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To Instructors Everywhere:
Are We Ready for the
Paradigm Shift?

by John E. Roueche, Ph.D.

Director, Community College
Leadership Program
The University of Texas at Austin

We college instructors are experiencing
an amazing paradigm shift during the
closing days of the 20th Century. The
dramatic fact is, simply, . . . students aren’t
what they used (o be!

The 300-year-old image of a college
student in North America—that of some-
one who lives in a campus residence hall,
pursues a degree full time, and graduates
according to the schedule in the college
catalog—is no longer realistic. In its
place we are seeing a greatly different
picture, one that has been coming into
focus only during the last few years:

Four-fifths of all students live off campus,
over half attend college part time, and a
huge number are likely to spend 5 hours
or more a week just commuting to class.

Today most students enrolling in the
freshman classes of North American
colleges are significantly older—by 10
years or more—than first-year college
students of even b years ago.

They are often employed, working 20
hours or more a week, which puts strenu-
ous demands on their time and energy.

They are more apt to have significant
family responsibilities—to be single
parents or the primary wage earners in
their households.

More than ever before, they are increas-
ingly likely to be the first in their families
to attend college—meaning they are less
likely to have role models to mentor
them in their new experience.

Often they feel themselves rusty from
having been away from the classroom for
several years or they have a history of
marginal academic performance, so that
they have serious doubts about how
successful they can be.
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m And, needless to say, any or all of these
attributes can significantly increase
the time required to achieve their
academic goals.

How are colleges handling this para-
digm shift? Many are discovering that
they must look with new eyes at the reali-
ties the new crop of students is bringing
to higher education. They are finding
ways to become more accessible, to make
allowances for different experiences, to
deliver education within varying time
frames, to help students balance college
with their work and family commitments.

This book parallels these new
attempts to engage and meet the needs
of today’s students. Here students will
find answers to the major questions they
ask, descriptions of the common chal-
lenges and opportunities they will face,
and useful strategies they can employ to
address them. They will become more
proficient at using a variety of important
tools as they work through lessons and
activities—tools they will find as valuable
outside college as inside. The authors
have created an excellent learning
resource, expertly crafted from their
collective experiences and ideas. You and
your students will benefit greatly from
their many years of experience in help-
ing today’s students succeed in college.

—John E. Roueche

Sid W. Richardson Regents Chair
The University of Texas at Austin



Q: “What, in a nutshell,
is this book about?”

A: “This book is specifically
intended for urban college
students. It shows them
how they can learn to be
the best in college—and
thereby learn to be the
best in life.”

—The Authors

THE AUDIENCE FOR THIS BOOK

THE URBAN STUDENT: Being Your Best
at College & Lifeis intended for use by
students in urban areas enrolled in a
one-term College Success or First-Year
Experience course. Offered in commu-
nity colleges, vocational-technical
schools, four-year colleges, and universi-
ties, this course is designed to help
students master the academic and
personal skills needed to succeed in
higher education.

THE PROMISES OF THIS BOOK

The key features of THE URBAN
STUDENT are as follows.

1. The book is intended specifically for urban
students.

2. The principal theme is that the skills
mastered for success in college are the skills
needed for success in life.

3. Our book presents a concise version of essen-
tial material.

4. The book presents a highly interactive
approach to teaching and learning.

Extra feature: We offer a special
section in the middle of the book,
“Productivity Tools for Your Future.”

We elaborate on these features on the
following pages.

PREFACE TO THE INSTRUCTOR



KEY FEATURE #1: OUR BOOK IS INTENDED

SPECIFICALLY FOR URBAN
STUDENTS. This book is designed for
students who are attending college in urban
areas. Whether these colleges are in the
older cities of the East and Midwest or
the sprawling newer cities of the South
and West, the book assumes that urban
students’ experiences are different from
those of students attending residential
colleges outside the city.

