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PREFACE

This book aims to provide the reader with a text covering the ‘essentials of tourism’. The book is
structured into 14 chapters to allow tutors and students to complete the teaching and learning of the
‘essentials’ of tourism in a course over one 14-week semester. As such, the book does not assume
any prior knowledge of tourism. The structure of the book was arrived at by analysing tourism
curricula from leading schools around the world and then distilling those curricula into the ‘essential’
elements found at the core of every course. Naturally, different institutions and different parts of
the world emphasise different aspects of tourism, but the 14 chapters in this book lie at the heart
of tourism as it is taught internationally - it is therefore up to you, the reader, to contextualise this
material within your own national systems of tourism.

The chapters fall naturally into five sections. The first section is designed to establish a framework
for studying tourism, a way of thinking that has stood the test of time and, despite the fast moving
pace of change that tourism is experiencing, provides a stable analytical framework. The second section
focuses on the destination, arguably the most important and exciting part of the tourism system.
Here, we dissect the nature of the destination, examine the critical issues of the consequences of
tourism for the destination and look closely at just what is involved in sustainable tourism. The third
section looks at the tourism sector, both public and private, and analyses the key issues concerning
attractions, hospitality, intermediaries, transportation and the public sector in tourism. Clearly each
of these sectors is distinct, but in fact they have much in common in terms of how they are managed
and their economics. Only the public sector stands out as separate here, simply because it is there
to enable and guide tourism rather than to profit from it. The fourth section of this book turns to
the tourist in terms of demand and marketing, focusing in particular on the contemporary issues
of the marketing’s ‘service dominant logic’ and also how social networking is becoming popular
amongst groups of like-minded tourists. Finally, we end with Part 5 examining tourism ‘futures’ -
a term we use because there are so many possible ‘futures’ and it is impossible to see which one
‘future’ will prevail.

To aid the use of the book, each chapter has three case studies illustrating contemporary practice
in tourism and drawn from destinations and issues around the globe. These cases are international
in focus and are designed to highlight important issues of the day. At the end of each chapter, a
longer case study is provided to draw the chapter together. Each of these cases has discussion
points and full sources. In addition, in each chapter we have identified a ‘classic paper’ - a paper that
has acted as a milestone in the thinking of tourism and of the particular topic of the chapter. At
the end of each chapter, we have provided an annotated list of key sources and a set of discussion
questions. Finally, throughout the book hyperlinks are provided to aid you in going rapidly to the
original source of the material.

Finally, Amy Cooper has done much of the research for the book and provided a critical editing
eye on the text - the book is much better for her input.

Chris Cooper

Oxford
20M
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The Part Openers introduce the chapters, outlining what
you can expect to learn from each section of the book.

PART 1
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Introduction

Based in the Australian state of Victoria, Sovereign Hill is a cutting-edge visitor attraction recreating a goidfields
township. Effectively an outdoor heritage museum, the attraction has an impressive range of heritage buildings, role-
playing costumed staff and realistic visitor activities such as panning for gold, Sovereign Hill opened in 1970 in recog-
nition of the need to preserve the town of Ballarat's gold mining heritage. The attraction dominates the town and has
spawned other smaller attractions locally.

The Sovereign Hill Experience faccompamed with Discussion Queafmns

which will help ou app&y what you have
read in the case study to tourism theory

The central theme of the attraction is gold, and the core of the ion is the goldfield: ip and its people. The
site spreads over 25 hectares where visitors are encouraged to come in costume. They can take part in the daily
routine of the community, see demonstrations of crafts and activities such as firing muskets, see the steam engines
and working horses that were part of the gold mines, tour the mines, as well as taking part in hands-on activities
supervised by costumed staff, who are also trained interpreters. Despite the 1850s theme, Sovereign Hill has contem-
porary facilities such as themed and shops, wheelchairs for hire and ATMs. Recently, Sovereign Hill has
converted some historic buildi into on-site dation for visitors. This not only acts as a an additional
revenue stream but also allows promotions such as ‘A Night at the Museum’.
The goldfields township is augmented by other features including:

# the Gold Museum;
# asound and light show - ‘Blood on the Southern Cross’; and
» 3 range of educational programmes at the attraction's Narmboot facility.

