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& Rewired for L~

Griffin/Ebert, Business, Sixth Edition explores the full range of the new economy, fron
the raft of start-up dot-coms to the fleet of traditional flagship companies, with a number o
innovative features.
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In every chapter a box tited “Life Cycle
of an e-Business” features Garden.com,
an  innovative e-business that won
awards for its innovations but fell victim
to the risky nature of such Internet
ventures. There are some important
lessons to be learned: namely, that the
business world is fraught with risk,

threats, and the potential for failure.

In each chapter, boxes titled “It's a
Wired World” offer concise, concrete
descriptions of the steps that estab-
lished businesses are taking
to keep pace with both new
and old competitors in the
e-business environment.
Each box describes the ¢
situation faced by a

real firm or industry, .,‘
showing how the g2
challenges of

business func- ‘ A

i

tion is being
met by the
introduction

of technology.

Life Cycle of an

Senmn Out Roots Across Borders
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Face-to-Face DUSINEss Connections...

Like its predecessors, the sixth edition of Business focuses on people in business and the decisions they make on a
daily basis. We have taken this commitment to new levels in an effort to provide more personal-and, at the same time,
more practical-access to people who do business by letting students ask them questions about cutting-edge business

issues and practices.

N € w./Two Part Vignettes

To engage students in real-life business
situations, each chapter now opens with a
vignette describing how an individual or organi-
zation has responded to an opportunity or
challenge related to the topic of the chapter. The
story is then revisited at the end of the chapter,
where it concludes with more information and
follow-up questions tailored to help students
analyze the case, either on their own or in class as
a group activity.

New!Student Q&A’s

Each chapter contains three student ques-
tions—questions that real students have asked
about the facts
and ideas pre-
sented in the
chapter. Each
question is revis-
ited on a free student CD-ROM where it is answered
by a panel of business professionals—real people who
not only work in different businesses but who do so at
different levels of experience. Throughout the text,
questions are indicated by a CD-ROM icon.
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| Free.’ Student CD-ROM

This FREE student CD-ROM provides students with a first-hand look at real
business issues. In each chapter, a cross section of business professionals at a variety of
career stages respond to a wide-range of practical student questions. Their responses
reflect their own real-life experiences and apply them to chapter content in a way that
brings concepts to life and gives students a unique perspective on contemporary business.



Chapter ACUVICIES...

New! ‘

ENTERING THE GLOBAL

VIDEO EXERCISE ——— ———
| BACKGROUND INFORMATION

MARKETPLACE: o Yahoot is an Interner % e .
|  LANDS’END AND YAHOO! el AT 1 Sl Video Exercises. we're proud to introduce a
[ e e s v el ol o e e o demand. Vi brand-new video library for the sixth edition of Business! -
I Un\::r\l:l\lr'llcAI:IRrUIKrt;«-nihmvuc“n .|:.r|‘1.,..,,ulgn\[:m\um“‘u(nmjh..m h.:l‘ Each Chap[er now ConCllldeS with an engaglng Vidco
| icimmasomtcepamin. s . o3 . > ‘
e e e AT onls i ais e min Exercise that puts chapter concepts into a dramatic real -
internationally. 1963 by selling sailing cquipment through a cat- . h A - ks
| lremmedstmatie e Bhrinii et o business context. Each video exercise asks students to analyze
a real company and perform specific activities with follow-up
| discussion questions and assignment material. -
]\[3 w. Crafting Your Business "
Plan Exercises. Chaprer-ending exercises apply [ oottt

THE PURPOSE OF THE ASICNMENT Asstgnent

chapter material to the task of developing a business plan.
Students are first encouraged to examine sample plans from a
variety of businesses and then to personalize their own plans
using Windows-based ~ Business Plan Pro 4.0. This intuitive
software offers the beginning student a step-by-step approach to
understanding and building professional business plans. With
version 4.0, planners can also publish to a protected Internet site, where readers can access all or part of posted plans.
The educational version of the best-selling Business Plan Pro Software can be packaged with the text for $10.00.
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Building Your Business Skills.

These popular end-of-chapter exercises consist of
activities that allow students to apply their knowledge

BUILDING YOUR BUSINESS SKILLS

GOAL

and critical-thinking skills to an extended problem | .

wrateges 1o 8 small-busmns s

BACKGROUND

Some people might say thar

s comfackont. Others mght
ot

drawn from a wide range of realistic business experi-
ences. Each of these exercises has been specifically
designed to satisfy the general criteria laid out in the

Secretary of Labor's Commission of Achieving
Necessary Skills (SCANS) requirements.
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' Prentice Hall's New myPHLIP Companion Web Site
www.prenhall.com/griffin

11/ PHLIP

Prontice Hall's Learing on the Internet Partnersmp

This powerful Prentice Hall Web site offers chapter-specific cur-
rent events, Internet exercises, and downloadable supplements.
The site also includes an online study guide containing true/false,
multiple-choice, and essay questions.

