style often used by textbook authors. I share with stu-
dents some of my experiences in communicating with others, and I invite them
to think with me about important issues and difficult challenges surrounding
communication in our everyday lives. The accessible, informal writing style
encourages students to interact personally with the ideas that I present.

A second feature of this book is the student commentaries. Every chapter
is enriched by reflections on experience that were written by students in my
classes. The questions, insights, and concerns expressed by diverse students
enlarge the viewpoints represented in this book. Further, they invite readers
to reflect on their own experiences as communicators.

Communication in Our Lives also includes pedagogical features that promote
learning and skill development. Punctuating each chapter are Sharpen Your
Skill exercises that encourage students to apply concepts and develop skills
that are discussed in the text. Each chapter also includes a number of Com-
munication Highlights, which call attention to interesting communication
research and examples of communication issues in everyday life. Focus Ques-
tions open each chapter so that students have a preview of the main ideas to
be covered. Concluding each chapter are a list of key terms and a series of
questions that encourage students to reflect on and discuss material that has
been presented. Each chapter includes at least one question that utilizes
InfoTrac College Edition, which is explained in detail below, and a question that
helps students develop their critical thinking skills. These questions are
marked with appropriate icons.

Resources for Instructors

The Annotated Instructor’s Edition of Wood’s Communication in Our Lives,
written by Roberta Davilla of the University of Northern Iowa, is new to this
edition and can serve as the foundation for managing an extensive array of
resources for teaching.

A student version of the text with marginal annotations written exclusively
for the instructor, this is a key resource for the graduate teaching assistants,
adjunct faculty and the experienced professor. Marginal annotations include:
chapter at-a-glance, teaching tips, suggested class activities, discussion
prompts, speech assignments, cross references, and tips for supplements inte-
gration such as CNN Video References, the Student Companion, and Instructor’s
Resource Manual. If you did not receive the Annotated Instructor’s Edition as
your examination copy, please contact your local Wadsworth Sales Representa-
tive or call Wadsworth Customer Service at 800.354.9706.

Lynette M. Long and I have written an Instructor’s Resource Manual that
describes alternative approaches to teaching the basic course, provides a wealth
of class-tested exercises including new teaching resources for the public speak-
ing segment of your course, and provides suggested journal topics, transparency
masters, and sample test items.
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The Teaching Assistant’s Guide to the Basic Course is also available to
adopters of this text. Designed specifically for the new communication teacher
and based on leading teacher-training programs in communication, this guide
includes general teaching and course management topics—plus specific
strategies such as giving performance feedback, managing sensitive class dis-
cussions, and conducting mock interviews (available January 2000). Full-color
digital transparencies created in PowerPoint, four-color acetate transparencies,
and computerized testing are also available to instructors who adopt this text.

Resources for Students

Also accompanying the second edition of Communication in Our Lives are a
Student Companion co-authored by Lynette M. Long and Julia Wood, an Info-
Trac College Edition Activities Workbook for Communication by Nancy Rost
Goulden, and A Guide to the Basic Course for ESL Students. The Student Com-
panion provides students with practical exercises and inventories that guide
them in applying concepts and developing skills discussed in the book. It
includes exercises, observation forms, and other activities that instructors may
assign either outside of class or as part of classroom activity. Pages in the Student
Companion are perforated so that assigned activities may be turned in to instruc-
tors. The InfoTrac College Edition Activities Workbook for Communication features
extensive individual and group activities that utilize InfoTrac College Edition
and guidelines for both faculty and students on how best to maximize this
resource. A Guide to the Basic Course for ESL Students, available January 2000, is
an aid for non-native speakers. This guide includes strategies for accent manage-
ment and overcoming speech apprehension, in addition to helpful Web address-
es and answers to frequently asked questions. These three ancillaries can be
purchased by the student or bundled with the text at a discount.

Technology Resources for Students and Instructors

To complete the pedagogical support for this book are leading technological
resources. First, an exciting new resource, Web Tutor is a Web-savvy learning
companion that reinforces the concepts and skills presented in the text and
extends your connection to your students beyond the classroom. This dynam-
ic resource can be purchased by students and features a multitude of resources:
real-time chat; a comprehensive, virtual study guide including presentation
of chapter objectives and lessons; flashcards that include audio support; exer-
cises that students can download, complete, and return to you, online review
questions and tutorials with automatic and immediate feedback; and links to
real-world locations for timely topical information.

Second, and free to adopters of this text, is the Multimedia Presentation and
Lecture Tool CD-ROM, which includes professionally created text and images to
illustrate important concepts in this text. Designed to work with the PowerPoint
presentation program, the program is flexible and lets you add your own slides,
make changes to or delete existing slides, and rearrange slide order.

Third, InfoTrac College Edition—a world-class, online library that gives
students access to the full text of articles from hundreds of well-known maga-
zines such as Discover; U.S. News and World Report, Vital Speeches of the Day,
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