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COMPANION WEBSITE

Be sure to visit the companion website to this book at https://study.sagepub.com/
silvermaniqdSe to find a range of teaching and learning materials for both lecturers
and students, including the following:

« Methodspace page: link to a Methodspace group for the book (www.methodspace.
com/group/silverman) where readers can give feedback, discuss issues and pose questions
about their research directly to the author.

« Additional case studies and examples: engaging and relevant case studies to help
illustrate the main concepts in each chapter.

= Full-text journal articles: full access to selected SAGE journal articles related to each
chapter, providing students with a deeper understanding of key topics.

» Links to useful websites, podcasts and YouTube videos: an assortment of direct
links to relevant websites for each chapter.

» Student exercises: thought-provoking questions for each chapter that are intended to
help students think critically about their own research.

+ Model answers: to exercises found in this book.

« Helpful tips: valuable considerations for students doing their own research.

+ Recommended reading: suggestions for further reading.
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PREFACE TO FIFTH EDITION

This new edition has been substantially rewritten. Drawing upon comments from readers
of the fourth edition, I have made the following changes:

» A new chapter on generalising from case study research which addresses the perennial
issue of ‘How many cases do you need?’

« The organisation of the book is simplified: there are now only three sections and discus-
sion of how to make qualitative research credible is moved to an earlier position, imme-
diately after the chapter on case study research.

« Throughout the book, consistent use is made of two qualitative research models: natural-
ism and constructionism. This is in line with current usage and, I believe, makes the book
easier for students to follow.

¢ Many more recent case study examples drawn from a broad range of disciplines including
business, education, social work and geography as well as health studies.

» Greater attention to research based on Internet data including ‘netnography’ (Kozinets,
2010).

¢ Chapter 1 has a new introduction outlining the meaning of ‘research’.

« Chapter 2 now includes a discussion of mixed methods.

» Chapter 6 has an expanded discussion of the ethics of Internet research and Chapter 9 a
new section on netnography.

+ Chapter 10 has new sections on organisational documents (including a discussion of
corporate social responsibility) and on documents of everyday life (e.g. blogs and diaries).

« Chapter 13 now makes it clear that writing a research report should not be a linear
process.

» Chapters 14 and 15 are illustrated with case examples from a wider range of disciplines.

o Where the number of an exercise appears in red, the book’s website includes a model
answer.

« For ease of access, all links provided in this book now appear in the website. All links
listed in this book were checked in early 2014.

My aim has been to develop the book further as an undergraduate introductory qualita-
tive methods text which complements the postgraduate focus of Doing Qualitative
Research. Rather than attempting to turn this volume into simply an undergraduate
research project book, my focus is on introducing first-degree students to the theory,
methods and practice of qualitative research. In this way, I have tried to make this book
suitable for both taught courses and research projects at the undergraduate level.

Like the fourth edition, this volume offers a companion website with additional
case studies provided by links to Sage journals. It also provides links to useful websites,



xxii PREFACE TO FIFTH EDITION

podcasts and YouTube videos. This fifth edition is also accompanied with its own group
page on www.methodspace.com where users can give feedback and discuss research-
related topics.

Like earlier editions of this book, I aim to demonstrate that qualitative research is not
simply a set of techniques to be slotted into any given research problem. That is why this
book concentrates on data analysis rather than simply data gathering. Indeed, at the very
start of qualitative research, analytic issues should be to the fore.

Contrary to the common tendency simply to select any given social problem as one’s
focus, | try to demonstrate that research problems, at any level, need to be analytically
defined. Indeed, in qualitative research, it often makes sense to begin without a clearly defined
problem and to gradually work towards a topic by confronting data with the simple question:
‘“What is going on here?” Here, as elsewhere, my position derives from a constructionist
stance in which my preference is to gather naturalistic data in order to study how people
put their world together in everyday situations. This involves:

= studying what people do (i.e. their behaviour) rather than focusing upon their thoughts
and perceptions

+ a concern with what is taken for granted in everyday life, finding extraordinary features
in apparently ordinary activities and noting the ordinary organisation of apparently
extraordinary events (see Silverman, 2013b and Chapter 1)

« a preference for naturalistic data (e.g. observations, documents, audios and videos)

« a concern with the sequences in which behaviour is embedded

= an attention to context and a refusal to triangulate data gathered in different ways

« contributing to practice often by revealing the potential of unnoticed participant skills.

You should be aware that this is a minority position within the qualitative research
community. Most qualitative research is based on what I call a naturalistic model (see
Chapter 1). This involves:

« studying what people think or feel (i.e. their ‘experiences’)

# a preference for interviews and other kinds of manufactured data

= using methods of analysis which pay little attention to sequential organisation (e.g. con-
tent analysis or thematic analysis)

e a willingness to triangulate data from different contexts

In brief, for me, this majority position has many faults:

o Its focus on ‘experience’” more or less replicates the predominant focus of contemporary
Western cultures (i.e. it is the arena of talk show hosts like Oprah Winfrey rather than a
specifically social science perspective).

« [ts assumption that subjective factors like beliefs, perceptions and motives shape behav-
iour is over-rationalistic. Most of the time we just get on with things and only worry
about what they ‘mean’ if something out of the ordinary occurs.

e [ts lack of attention to how people attend to the sequencing or positioning of actions
tends to define people as ‘dopes’.

« Its use of triangulation can be a form of crude positivism. Ironically, positivists are often
in a better position to study ‘meanings’ than naturalists (e.g. they can study large num-
bers of people, use reliable measures and come up with reliable correlations).



