


ECO DESIGN

ENVIRONMENTALLY SOUND PACKAGING AND GRAPHIC DESIGN

! z4|b e
PR |

grxil

1;,0':) sheets



Copyright © 1995 by Rockport Publishers, Inc.

Al rights reserved. No part of this book may be reproduced in any form
without written permission of the copyright owners. All images in this book
have been reproduced with the knowledge and prior consent of the artists
concerned and no responsibility is accepted by producer, publisher or
printer for any infringement of copyright or otherwise, arising from the con-
tents of this publication. Every effort has been made to ensure that credits
accurately comply with information supplied.

First published in the United States of America by:
Rockport Publishers, Inc.

146 Granite Street

Rockport, Massachusetts 01966

Telephone: (508) 546-9590

Fax: (508) 5467141

Distributed to the book trade and art trade in the US. by:
North Light, an imprint of

F & W Publications

1507 Dana Avenue

Cincinnati, Ohio 45207

Telephone: (513) 531-2222

Other Distribution by:

Rockport Publishers, Inc.
Rockport, Massachusetts 01966
ISBN 1-56496-083-8
10987654321

Art Director: Laura Herrmann
Design Firm: Brand Design Company
Cover Photograph: Carlos Alejandro

Printed in China



TABLE OF CONTENTS

Foreword 1
Introduction 9
Independent Project Press 10
Identity 2%
Packaging 36
Posters 82
Brochures 108
Miscellaneous 124
Index 156

Directory 157




ECO DESIGN

ENVIRONMENTALLY SOUND PACKAGING AND GRAPHIC DESIGN

1 z4| e
ot

grxil

120'3 sheets

50

M A\ N



Copyright © 1995 by Rockport Publishers, Inc.

All rights reserved. No part of this book may be reproduced in any form
without written permission of the copyright owners. All images in this book
have been reproduced with the knowledge and prior consent of the artists
concerned and no responsibility is accepted by producer, publisher or
printer for any infringement of copyright or otherwise, arising from the con-
tents of this publication. Every effort has been made to ensure that credits
accurately comply with information supplied.

First published in the United States of America by:
Rockport Publishers, Inc.

146 Granite Street

Rockport, Massachusetts 01966

Telephone: (508) 546-9590

Fax: (508) 5467141

Distributed to the book trade and art trade in the US. by:
North Light, an imprint of

F & W Publications

1507 Dana Avenue

Cincinnati, Ohio 45207

Telephone: (513) 531-2222

Other Distribution by:

Rockport Publishers, Inc.

Rockport, Massachusetts 01966
ISBN 1-56496-083-8
10987654321

Art Director: Laura Herrmann
Design Firm: Brand Design Company
Cover Photograph: Carlos Alejandro

Printed in China



ECO DESIGN

ENVIRONMENTALLY SOUND PACKAGING AND GRAPHIC DESIGN

ROCKPORT

Rockport Publishers, Inc.
Rockport, Massachusetts



R 7 7t
oo B

BY
POPULAR
REQUEST,

g

Pt

All American: _All American 3
STYLExDESIGN " S
SEATTLE MUSEUMOF ART = =~ MRS yv; a3 e

FEB.6:MAR.7

3 = DWE =
SPONSORED BY DOLLMAKERS OF AMERICA §

. N hshbell 0UR R E
"~ SPONSCRER EY EMARERS OF A0
YOU CAN TELL IT'S SWELL-IT'S MAT (EL 3 YOI CAN TELS s Six Aasl = e Ve

Smerican
s A NNEQIfN

X



TABLE OF CONTENTS

Foreword 1
Introduction 9
Independent Project Press 10
Identity 22
Packaging 36
Posters 82
Brochures 108
Miscellaneous 124
Index 156

Directory 157




THE PROGRESSIVE CORPORATION ANNUAL REPORT




FOREWORD

There is really no excuse today for not combining design innova-
tion with concern for the environment. Although there is still plen-
ty of room for improvement in print production techniques and in
the manufacturing of materials we use, the choices that allow
designers to “do the right thing” are there.