Special Features:
» Individual homepages for students and faculty. These pages

provide easy, one-click navigation to our vast, dynamic database of
online teaching and learning resources. Faculty and students can
organize online resources for all of their classes on this single,
customizable homepage.

» A powerful new point-and-click syllabus-creation tool that faculty can use for each course and section. Teachers can also
annotate and link each resource on myPHLIP to their syllabi. They can even upload their own personal resources to our
site and make them available to students via personalized syllabi. Students and faculty can easily communicate with one
another via e-mail, either direcdy or through custom homepages.

» Faculty can post messages set to appear automatically on every student homepage for any length of time.

Students can view each course syllabus with a SmartCalendar showing the daily activities for every course that he or she is
taking.

« Students and faculty can leave notes for themselves on their own homepages. Messages are stored in personal accounts
and can be retrieved at any time.

Prentice Hali Online Courses We make it easy for you!

Now you have the freedom to personalize your own online course materials. Prentice Hall Business Publishing provides
the content and support you need to create and manage your own online course materials with WebCT, Blackboard,
and CourseCompass.

06 ebCTW\,\'w. prenhall.com/webct

Gold Level Customer Support, available exclusively to adopters of Prentice Hall courses, is awarded
free-of-charge upon adoption and provides you with priority assistance, training discounts, and dedicated
technical support from WebCT.

__® BlaCkbOard www.prenhall.com/blackboard

Take your courses to new heights in student interaction and learning. Prentice Hall's class-tested online
course content is now available with Blackboard's products and easy-to-use interface.

COUISCCOmpaSS WWW.COUTSECOMPAss.com

CourseCompass ™ is a dynamic, interactive online course management tool powered by Blackboard. This
exciting product allows you to teach with market-leading Pearson Education content in an easy-to-use
Bba— customizable format.

f
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- New! Fully Integrated Instructor's Resource Manual

In the revision, we've focused our efforts on creating a new fully integrated Instructor's
Resource Manual that's chock-full of time-saving resources to make prepping this course a
snap. Our goal is to simplify your life by offering a fully comprehensive yet easy-to-use
resource tool. Each chapter of the Instructor's Resource Manual contains:

. Cbanges to the new edition « Sample syllabi » Suggested classroom exercises, -

« Brief chapter outline and summaries - Pop quizzes for every chapter projects, and supplemental cases
« Detailed lecture outlines customizedfor -+ Answers to all end-of-chapter « Useful Web sites

both PowerPoint users and acetate questions, problems, and assignments

users, featuring traditional lecture notes.  » A detailed Video Guide with

and an all new feature “Hero” Notes. answers to video exercise questions

With the integrated Instructor's Resource Manual, you can get up to speed quickly and ensure that all
concepts, features, and exercises hang together in your presentation of the course. This manual is the
ultimate teaching companion!

New! Test Ttem File

o This new two-volume Test Item File contains over 4,000 questions, all of which have been

& carcfully checked for accuracy and quality. This comprehensive set consists of
multiple-choice; true/false, and essay questions. Each test question is ranked by level of
difficulty (easy, moderate, or difficult) and contains section and learning objective
references to allow the instructor a quick and easy way to balance the level of their exams
or quizzes. In addition, we've included a special section that contains test questions for
all boxed features and vignettes in each chapter. If that’s not enough, this test item file features two
pre-created sample tests forevery part plus a mid-term and final exam for immediate use or distribution—
an arrangement that provides both maximum flexibility and ease of use.

=

& Business

New! Prentice Hall's Computerized Test Manager 4.2-ESATEST 2000
(Windows Version)

Our user-friendly software allows you to generate error-free tests quickly and easily by previewing questions
individually on the screen and then selecting randomly, by query, or by number. The Computerized Test Manager
allows you to generate random tests with our extensive bank of questions. You can also edit our questions/answers and
even add some of your own. You can create an exam, administer it traditionally or online, and analyze your
success with the simple click of the mouse. The newest version of our Computerized Test Manager, ESATEST 2000,
has been improved to provide users with a vast array of new options. Enhancements now allow you to:

« Import Test Questions from Word » Select by Criteria * Record Grades in a New
Processors « Archive Database Capability Spreadsheet Format and Create a

