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"The 21st century is a century
for China." But what does it mean
exactly? A century for China's
processing industry or China's
brands?

The Chinese government has
been pursuing a foreign
investment-oriented economic
policy for ages.

What will the Chinese people
and companies turn to if someday
the cheap labor is no longer an
advantage to make use of? China,
the Latin Americas and our
neighborhood Republic of Korea
developed almost at the same
period. But their different economic
mix and national situations serve
no reference to China.

Foreign automakers provide
techniques, but their Chinese
partners provide nothing but the
cheap labor and outlets and make
no contribution to the management.
The remarks of Carlos Ghosn, the
CEO of Nissan, might failed to make
the big shots of Chinese auto
industry who have long been
protected by government policy
feel ashamed. But it surely will
make some economists feel
ashamed.

If we don’t have our own
brands, we'll be reduced to a
workshop at the courtyard of the
others: the status quo of Latin
Americas will be the future of China.

Of course brand is not a simple
combination of a logo and slogan,
but it'll have to communicate the
connotation and the elements of
positioning.

Those who are engaged in the
graphics industry have learned
much from foreign works and thus
gained their own experience. Green
as they are, they have transcended
the sheer imitation from the foreign
works.

We are closer and closer from
the world, especially in technique
terms (unlike other industries which
can make outdated equipment a
good excuse). What we need is a
chance and forum for communi-
cating with our overseas counter-
parts.

The annual of China Graphics is
expected to promote and witness
the growth of Chinese brands and
graphics.

It's up to not just the manage-
ment and advertising people but also
the whole society to show the due
concern and to support. But those
who are engaged in the graphics
industry have to take the lead.

Y8#& The Editor 2004.7.10
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Hi, I'm Milky-Mulerrry, one of the last 2 Milky-Mulerrry trees in tropical rainforest on the
lower reaches of Amazon.(Before being made into this piece of paper) Saving paper,
protecting forest.

o wRAeie secniavRaasase s eatesaie | Taes aras

Hi, I'm Mahhokah, one of the last 7 Mahhokah trees in tropical rainforest on Java
Island, Indonesia.

Hi, I'm Tetracentron Sinense, one of the last 11 Tetracentron, Sinense trees in virgin
forest in Mid-Finland.(Before being made into this piece of paper) Saving paper,
protecting forest.

Q B NG Blue Flame Ad. €7 #8K85 Daming Zheng
3 HREHA Hansong Lin € #8 A8 / ZE# Zheng Daming, Zhibin Mai
& # 77 F Wanjun Dong
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After gently greeting "hello", these three special papers talk about
each other's experiences. Now, do you understand what they said?
Their monologues come out of their heart. The power and shock of
their words move people much more than anybody's behalf and any
great slogan or catchword.
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Going home is all but going west

coTHEEY
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Going to work is all but going to hell.

The family reunion is all but a funeral

#4517 - /& DYR/Wunderman Shanghai

} Maurice Yang
Elex Xie
{ Elaine Young
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Try and look if it is convenient

© SH& S Guangdong Ad. 75K 1% Tuanxin Zhang (3114078 Ruhai Dun El 3k FI#/$140;8 Tuanxin Zhang, Ruhai Dun o255 Weibin Li £ #4038 Ruhai Dun

007

PUBLIC SERVICES 2%/ &



SE

PUBLIC

2050&8@%?-.
*5*.?4‘?51% i%%é’\7ﬁ§7
A

The cup ¢ J 1serve water for the future
Guangdong Ad. €/ & &/ D4 Xianchun Zhao, Weihua Long

1% Tuanxin Zhang
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TibhdEse, MBI O EFA

Put it on, and SARS can't see you!

@ JBS 4% Guangxu (ASATSU) Ad. 7 #8475/ 214 Billy, Leslie (33RiE Adam G $EE# Russell O {d;
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Protect other wildlife like you protecting the Panda

24t EMPI @ =X - £/& TBWA Shanghai
e/ EE1%/ R XM Eddie Wong, Tif Wu & 2K Tif Wu 3STOCK
6 XM /08 Tif Wu, Steven Chung /2 #05 Steven Chung
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Wildlife preservation is a topic that has been talked about too much.
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But we can still find something shared by people of all colors, just like
pandas. Our creativity belongs to China as well as the whole world.
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Mom, let it rest on May 11th. Take your mom to Haagen-Dazs to have a good day on Mother’s Day.
O WBiBikET Haagen-Dazs © F5¥ - +/8 TBWA Shanghai 7 & &1 Eddie Wong
€74 Jim Kuang 374 Yan Ni O F8f%Leo Lee 7 Fhi%Leo Lee
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It's a great pleasure of us to give the greatest person a sweetest blessing or give
our clients the best reward in a least deliberate manner.




Communication is strictly prohibited
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Don't drive after drunk

O &4
Yuerong Xu

tZ Xianchun Zhao

% Xianchun Zhao




