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In the 1980s and early 1990s, Japanese publishers produced some outstanding books on corporate
identity. Those books did a great job of showing the corporate identity programs of a large number of
companies.

As much as I liked those books, they had two shortcomings: the books were extremely expensive, and
most of the work shown was for Japanese companies.

A year or two ago, my publisher came up with the “Big Book” concept. I patiently awaited the chance to do
this book; all the while, I had those Japanese books in mind.

Finally, I got to produce my answer to the books from Japan. First of all, this book is very affordable
(about half the price of the ones from Japan). Second, the work is from design firms from the USA and
around the world. This book is a good global overview of some of the outstanding corporate identity
programs in use today.

One short personal note: many people have asked me how we (my publisher and I) can produce high
quality books and sell them at such a good price. The answer is high sales volume. The “Big Book” series
has climbed to the very top of the list of bestselling graphics books. That success is due to people who find
these books worth buying.

To all of you who have made this series so successful, thanks. We’ll do our best to keep producing books
that deserve your support.

Thanks,

2 e
David E. Carter
Editor
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designers
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SCENARIOS FOR

ISUCCES!

Gradison Mutuol Funds hos
raised its customer sorvice

1o © higher level by
providing customer
information on CO.
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design firm

Mires Design
San Diego, California
art director
John Ball
designers
Miguel Perez, Pam Meierding,
David Adey, Deborah Hom
illustrators
Tracy Sabin, Jeff Samaripa,
Miguel Perez
client
Anacomp
(information management services)
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The international standord
for managing business pro-

cesses is Improving
quality for companies
all sround the world
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BERTRAND ON

rend:s

Industry expert Ron Bertrond
examines the effect of current

market trencs on the
evolution of infarmo-

tion delivery systems.

First Image joins Anacomp
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Service IS Ke

In foday’s fost-poced business world,

tomers rely on the companies they

efficiently. As a result, cust

and o customer service problem

memages 3 tullicm ir aex smernal
mutual funds for 10,000 ¢
lmers The company generates
00 payges of customer
statements & month, amd il
wred these stite:
merofiche
Micrifiche serves Gradman well
Tor archiving, hut it doesn') ullow

aunch emngh sl for the sens
I 1GUEREAES 10 2nywer Cinn-
onv’ quesiions on the epor. *Customer

recgoenty for mformation were ghven i
clerks who ead (0 peend many honers louks
ng the
\nformation.” explamed Mare Frggine. vice
president i Cirdiser “This W frustraling for iur
wustorners and contly forus ™

h mcrafiche 10 locate xpeci fic

A better solution. Uradison needed 4 better solurion, one that
aceews at how cost. 1) was the perfect candidare
With its 650 megabyte capreity, n single (1) can store scveral manthy of castomer
rovords, ull dectronically accesuible inseconde And with its low vost, U1 ¢an deliv-
e this infurmation 10 all of Gradsson’s serviee representatives very econamucally
1t how waw Giradsson 1o pat i infarrmitiors an 1Y Knoouraged by the highe
qualiny COM services they were receiving from Anacomp, Gradison timed
Apscomp’s ALVA® €13 Servives. Now. for s low serviee fee. Gradison has its
foemation delivered em € as ftle an 24 hours afier Ihe orgima) infocmation i

wanle offer rapul locimm

peveatind hacs e 3 complete package. with fully indexed i formation and 3
powerful Windaws'- based viewer Gradison can even add t ihe existing infortna-

Gradison Mutual uses CD

That was the challengs fac- to cut response time for 1o o dise o) ascumutate wnfor-
Ing Geadison Mutual Funds X e et (hme
of Cincinnati, Ohia. Gradison customer ¥ service. €1 e bremendous impove-

time is more precious than ever, Cus

al with to help them conduct business

mer service is a vital part of deing busi-

is ¢ serious competitive disodvantage.

e #o Gradison’s cusiomer
wrvise: right fra the start, cuttng
he responsy tune for custumer
requests from hours to secands
and expaniling the eanpany’s
Services "Now our scrvice e
scmatives have quick wecess (o
customer informtion at their deske
tops,” said Figgam *We s can
produce @ duplicate printed cony
Of o stacment rght iy 3 he
customer's reques

Meeting the ehallenge. (1 prosest
10 be such 1 success for customer service
that Gradison decided 1o ise ot for annther
applicativn: sorig and distiibuting cusmer
records. wcuding murual fund histories, going back
1o 1986, “We wanted o preserve data finm an old sysiern
that we were phusing ou,” Figgio explained “ALYA (1)
Services enabhd us 10 mgrate those conical daim Bles 1o a much heter medium.
hrskers os 1) giving them rapid

Now we cun dwirshute that information t
g s more han fen years of individual esstomet hivtories”
“Our cumpany s seen sigrificant benetiis from using €D conchuded Figgins.
“Not oaly hias our custorner service become mone responsive and friendly, it we're

bl 1 mange e docwments 3nd eustamer records better, A hecause we €3

add mformanion 1 a dise aver time. we kow the miormation  always cureent.