« Import/Export Tests * Analyze Test Bank Items Grade Database

« Correlate Charts * Export Grades to Excel « Control Online Testing

« Select by Queyy ° Weigbt Grades

« Select by Review

Telephone Test Pr €paration. For those instructors who prefer not to use the Computerized

Test Item File, Prentice Hall provides a special 800 call-in service for ease of use. All you need to do is call the

800 Testing Help Desk to have a customized test created. The test can then be delivered by e-mail, U.S.
mail, or overnight carrier.
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Neww! PowerPoint Slides , : .
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Enhance your classroom presentations with this well-developed PowerPoint presentation set. More
text-specific PowerPoints highlight fundamental concepts by integrating Key graphs, figures, and illustrations
f  from the text. PowerPoint slides come complete with lecture notes, which are available in the Instructor's
Resource Manual or on the Instructor’s Resource CD. Free to adopters, PowerPoints are available on CD or can be
downloaded from the Instructor's Resource Web site at www.prenbdll coxn/gnﬁn *

New! Unique Overhead Transparenaés

This extensive set of over 300 full-color overhead transparencies is not a derivative of the PowerPoint prcsentanon These
overheads put an additional spin on basic and important concepts by focusing on the main points of the chapter with
illustrations and figures. Overhead transparencies come complete with lecture notes; available either in the Instructor's
Resource Manual or on the Instructor's Resource CD. :

New! Custom Video Library
We're proud to introduce a bra.nd-new video library w1th Bu.mnaq,__Slxth Edition: Each chaptér now concludes
with an engaging video exercise that puts concepts into real business contexts: Each exercise asks students to
analyze a real-world situation and to perform specific activities through discussion questions and follow-up exercises.
We provide a variety of company and business situations to simulate a diverse business climate. Exercises are
designed as conversation starters to bring concepts to life and are tied to critical-thinking exercises and class-activity
guidelines contained in the text. A variety of follow-up exercises are provided to further in-class discussion or furnish

homework assignments.

New! Instructor’s Resource CD-ROM

This all-in-one multimedia product is an invaluable asset for professors who prefer to work with electronic
"W files rather than traditional print supplements. This CD-ROM contains the Instructor's Resource Manual,
PowerPoints, Test Item File, and Prentice Hall Test Manager.

New! Student Study Guide

The Student Study Guide reinforces key concepts and tests student comprehension. For each chapter, the Guide includes
learning objectives, questions (true/false, multiple-choice, short-answer, essay, and critical-thinking), instructional games
matching terms and definitions, word scramble, and brain teaser, plus study skills/study tips for students.

/New! E-Business Online Supplement: E-Business

This unique online supplement to is keyed to the five parts of Business, Sixth Edition and includes learning objectives,
real-world examples, discussion questions, group activities, and Internet exercises. In-depth coverage of the latest trends
and concepts in e-commerce includes “Internet Privacy and Security,” “Internet Davids vs. Goliaths,” “Managing the Virtual
Organization,” “Virtual Training and Development,” “Hot Online Pricing Strategies,” “Internet IPOs,” “IT and
Communication in the Internet Age,” “Emerging Legal Issues in E-Commerce,” and “Preparing for a Career in E-Commerce.”

New! E Biz: Prentice Hall Guide to E-Business and E-Commerce

In the new world of business, you'll run into e-commerce no matter what direction you turn. Take your
students behind the scenes to explore the dynamic world of e-business with this new value-pack supplement.
This unique print supplement provides an overview of the basic concepts of e-business and e-commerce, an
introduction to popular search sites, a wide range of business-related sites and addresses, and an up-to-the
minute look at online job searches and career sites. The Web component of this supplement provides
updated coverage of the latest trends, challenges, and hot concepts in e-commerce, plus additional interactive
exercises. Go to www.prenhall.com/ebiz. This great supplement can be value-packaged with the text for free.

' . Ebert Business 62



W New! Business Plan Pro Software

Business PlanPro 4.0 (BPP) provides students with a step-by-step approach to creating a
comprehensive business plan. The software is designed to stimulate student thinking about the
many tasks and decisions that go into planning and running a business. Preformatted report
templates, charts, and tables do the mechanics so that students can focus on the thinking, With

- version 4.0, planners can also publish to a protected Internet site, where readers can access all or part
of posted plans. Business Plan Pro can be packaged with the textbook for a nominal fee of $10.

NN Beginning Your Career Search

(7\‘{]‘{‘] 8 - This concise book by James S. O'Rourke IV offers some straightforward, practical advice on how to
5 write a résumé, where and how to find company information, how to conduct yourself during an
EAN interview, and tips on the interview process. Included are copies of sample introductory, cover, fol-
low-up, and thank-you letters. This is a free value pack item.