Some urban students fit the profile of
the traditional college student: they are
18 — 24 years old, attend school full time,
live in college residence halls, and partic-
ipate in extracurricular activities. We
assume, however, that many, perhaps
most, readers of this beok do not fit this
description. Rather they are students . . .

who may be working while attending
school,

who may attend college part time,
who may be living at home,

who may be older than 24,

who may be racial or ethnic minorities,

who may use public transportation or an
older car,

who may have gone to a substandard
high school,

who may be first in their families to
attend college,

who may come from outside the United
States or Canada,

who may be struggling to make ends
meet,

who may be parents (and worry
about daycare),

who may be mostly on campus to take
classes,

who may have many time demands,
who may feel isolated,

who may be unsure how the college
system works,

who may not be sure about the value of
college.

_ PREFACE TO THE INSTRUCTOR

At various points in the book we try to
address all these concerns.

KEY FEATURE #2: OUR PRINCIPAL THEME IS

THAT THE SKILLS MASTERED FOR
SUCCESS IN COLLEGE ARE THE
SKILLS NEEDED FOR SUCCESS IN
LIFE. This book provides a practical
philosophy based on action. This book is
designed to help students be the best—
that is, achieve mastery—in two areas:

Be the best in college: We show readers how
to master the academic and personal
skills needed to succeed in college—how
to manage their time, improve their
memory, handle money, deal with rela-
tionships, and so on.

Be the best in life: We point out how the
skills one needs for success in college are
the same skills one needs for success in
life—in work, in relationships, in stress
management, in finances, and so on. We
pay great attention to the connection
between higher education and the rest
of one’s life.

KEY FEATURE #3: OUR BOOK PRESENTS A

CONCISE VERSION OF ESSENTIAL
MATERIAL. THI URBAN STUDENT is
a concise version of material presented else-
where. Much of this book was adapted
from Learning Success: Being Your Best at
College & Life by Carl Wahlstrom and
Brian K. Williams. Because it contains
fewer pages, THE URBAN STUDENT is
designed to serve the needs of schools
that offer a shorter version of the College
Success course (such as those offering few
or no credit hours). It is also intended 1o
address the needs of urban students who
are more apt to have to combine school
and commuting, school and work, and
school and family obligations.

Principal differences with the more
comprehensive Learning Success text are
that this book reduces total text—for
example, material on reading, oral
presentation, health, and relationships.
In addition, the book was redesigned so
that less space is given over to artwork.



THE URBAN STUDENT covers both
academic success strategies and personal
success strategies in just 13 chapters.
Special-interest, bonus material is covered
within regular chapters. Specifically:

B Academic success strategies—covered in nine
chapters: We cover making the transition
to college, goal-setting, campus
resources, time and memory manage-
ment, learning from lectures and read-
ings, test taking, and researching and
presenting written reports.

W Personal success strategies—covered in four
chapters: We cover stress, relationships,
money, and work (majors/careers).
(Instructors ol abbreviated courses may
wish to skip these topics.)

B Bonus material—covered within regular
chapters: Instead of having a full chapter
for each special-interest topic, we discuss
all such “bonus material” within the
confines of regular material. Values clari-
Sication, [or instance, is discussed in Chap-
ter 2, “Succeeding.” Multicultural diversity
is covered in Chapter 3, “Resources.”
Learning styles are considered in Chap. 5,
“Memory.” Math confidence is discussed in
Chap. 7, “Reading.”

KEY FEATURE #4: OUR BOOK PRESENTS A
HIGHLY INTERACTIVE APPROACH
TO TEACHING AND LEARNING.
THE URBAN STUDENT takes a very
focused approach in presenting mater-
ial

heavy use of interactive features, tech-
niques Lo reinforce learning, and flexible
organization for instructors. Here's how:

® Heavy use of interactive features: Recogniz-
ing that most first-year classes are interac-
tive ones, we provide a number of
features that ask the student to become
actively engaged with the material:

(1) Personal Explorations, or learning exer-
cises for individuals, are activities that ask
students o examine their feelings and
behaviors with regard to particular
matters. There are 29 such Personal
Explorations in the book.

(2) Classroom Activities are collaborative exer-
cises that instructors may elect to assign,
in or outside of the classroom. There are

PREFACE TO THE INSTRUCTOR

50 such Classroom Activities in this book,
grouped at the end of each chapter.

(3) The Examined Life: Assignments for Journal
Entries is a regular end-of-chapter feature
that asks students to explore their own
thoughts with regard to something that
is meaningful to them in the chapter
they have just read.