The bunness chatlenge of mday 1 leliver the best valie in products — and
1he exmtomer service W wmatch. With i powerful storage and estrievil capbilitis,
o twemaround. and how cust. €13 ts helping Ciradvsan meet that challenge. o
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SERVICE IS THE CHALLE

Fudugiary Teant Company taternational is a ghobal wvestment firm. man-
aging assets for both institutional and isdividual investors. With alimost
70 years of uwestment experience, Fidinciary Trust takes peide o offering
s customers & combination of strong perforance wd persoalieed service.

A customer-service challenge Not long ago, limststns i Fiduciary
Trust’s intermal document-delivery system wers sarting W hecone a prob-
bean, The compiany was tsing 3 COLD system to outpn customen” monthly
statements 10 optical disc for use by customerservice representatives. But
thiy arvamgement wax a real drain o Fidaclary Trunt — it fook 3 lot of labor
by 18 persannel 10 proshuce the dines vach monh, and if cost exsra i add seat
licenwes for the prooictary viewing software. When the supplic of the systen
went aul of business, Fiductary Trust was ket with ao support — anil # sysiem
thit was not V2K ecompliant

1w e for e aprcach. an Vice Preaident Pete Chico ok oa the chatkoge

BULK KATE
u.s rostact

PAID
PERMIT NO 473
¥5CONDIDO. CA

ELIVERY:

ND THE SOLUTION

with some of the same difficulties s before, namely the cost of runming the
wystem and the danger of obselescene. We decadad 10 o those problesns by
switching to CD-ROM and autsourcing the €O production”

A CD sarvice solution Fiduclary Trunt evaluicd C1 solutions from

3 mamber of service providers, incliding Anacomp. a losgtime pnider of

reliable dicumeni-management seryives for Fduciacy Trust. Afier a care

ful anslysis, Anacomp's CD Document Services emerged s the winming

solution. “Amueomp gave us one key advantage.” continues Clieco. "0nr
statements are generated in Xerox Metacode. and Anacomp's U1 serviee

was the only solution we fownd that et s view and print Metacode docu-

ments identtenl e originala Plus, the viewiny software comes on évxry

€1, v there’s 1o cust for sear Neenses ™
stoiers mofe ¢Miciently and comenisnily
ever And thanks 10 Amcomps CD Document Services, Fiduciary Trust's

Now. Filushary Trist bs sesving i

Ab Checo recalls, “We considercd buyirg i new aystem, but that wouldt hive Jefl uggpenionalizcd service will temain 3 comperitive advantage for years 1 come &

Applications

The Anacomp logo cin be apphied to virtually any sutfbce for
o wide sanety of conmmunications and promotional uses The
comorate sivle puidelmes dhould b ooserved im all spphcations.
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design firm
EAT Advertising & Design
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designers
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client
PB&J Restaurants/Great Chefs of the Midwest
(fundraiser)



THE JUNIOR LEAGUE OF

WYANDOTTE AND JOHNSON

COUNTIES IN KANSAS, INC.,

1S COMMITTED TO ENABLING

THE CHILDREN IN OUR COMMUNITY

TO ACHIEVE THEIR FULL POTENTIAL.
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design firm
Walsh & Associates, Inc. “
Seattle, Washington |
designers
Miriam Lisco, Rob West

client " !
Sakson & Taylor
(technical communications for business)
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About
Our Company

Looking fora job?

Trying to find great people
to work for you onsite?

Want a project done on time
and within budget?

Interested in information on
employee benefits?

Need a new web site?

Services for Employees

(current & prospective)

At Sakson & Taylor, we live for the thrill of the match between people and jobs, and people and information.

For companies that need to communicate technical information and professionals who are up for the
challenge, Sakson & Taylor will make the perfect match.

Netscape: Sakson.com: S&T Home Page -

Looation: . [ttp 7 /srww sakson.com /]
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About
Our Company

Services for Employees
(current & prospective)

Looking fora job?

Trying to find great people
to work for you onsite?

For companies that need to communicate technical
information and professionals who are up for the
challenge, Sakson & Taylor will make the perfect

Want a project done on time
and within budget?

match.