Self Assessment Library

Orgamzed according to individual, group, and organizational needs, the Self-Assessment Library features self-assess-
‘ment tools designed to give students insight into their skills, abilities, and interests. The Self-Assessment Library CD
is available for $5.00.

\I ASTERING
-y
9

Mastﬁmng Busme;ss Series and
Mastering Business Essentials

What Is The Mastering Business Series?

It's the most extensive cross-platform, multimedia business education resource in the world—a "case study on
steroids." Mastering Business is the first fully integrated series of video—enhanced interactive exercises that span
the core business education curriculum. Modules span the business curriculum with individual episodes in each of
seven disciplines-plus Business Essentials. Each episode uses a multilayered instructional design. Designed to sup-
plement and extend the undergraduate business education experience, Mastering Business explores real-world situa-
tions in a way that makes key theories and concepts practical tools in the study of business.

xxxxx

How Does Mastering Business Work?
Every module of Mastering Business allows students to view each problem or decision in a format that closely
mimics actual real-world scenarios:

» Set in an e-business called CanGo, every episode includes three separate video segments. The first clip introduces
the episode topics by identifying a current problem or issue at CanGo and then proceeds to a series of
multilayered exercises including multiple-choice, true/false, fill-in, matching, ranking-choices, and one- or
two-sentence written-answer formats.

Students then watch a second video clip that presents one of the possible solutions to CanGo's challenge. As in
everyday business life, the resolution may be either successful or unsuccessful or even be left unresolved. Students
are encouraged to respond to the situation, either individually or in teams.

* Finally, students watch the case video-a final segment followed by discussion questions. The exercise now casts
episode-related topics in a new situation with questions that probe related issues.
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What Is

Mastering Business E:
It's a specially designed module of M:tefmg—Bwbzbn, Pl:cnuf.c
Hall's brand-new eight-discipline series -of CD-ROM-based
interactive exercises. Mastering' Business Essentials has been
specifically developed to introduce students to the core concepts—the essentials—of the business education curriculum.

What's Special abour Mastering Business Essentials?

The Mastering Business Essentials module gives students an
introduction to the wide range of concerns facing
businesses today. These videos and exercises help students

wnssGrglegic Management apply the lessons of the classroom and the textbook to all
R ccs.co- T the key areas of business. At the fictional online entertain-
Tow vt oyt B ot s, i sk bck b conpry ' ment company CanGo, they will encounter the same
ustory to analyze Can . "
i roblems as the CEO and the directors of marketing,
Coaches, generals, poliicians \lt;,lz\xn :txecun-n:’;‘z |ll_ l.mhvgux g
exactly 1 strategic ement”? Many entrepreneurs 10 have hittle or no . .
Fr . v g o s s s | finance, accounting, human resources, and operations.
gl koo hiomy sl e Ll ; ! . : :
sl b it oty o e i Because all of the videos in Mastering Business Essentials
being acquanted with the strategpc management process would have b | ! e K
et ok o i oo gt (ibivn] visit the same team of managers and their staffs, students
It cpsode.we il e e conceps o st gt wd e hw b e . will see how the concerns of one department affect the
eyxoue-e competitive advantage m thew mark: e Now watch the Introductory Video

and see how the Prenident of CanGo describes her wpmy strategy

efforts of the others.

page 1 of 11 | go ta page: 1

The following topics are covered:

* The Goal of the Firm * Working in Groups and Teams * Strategy and Operations
and Social Responsibility * Work Motivation * Managerial Accounting
* The Economic Way of Thinking  * Leadership and Cost Behavior
* Ethical Issues * Marketing Concepts/Strategy * Raising Capital
* Concepts of Strategic * Understanding
Management Consumer Behavior

Mastering Business Essentials can be shrinkwrapped to this textbook for an additional $5.00. The comprehensive
cross-disciplinary Mastering Business Series (Strategy, Management, Accounting, Finance, Economics, Marketing, and
Operations Management) can also be purchased separately. Contact your local Prentice Hall representative for details.

FINANCIAL TIMES = | \¢W Subscription
World business newspaper. offer with the Fznancial Times!

We are pleased to announce our new partnership with the Financial Times
to offer a 15-week print subscription for $10 with our Introduction to Business texts. Participating professors
will qualify for a complimentary one-year personal subscription to the Financial Times. The Prentice Hall
textbook + subscription package will contain a 16-page, full-color Financial Times Student Guide,
shrink-wrapped to the textbook. Bound inside the Student Guide will be a postcard which entitles the
student to claim a pre-paid 15-week subscription to the Financial Times. The student mails in the reply

card and the subscription should begin in 5 to 7 business days of receipt of the card.
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