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Foreword
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Foreword

With each coming day, new shops and facilities of wide-ranging
specialties open their doors. As an integral part new-store development,
retailers strive to create a distinctive image that will distinguish them
from veteran shops in similar fields. Instrumental to this kind of
strategic image building in the retail arena are the graphic applications

of the store identity.

This book presents the highly diverse graphic applications from
distinctive stores and facilities that have opened within the past three
years. And to facilitate a fuller understanding of the intent behind
these marketing tools, the presentation of each shop includes

descriptions of their store, design and promotional concepts.

The many shopping bags we see on the streets carried by passersby,
the opening invitations that catch our eye among all the unsolicited
mail we receive every day, the flyers we pick up without a thought...
the opportunities we have to see these media as isolated items

are numerous. We hope, however, that by viewing the many graphic
applications related to a single store as a body of work, readers will

sense anew the worldview each retailer has taken in building each store.
Finally, we would like to take this opportunity to express our gratitude
to those who contributed to the production of this book.

Thank you one and all.

PIE BOOKS editor
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Editorial Note

L 9b 74— yh Credit Format

V=T TN EMISHUME T
S=TIrORAERBULET 5 T127

A ew-atyle housewarns store by Semy Plaza. Graphics conicious of the targst sckft

B sau7% Shop name

C #u Type of industry

D cLivsq7or Client L
CD:7UIAT+47+F1L7%— Creative Director - . W,
AD: T —hFrl o5~ Art Director - )
BEFH A F— Designer . )y
P:Z*bTS5T77— Photographer :

S ZAp—8— Ilustrator i
CWi:gE—~54 58— Copywriter
DF: #lfE&4t Design firm
SB: fFEiR L Submittor
< LRSI ONEEIRIE AR E FICEMLTOET. s
All other production titles are unabbreviated.
CRAERIIOCHFR. IL Yo MAORFE IS TEHDTT. swib ogiins

Numbers following the media name s an explanation
for the creators written on credits,

E av+7r Concept

HIONR=T(7F27-32F7—KRE) OOTR, EXAOTTELC. BHBERELEDOTY, FHITRILSN
Ninety-page (Franck Muller Osaka) logo was not a formal logo, but it wrote a store name. Approve it in advance.

HABIBUINTVIESR, EREE. REY L, BRLEE. TAT2004E3FB A TOEEICLNET,
All in store-related information, including shop name, photography, promotional items and products are accurate as of March 2004,

HEGRHEOERICINT—2O—BERMLTOAVEENBYET,
Please note that some credit information has been omitted at the request of the submitter.

HARICEHINALRER - BHREE. BESHOBEELRBRBHIECT.
The company and product names that appear in this book are published and/or registered trademarks.
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Opening Postcard
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Opening Flyer

SHOP CONCEPT

L TF1ETs wmAgEEPE SERENDIPITY Import Miscellaneous Goods

J=—TFSY DI BHUBE AT
A= IPMDAKANERELIET 7197
A new-style housewares store by Sony Plaza. Graphics conscious of the target adult

CL+CD+AD+SB: (#)V=—754% Sony Plaza |: ¥7X KIRAZ CD : Information Paper, Opening Flyer XEHER Toshiro Fumizono
AD : Information Paper, Opening Flyer / BEFFES] Junji Fujimori CW : Information Paper, Opening Flyer E#A 504 Chihiro Okabayashi
D : Information Paper, Opening Fiyer / 8 788 Hiroaki Seki (Mr.Univers) Agency : Information Paper, Opening Flyer / 7R Y FRONTAGE

DESIGN CONCEPT

KADEHDRAZAIV - AT

YZ—T SN REDHREELTH—T L LA KBHE
AT, FITCHERICHETHENSHERSLEE
KT BRBALEAACET. BADZAZ/IVEBR
IC70F1—ATEBHERHBT S,

A “style” store for adults

A large-scale housewares store opened by Sony Plaza.
Targeting mature adults who, while sensitive to fashion
and information, value their sense of self, the store
provides the means to create one's own lifestyle.

ERBT)=V&RTARADIEFEZ N
ZN7 AT MIRRRILAE LSBT - XA HT
HT—ICRRFDBER V. AADFEHEEERORE
ELEICHLH LA, =T = TRREEZ27ILOD
1SAMAISANROEEX S XK EFERA.

Tasteful green and brown emphasize maturity
In keeping with the store concept, the identity employs
a tasteful green as the main color and a brown tone as
the sub-color to emphasize adult-like composure and
refinement. The opening promotion features an
illustration by the famed French illustrator Kiraz.

PROMOTION CONCEPT

AESKERETA F7RERE

F—T L RICTLAMREEBE. ARSERE. FLw
BAT7DERREEZSHEICPRUA, . EHOER
AR L. — B E CER, HEHDOERH LB
HAEE-T,

Private preview and infozine

Invite the press to a private preview before the opening.
Publicize the birth of a new-type store on multiple
fronts. Produce a store-specific infozine, and distribute
It to the general consumer, aiming to increase
recognition of the new store rapidly.
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Opening Novelty
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SERENDIPITY bySonyPlaza
OPENonMAR.30:

Information Paper




Wrapping

Ribbon & Sticker

Gift Box
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