Interested in information on 1eh
employee benefits? qf_\v’\“

. q'\\
Need a new web site? q’Q

£
Coffee  Paper
Home | About Us | Employees | Clients | Press Roam

__] e:]ﬂ' What's Related

for the perfect match

Services for Clients

(staffing & consulting)

At Sakson & Taylor, we live for the thrill of the
match between people and jobs, and people and
information,

Press
Room

Services for Clients
(staffing & consulting)

Press
Room

Home | About Us | Employees | Clients | Press Room
Site Map

copyright @ 1999 Sakson & Taylor, Inc.
contact our webmaster.
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Site Map

copyright ® 1999 Sakson & Taylor, Inc
contact our webrmaster,
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SAKSON TAYLOR

SAKSON TAYLOR
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NAPA VALLEY, CALIFORNIA

www. ambrosiawine.com

A MB RS | A

taste life

FERRBUARY/MARCH 2000
‘ NAPA VALLEY, CALIFORNIA

www. ambrosiawine.com

design firm
Extraprise Group, Inc.
‘ San Francisco, California

= designer
A MB RseS | A ‘ Colin O'Neil
taste Life client
‘ Ambrosia Wine
(wine merchant)




Direct from the
Tasting Room to You

With Winetasting.com you buy direetly from the winery tasting rooms.
just like you do when you visit wine country. You'll discover special
“tasting room only” releases, meet and learn with fellow wine lovers,

find the best clubs, and keep up on the latest news, views and tasting notes.

Link to our growing network of partners:

Choteau Manteleno

Far Niente
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Whitehall Lone
FINDING THE BEST, THE BRIGHTEST, THE NEWEST AND THE HOTTEST WINES Satisdare

i y > Carneros Creek
Sometimes [ wonder, what I'm a-gonna do 5

e s i Amiei
But there ain't no cure por the summertime blues.
- Folie a Deus
Te's Glwrous it wine was far from the mind of Lite sckahilly army Newlon

e Cahean when he penned that tune uy 1958 10 had bicen,
My Cochiran imay have waitten “Hor Fun m the Sanmmertame™ mvread.
B finding the rght summer swine «an be a daomtmg sk Withan these

Stag°s Leap Wine Cellors
Burgess
Joseph Phelps

pages lies the prescription 1o all your summertine blce
Volker Eisele

Ps?cuu'v trie suuzccuf Wea Ve el Summer Treasures Murphy-Goade

Greth
w‘ embr - ﬁ"s P"""“ﬁ {7 “ t-'u . 4 Whsher i be 4 lormal sonnce, 3 hackyard Barbecii, o 1o acccumpang 7 Wine Company
thye gerrthe sway (Fehe hammock, summertme s all abont wine that's Trentadue
ready 6 itk NOW._ Swaet swath 3 chilled. brighe white that helps 1o el Trefethen

0003 the wirk warms yruir skim. Then mose oaro & red, s botss 1o
sccompany the fresh, bold tavoes af fisoud ot ol e gl —eothing hesvs.
nothung mcky And s the suy goes dowr, ke 3 break from the internse
Ihear with an Aged Cabernet from our Collecte’s Cottier. & heers!

sting |.com”
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from Wine ounl_‘ry
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s MW" TSty Appeltariens < Toll Free: (800) 435 2225
AT it Yt dr's ~] Fax; (800) 435 | 329
i et = Direct: (707) 265 1529
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18 balsnved exceedingly well by the
sult, supple finish and suple, bt sofe
cannus. The 97 i ripe-and rich with
black cherry, currant and spice nuances.
This medim to full bodicd wine is 3 winnee!
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Vo K37 00 Ratrle KA1K/ Bacete/Case of 12 ister # WyEMA60 @)
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Silveradn Vineyards 1997 Merlot Cg;mgc & good

Forced 10 replant their primary Merfot yineyard duc to that sy 008 eating
owse Phyinera. Silverado rumed to their Mr. George Vinevard located In the
Vil 301 of Napa. Even wich the vineyard change, they didn‘t miss 4 bear as the
W7 s 44 ol an ever, weith Havors of plum, bright raspberry and exotic spices
all e togerhir with fine tannim

Anpellation
Fumoty s 10 lngal

Aelined googran

Wik e N Valles
Vinarard-dssignasion
SN Mok 82350/ Boesle/Case of 12 urdes ® W.SDMY7.0

Cloy Du Vil 1996 ar 1997 Meriot  ab soffie hers

As Merdor's sosning popularity rages on, its soff reputation is beginning o
wane Case i point bs the 96 Clos D Val with it big, fll-bodied feuir
wpfiant, 3 grest core of npe fruit In the middie, topped ofF by 3 fiens, but
velvety fimh. lts nox the acaghborbood bully, bus the 06 hay the muscle o
seand o e hivm The *97 i cven more powerful and sirakght firwad,
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PEABODY & ARNOLD vip

COUNSELLORS AT LAW

design firm
Greenfield/Belser, Ltd.
Washington, D.C

art director
Burkey Belser

designer
Tom Cameron

client
Peabody & Arnold LLP
(legal)

PEABODY & ARNOLD wur 50 ROWES WHARF, BOSTON, MA 02110-3342
COUNSELLOR'S AT LAW (617] $51.2100 FAX [617] 951.2125

BOSTON, MA  PROVIDENCE, RT  PORTLAND, HE

ZYEE-O120 VN ‘'NOLSOB ‘SAVHM SIMON 05 4T) CTIONWY ¥ ACDRYSd

@ PEABODY & ARNOLD wr
COUNSELLORS AT LAW

@ PEABODY & ARNOLD vip
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