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Pants

People wear pants to cover the lower part of their bodies. We
sometimes say that people who are restless or nervous have ants in their
pants. They might also fly by the seat of their pants, that is, they use their
natural sense to do something instead of their learned knowledge.
Sometimes, people may get caught with their pants down. And, in a
family, if a wife always takes control of other
members of the family, then we say she
wears the pants in the family. Pants usually
have pockets to hold things. Money that is

likely to be spent quickly can burn a hole in

your pocket. If you have less money than
usual, you may have to tighten your belt. You may have to live on less
money and spend your money carefully.

[ always praise the people who can save their money and never
spend too much. I really take my hat off to them. Yet, when it comes to
my own money, | spend it at the drop of a hat—immediately, without
waiting. And sadly, you cannot pull money out of a hat—you cannot get

money by inventing or imagining it.

(S
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pants [peents] n. #%F

have ants in their pants 4o #4 4% £ 49880 R 5 4
‘ fly by the seat of their pants % A 94 F

get caught with their pants down # 4 & $F & ; R0 3t ‘
] wear the pants ¥4 % K (L354a4k)

1 tighten your belt % % ¥ % 527

| take one’s hat off FX/R, 3£, 61+ Kk
i at the drop of a hat B, & b 18 R & i,
; pull money out of a hat % F th 4% k&

Proverbs

Well begun is half done. % ¢4 745 2 . 5 69 — ¥
Time and tide wait for no man. % A R~ A
While there is life, there is hope.
AAGHRARL /GERELE, RMILER

Wisdom in the mind is better than money in the hand.
i A 4o L F P A S
Two heads are better than one. =/~ & & [E, A4 & &
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Shopping Online

This is the era of network. More and more people are enjoying
shopping online largely because it is very convenient and the price can
even be much lower. In fact, you need not worry about the quality of the
goods. When you buy these commodities, you do not pay money for the
sellers directly: instead, you only pay for the third party. When you
receive the goods and are satisfied with them, you just agree that the third
party pay for the sellers.

Moreover, there are many secondhand stores online. So you can
even sell your own stuff this way, too. The only problem is that it takes
some time for the stuff you buy online to arrive. But certainly. this
problem will be solved soon.

Undoubtedly, shopping by the computer is accepted by more and
more people, especially for those who don 't live near large cities. For one
thing, you can buy the same item at ,
home as you can in a store at any time:
for another, prices for items bought via a
computer can be lower than store prices

because of lower overhead cost.
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era ['iara] n. BF4X,
convenient [kan'vi:njent] adj. 124k &5, 75 1249 |
commodity [ka'maditi] n. 7 &5, 8 JA & i
| stuff [StAf] n. & & i
i via ['vais, 'viia] prep. iy, i it ‘
f overhead cost [&]424% B, & 524 |

Riddles

My first is in paint and also in draw,

my second is in peace but never in war,
my third is in up but not in down,
my fourth is in village but not in town,
my fifth is in dress but not in suit,

what am [?

Answer: apple
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Boots

Boots are a heavy or strong kind of shoes. People who are too big
for their boots think they are more important than they really are. I really
dislike such people. You can bet your boots on that. Yet, truly important
people are hard to replace. Rarely can you fill their shoes or replace them
with someone equally effective.

My father is an important person. He
runs a big company. He wears a suit and tie
and a shirt with sleeves that cover his arms.
Some people who do not know him well think

he is too firm and severe. They think he is a

real stuffed shirt. But I know that my father
wears his heart on his sleeve—he shows his feelings openly. And, he
knows how to keep his shirt on—he stays calm and never gets angry or
too excited.

Also, my father is too smart to lose all or most of his money in a
business deal. This is because my father rolls up his sleeves and prepares
to work hard. He often has a special plan or solution to a problem. He is

like a person who does magic tricks. We say he has a card up his sleeve.
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be too big for one’s boots [P & A P LA, A& E K
bet one’s boots on #f---+--IfAZ R

fill one s shoes 4~ A ith & #o 2 AX  #E AL

sleeve [sliiv] RAd

firm and severe &€ # 7 5 49

real stuffed shirt % & & K49 A

wears his heart on his sleeve 154 9r 55 ;S £ b
keep his shirt on 4443, R & K

roll up #A2

1 solution [sa'lu:fen] # ik ik A F %

magic tricks ['meed3ik] & K

to have a card up one’s sleeve } 7% B 44

Tongue Twisters
She sells seashells on the seashore.
The shells she sells are seashells,
I am sure.
For if she sells seashells on the seashore,
then I am sure she sells seashore shells.

There is a kitten in the kitchen.
In the kitchen I fry the chicken.
A fly flies into the kitchen,
while I fry the chicken.

A big black bug bit the back of a big black bear.
The big black bear bit back the big black bug.
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Fashion

For most people, the word “fashion™ means “clothes™. But people
may ask the question, “What clothes are in fashion?” And they use the
adjective “fashionable™ in the same way, “She was wearing a fashionable
coat.”

But of course there are fashions, in many things, not only in clothes.
There are fashions in holidays, in restaurants, in films and in books.
There are even fashions in school subjects, jobs and languages.

Fashions change as time goes. If you look at the pictures of people
or things from the past, you will see that fashions have always changed.
An Englishman in 1750 looked different from
his grandson in 1860.

Today, fashions change very quickly. Some
of this 1s natural. We hear about things much
more quickly than in the past. Newspapers,
magazines, computers, radios, telephones and

televisions send information from one country

to another in a few hours.



Part 1 Clothing

otes
fashion ['feef an] & %
fashionable ['fee[ anabl] & % 44

 Culture click

One Thing at a Time

Work while you work,
play while you play,
this is the way

to be cheerful and gay.
Whatever you do,

do with your might;
things done by halves,
are never done right.
One thing at a time,
and that done well,

is a very good rule.

So work while you work,

and play while you play.
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Levi Strauss

In 1850, during the Gold Rush, a man named Levi Strauss stepped
off the boat in San Francisco. He had with him a special cloth called
Serge de Nimes which was later called denim in America. He hoped to
sell the denim as the material to make tents and covers for wagons, to the
men who were going to the goldfields to look for gold.

“You should have brought pants that doesn’ t wear out”, one young
miner advised Strauss. So he took some of his denim to the nearest tailor

ks

MERICA'S ORIGINAL 1EANS miner was so pleased with his pants that he told

and had him make the miner a pair of pants. The

< other miners about the wonderful new Levi’ s

pants, and soon Strauss had to open a shop,

m manufacturing enough trousers with big useful

pockets for the miners. One miner complained

j that the gold in his pockets kept tearing them, so

B Levi put metal corners in the pockets to make

them stronger. Very soon, miners and cowboys from all over came to get
fitted up with Levi’s pants.

Today, more than a hundred years later, Levi’ s pants are known as

Levi's blue jeans.
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Levi Strauss 5 % - 8745 57 8 4 1F4E 69 €] 45 A Levi's 9 8146 A
gold rush i 4 #

San Francisco [seenfran'siskau] n. 1844

denim ['denim] n. 4244 A

tent [tent] n. Pk %

covers for wagons % #

miner [mainajn. 4 L

manufacture [meenju'feekt[a] 1. 4 /=
complain [kam'plein] r. #.%%

jeans [d3i:nz] n. F1F4%

Idioms

Business is business. 232 7

Fish in troubled waters. % 7K4% &

Facts speak louder than words. ¥ 5 & T # 9%
Like father, like son. 7 4 5LiA 3t-F

Great minds think alike. 3% # B g 7]
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