Environmentally sound design should go beyond simply using
recycled paper and soy-based inks; it should begin long before
these choices are made. At the conceptual stage of design devel-
opment we need to consider the impact that our work will have on
the Earth. How can we reduce source materials without sacrificing
visual impact? Can a second use for our piece keep it from the
waste stream while making the design message live on? Is it possi-
ble to solve a client's marketing problem and reduce the number
of printed pieces they use to do so? And how can we, as skilled
communicators, get the message out to the general public about
the need to protect our environment? These are some of the ques-
tions that we should be asking ourselves daily as we go about the
business of creating design.

Design innovation and environmental concern are not mutually
exclusive. A design cannot be considered “best” unless its environ-
mental impact has been considered and dealt with in the most
innovative way. Every design competition should, as this one does,
have the designer’s concern for the world we live in as one of its
criteria for excellence.

-Joseph Dutfy
Dufty Design Group






Environmental concern as we know it today is more than a state of
mind—it has become a marketing boon for everything from paper
companies to automobile manufacturers. But what is environmen-
tally sound graphic design? Is it scanning brown Kraft, printing

it four color process on 10% recycled-content white gloss and
mailing a million pieces with an expected response rate of three
percent? Or is it peeling the bark off of dead trees and scratching
messages on it with charcoal pencil? Well, hopefully it's some-
where between the two.

In this age of environmental concern, designers are faced with an
increasing ethical dilemma: the key to true environmental concern
eats away at the very core of our means of making a living. Does a
client really need to print 50,000 annual reports, or can he get by
with 10,000. Can you make do with 24 pages instead of 36—just
crowd all of that information on fewer pages, right? When you're-
giving marketing advice, are you going to tell your client that he
probably shouldn't print that next piece because it's really going
to add a lot of tonnage to the landfill?

It's a tough dilemma. If all designers made a consistent effort
toward designing with the environment in mind, it would have a
substantial positive impact on our fragile ecology. Good planning,
great design, and self-education about the environmental issues
surrounding the graphics industry are effective ways to ease the
burden on our overtaxed environment.

In his forward to this book, Joseph Duffy really hits the nail on
the head—true environmental concern must come in the early
conceptual stages of graphic design. We hope that this book
gives you some ideas on how to keep Mother Earth in mind
when developing your next piece.

INTRODUCTION
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;: AT Independent Project Press is a
small letterpress-based printer
in Arizona, owned and operated
by Bruce and Karen Licher.
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The following pieces are great
examples of efficient use of
materials and 01d World letter-
press printing techniques. We
dedicated a small section of this
book to the work of Independent
Project Press because of their
unique and effective approach
to environmentally sound
graphic design and production.

el e | a— All of the pieces in this section

g ) MICROWAVE. = r\ are printed on industrial-grade

l CRIL ee Y4 papers and packaging materials
ﬂ [’\”’j ESE3EY with a high recycled content.
@L] ——e The very nature of letterpress

printing is also environmentally
sound because it often requires
less raw material to create the
actual printing plates. For
example, hand-set type elimi-
nates the need for chemicals
used to burn offset printing
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plates and to develop film

s POSTAGE negatives. Type set in lead can
raxD also be completely recycled—

"ENL\, ﬁEQlN:M when the print job is done, the

a3 1‘3“ ' type is simply melted for the
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Various promotional pieces (for the
rock group REM). by Bruce Licher
of Independent Project Press



Mai Pen Rai CD Package

Design Firm
Independent Project Press

Axt Director/Designer
Bruce Licher

Client
4.A.D. Records
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Red Temple Spirits —“New Land”
T inch Single Cover

Design Firm

Independent Project Press

At Director/ Designer
Bruce Licher

Client
Independent Project Records
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