Classic Paper
Sinclair, M.T, Blake, A. and Suzlyarto. G. (2003) The aconomlcs
of tourism' pp, 22-54 in Cooper, C. (ed.) Classic Rwinws in
Tourism, Channel View, Clevedon

Thea Sinclair and her colleagues have written a ‘classic’ review paper covering all the main elements of the economics
of tourism. The paper is a ‘classic’ because not only is it complete and thorough in its coverage, but it is also written
by specialist tourism ists who are tech ly highly d, yet write in a highly accessible style. As

with all review papers, one of its gths is its provision of an extensi f list. This list reads like a road map
ic l’eseal’ch ln of the d of tourism ics with names i g Brian Archer, lohn Fletcher, Stephen Wanhill, Stephen
he maln focus ; Witt, Haiyan Song and Larry Dwyer.

The paper Is organised into five sections:

1. Introduction. The introduction is authoritative and clear, It begins with a definition,
“The i i d with 1l f isfy demand
for tourism and with the impact of tourism at the and levels’ (p. 22).

The introduction stresses that literature on tourism supply has tended to focus on certain sectors such as trans-
port and accommodation, but the authors rightly point out that demand for tourism has much niore coverage.
. The demand for tourism. The authors state that demand analysis is

N

o ‘useful for i ng our of the relative i of different economic determinants of
. ‘o i demand for forecasting and for related policy formation’ (p. 23).
L . In this section of the paper, they analyse the various approaches taken by economists to tourism demand based

upon the technical approaches offered by different models.

The supply of tourism. Supply-side issues have long been neglected, malnly due to the complexﬁtles of tourism
and also th k of H he develop

“

Great colour photography from a
vanety of tourist attractlons from
across the world is used throughout
the book

Tourists can cause lasting damage to precious landscapes.
Source: Getty Images/Tom Bean




1. In class, debate the proposition that there is little evidence to support the rose-tinted view
that bringing cultures and societies together promotes peace and understanding.

2. For a destination with which you are familiar, draw up a balance sheet of positive and
negative social consequences of tourism.

3. Analyse the process of the ‘encounter’ from your own holiday experience — how accurate
is the statement that true ‘equal’ encounters between host and guest are rare?

4. Assess the impact of tourism on the host culture of a destination with which you are familiar,

5. Taking a destination with which you are familiar, map the various interest groups onto
Bjorklund and Philbrick’s matrix.

Annotated Further Reading

1. Butler, R. and Hinch, T. (1996) Tourism and Indigenous People, Routledge, London.
Edited volume with comprehensive coverage of the issue of indigenous peoples and
tourism.

2. Cooper, C,, Gilbert, D., Fletcher, J., Fyall, A. and Wanhill, S. (2008) Tourism Principles and
Practice, Pearson, Harlow.

Chapter 7 provides a comprehensive view of the socio-cultural consequences of tourism.

3. De Kadt, E. (1979) Tourism — Passport to Development? Oxford University Press, Oxford.
Classic coverage of the social and cultural consequences of tourism.
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Welcome to the Companion Website for Essentials of Tourism.

Students - select from the links in the drop-down menu above or the
ESSENTIALS OF resource links below to access the student study materials

* Student resources incuding:
o Multiple choice guestions to test your understanding
o d links to relavant sites on the web

case

studies

passwaord-protected resources accompanying this title

Visit www.pearsoned.co.uk/cooperessentials for some fantastic extra resources
~ including video cases, multiple choice questions and many more.
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Tourism and Mobilities - A New Way of Thinking
about Tourism

Characteristics of Elements of the Ecotourism System
The Critical Turn in Tourism Studies

Destination Stewardship -~ Vermont

Re-inventing Macau - ‘The Las Vegas of Asia’

The VICE Model of Destination Management - The
New Forest National Park, UK

Towards the Green Economy - Tourism Transitioning
to a Low Carbon Economy

- Tourism Employment: Decent Work?

Measuring the Size of the Tourism Sector: Tourism
Satellite Accounts

The International Ecotourism Society: Mainstreaming
Sustainability in Tourism

The Sunderbans Jungle Camp

Tourism in Antarctica - A Wild, Remote, Pristine and
Fragile Environment

Nkwichi Lodge, Mozambique

- Shigar Fort, Pakistan

Tourism as an Agent of Poverty Alleviation

The Town of Bouctouche: Canada's First Sustainable
Tourism Community

Environmental Stewardship: The Aspen Skiing
Company

_Earth Lung: Carbon Clean Sri Lanka
Heritage Watch, Cambodia
Sovereign Hill, Australia
The 2010 FIFA World Cup, South Africa
Hotel of the Future
Motel Makeover, Australia
Six Senses Resorts and Spas

Aqua-Trek - a Specialist Tour Operator for the
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