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Advertising is something we encounter en masse every day. Posters, placards, direct
mail, newspaper inserts.... And among newspaper inserts, one market segment has
recently come to the fore: real estate. The volume of this advertising reflects need and

interest; it also evidences increasing activity in the housing-related industry.

So how does print effectively convey the attractiveness of properties? To relay concepts
and image and make advertising appeal we see myriad forms of visual expression at
play. Documenting the necessary information alone won’t cut the cake. Floor plans and
locale, price and sales points, renderings of building exteriors and interiors, security and
equipment—the pertinent issues are many and will not be communicated if the piece as a
whole doesn’t effectively appeal. Of single-page circulars, a full-color printed piece
naturally has greater appeal than its one-color handwritten counterpart, and of full-color
works, an intelligently organized, well-designed piece differ sharply in image from its less

thoughtful competition.

By virtue of their price range, marketing these “products” calls for visuals that project a

sense of security, reflect quality, and appeal that distinguishes them from the rest.

This book is a collection of visually oriented materials taking “residential advertising” as
its theme. Selected from housing-related promotional materials for their combination of
quality design and power to communicate, the many works documented within while
centered on real estate advertising, also cover building materials, kitchen and bath
equipment, interior fixtures and so on. Focused primarily on printed materials, media
include pamphlets, catalogs, direct mail, circulars, PR magazines, novelties and more.
Furthermore, by presenting the comprehensive range of promotional materials developed
for each property collectively, we hope we have created a reference that will be of great

use.
Finally, we would like to take this opportunity to express our gratitude to the many

developers, manufacturers, agencies, and design offices for their cooperation in making

this book.

FOREWORD



L=
Abbreviation

CL: 2247> K Client

CD: 7UXIA4 7477 1L 74— Creative Director
AD: 7— b7 1 L7 %2— Art Director

D: 7% 1 7— Designer

P: # X Z< > Photographer

I: 17X bL—%— lllustrator

CW: aAE—Z1 %Z— Copywriter

A: I—2 12— Argency

DF: 7H# 1 “#IfES4t Design Firm
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Full names of all others involved in the creation / production work.
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The “kabushiki Gaisha” (K.K.) and “yugen gaisha” (Ltd.) portions of all Japanese company names have been omitted.
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Please note that some credit data has been omitted at the request of the submittor.
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