(4) Essentials for Time & Life Management is a
six-step strategy that shows students how
to set daily tasks from life goals.

m Techniques to reinforce student learning: To
help students in acquiring knowledge
and developing critical thinking, we offer
the following to provide learning rein-
forcement:

(1) Interesting writing, studies show, signifi-
cantly improves students’ ability to retain
information. Thus, we have employed a
number of journalistic devices—such as
the personal anecdote, the colorful fact,
the apt direct quote—to make the mater-
ial as interesting as possible.

(2) Brief interviews with 26 students of differ-
ent majors, ages, and ethnic backgrounds
help students make a meaningful
personal connection to the book.

(3) Key terms are marked by an underscore and
definitions are printed in boldface in order
to help readers avoid any confusion
about what terms are important and
what they actually mean.

(4) Section “previews” offer additional rein-
forcement. These are the “abstracts”
presented at the beginning of each
section, which enable the reader to
preview, and later review, the material
that follows.

(5) Material is presented in “bite-size” portions.
Major ideas are presented in bite-size
form, with generous use of advance orga-
nizers, bulleted lists, and new paragraph-
ing when a new idea is introduced.

(6) Sentences are kept short—the majority not
exceeding 22 — 25 words in length.

W Flexible organization: After the first two
chapters, the remaining 11 chapters may
be taught in any sequence, or omitted, at
the instructor’s discretion.
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&ONUS FEATURE: WE OFFER A SPECIAL

SECTION, “PRODUCTIVITY TOOLS
FOR YOUR FUTURE.” The special
section in the middle of the book
(between Chapters 7 and 8) presents
tools of the Information Age that
students will find useful in college and
essential in their careers. These include
personal computers (including note-
books and subnotebooks), computer soft-
ware (including spreadsheets and
database managers), communications
tools (such as fax machines and e-mail),
online services, and Internet sites and
browsers.

 SUPPLEMENTS & SUPPORT

Several useful supplements accompany
this text. They include the following:

INSTRUCTOR’S RESOURCE MANUAL. This
supplement for THE URBAN STUDENT

helps instructors teach the chapters of
this text by making available additional
activities and exercises, advice, teaching
suggestions, and answers to questions
students commonly ask.

THE WADSWORTH COLLEGE SUCCESS

INSTRUCTOR’S COURSE GUIDE.
Suitable for instructors of all types—in
community colleges, vocational-technical
schools, four-year colleges, and universi-
ties— The Wadsworth College Success Course
Guideis a general resource designed to
offer general assistance in the teaching
the first-year experience course. Exam-
ples of subjects covered are how to build
support for such course, how to adminis-
ter it, and how to shape it for the future.
Regarded as the most useful resource of
its kind available in the market, it is avail-
able free to adopters of this text.

 TEST PACKAGE. This collection of test and quiz

items supports the main chapters of
THE URBAN STUDENT.

PREFACE TO THE INSTRUCTOR

TRAINING/WORKSHOPS. Wadsworth offers

training and workshop opportunities of
various kinds to instructors and/or coor-
dinators of college success or study skills
courses. Contact your local sales repre-
sentative or Wadsworth's Customer
Service Department at 1-800-245-6724.

FILMS & VIDEOS. Wadsworth’s film and video

policy is designed to help instructors
enhance their course presntations. Ask
your sales representative for more details.

NEWSLETTER. The Keystone Newsletter of the

Wadsworth College Success Series
enables instructors to share ideas with
colleagues around the country.

CUSTOM PUBLISHING & BUNDLING OPTIONS.

Wadsworth makes available several ways
of customizing this text to specifically
suit instructors’ preferences. In addi-
tion, instructors may have local materials
shrinkwrapped with THE URBAN STU-
DENT. For further information about
content, binding options, quantities, and
price, contact your local sales represen-
tative or Wadsworth's Customer Service
Department at 1-800-245-6724.

FACILITATOR’S GUIDE. A special Facilitator’s

Guide will be available in late 1997 for a
fee as a “train the trainer” package that

can be used to conduct on-site training

by local school personnel.
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