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Preface

In 1891, George Bernard Shaw wrote The Quintessence of Ib-
senism, a lengthy commentary on the dramas of the great Norwe-
gian playwright, Henrik Ibsen. A second edition was published
twenty-two years later and, in his preface to that edition, Shaw
wrote:

In the pages that follow I have made no attempt to tamper with the
work of the bygone man of thirty-five who wrote them. I have never
admitted the right of an elderly author to alter the work of a younger
author, even when the younger author happens to be his former self.

As I look back at the thirty-five-year-old “former self” who wrote
the first edition of Television and Radio Announcing, I find myself
eager to “tamper” with what I wrote then—and in all the editions
that followed!

I'm an admirer of George Bernard Shaw, but I can’t adopt his
logic in the case of this textbook. Ibsen had written all of his major
plays when Shaw published his evaluation in 1891, so at the time of
his new edition he found it acceptable to merely add commentary
on the few plays written after that date. So, while I've long sus-
pected that Shaw’s reluctance to “tamper” with his earlier writing
was actually due to laziness, there was at least some justification
for leaving his earlier effort intact.

Mine is a much different reality. When I wrote the first edition
of this text, television was in its infancy, and radio was the most
pervasive medium of communication in the world. One feature of
the first edition was a description of how baseball games were
“re-created” by taking the scanty information sent by Western
Union (“FOUL LINER TO LEFT FIELD, S1. FB IN NET, S2. B1
low wide”)! and turning it into a full-scale audio production, com-
plete with recorded crowd sounds, the crack of a mallet on a sus-
pended bat or catcher’s mitt, and the narration of an imaginative
sports announcer.

!Announcer: “The pitch to Kaline. He swings, (CRACK OF BAT, CROWD SOUNDS UP) he
rips it to left field . . . just a few feet foul. (NOISE OF CROWD) The pitch. (CRACK OF BAT
ON BALL) Another foul, this time into the net. It’s O and two on Kaline. Donovan into the
wind up. Ball one, outside.”
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To mention a few other outdated items, in 1959 nearly all an-
nouncers needed to earn a first-class radiotelephone operator li-
cense—a “first phone.” A public-service announcement promoted
the Ground Observer Corps, asking for volunteers to become “sky-
watchers,” to help thwart an enemy bomber attack. A section of the
chapter on interviewing gave tips on interviewing “for the women’s
audience,” and the text often used the masculine gender to
mean everyone, as in “Who is your listener? Can you visualize
him?” A commercial by a national advertiser presented a “humor-
ous” stereotype of an Asian infant in an insensitive manner that
wouldn’t be tolerated today.

Following the publication of each edition, I found myself eager
to begin working on the next—change had already occurred be-
tween the writing of the manuscript and its printing! The electronic
media will always be in the process of evolution, and new technol-
ogy, production methods, economics, and audience preferences will
sooner or later make any text on media performance obsolete in
many ways. The very title of this text is, in a literal sense, obsolete.
A more accurate name would be “Communicating Through the
Electronic Media,” and I’d make that change were the present title
not so firmly established.

In this edition, as in previous ones, I've attempted to satisfy
two major criteria: to provide information on the most recent de-
velopments in technology and practices in the broad field of elec-
tronic communication; and to present material that is, in a sense
that Shaw would appreciate, timeless and forever relevant.

The fourteen chapters and five appendixes of this text divide
into two categories: those that present material that’s unchanging
(or nearly so), such as voice and articulation improvement, inter-
pretation skills, interviewing techniques, American English usage,
foreign pronunciation, and phonetic transecription; and those that
address that which undergoes rapid and sometimes drastic change,
such as descriptions of equipment, production practices, distribu-
tion methods, and styles in news, narration, music, and sports per-
formance.

Some parts of this text will serve you well for many years, while
others will not. But, that’s the nature of this fascinating field we both
love—certain change but unchanging relevance. Those who use the
public airwaves are expected to entertain, challenge, and enlighten,
and this has always been so. While this text may be described accu-
rately as a guidebook for success in announcing, its real focus is on
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you—its overriding goal is to help you become an effective and re-
sponsible communicator; that’s what this text is really all about.

New to this Edition

Changes to the eighth edition are of many kinds. Previous editions
were reviewed to verify, update, eliminate, and add information.
Most noticeable are changes in equipment, production procedures,
and rules and regulations, and these are discussed wherever appro-
priate.

New Spotlights include “Voice Lessons,” a concise article on
speech improvement by noted author Barbara Lazear Ascher. Her
focus is on unlearning bad attitudes toward oneself that prevent
the development of a pleasing and expressive voice. Ascher cites a
voice coach who says, “Our voice conveys who we are. The problem
is that too often it still carries inflections of who we were.” In this
Spotlight, students are given a number of exercises to help develop
a more self-confident and authoritative delivery.

In “Learning to Sound Local,” Radio & Records writer Dan
O’Day stresses the importance of quickly learning local preferences
in usage and pronunciation when relocating to a new town. He tells
us, for example, that “in the North, ‘people go to movies.” In the
Deep South, ‘folks go to the show’,” and he asks, “do locals pro-
nounce the word route as ‘root’ or ‘rowt’?” O’Day correctly states
that listeners will “turn off” if you mispronounce local place names,
or call such things as activities or foods by names not used by locals.

Samantha Paris, whose Spotlight “Tips from a Voice-over Pro”
was a source of valuable information in the last edition, has rewrit-
ten and updated this feature. Samantha remains at the top of her
field as a voice-over actress and coach, and her article tells readers
about the determination, hard work, and perseverance that got her
where she is today.

The Spotlight, “The Art of Interviewing,” by professor Arthur
Hough focuses on specific techniques of interviewing, including
how to prepare, how to listen, and how to break a guest’s “tape”—
his expression for memorized responses that many guests develop
after being interviewed a number of times: “Many guests are obvi-
ously well prepared on some topics; they’ve been interviewed be-
fore and have developed an inner tape that they play for you. You
must get the guest to think rather than recite; break in with the
pertinent but unexpected question. Break the tape.”
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Dave Morey, one of San Francisco’s most successful DJs, is the
subject of a Spotlight, “On Being a DJ.” In this piece, we follow the
roundabout path of his career, from DJ on a ten-watt high school ra-
dio station in Detroit, to his success on a top station in a major mar-
ket. The Spotlight takes us through a typical workday and gives us
several of Morey’s “thoughts” about being in radio—among them
attitude, mentors, college, skills, and performance.

In “Talking Sports With the Babe,” New York Times author
Mike Wise entertains us with the fabulous success of Nanci Donn-
ellen, the “Sports Babe.” Through this spot—as well as in a brilliant
essay on sports by Joan Ryan in Appendix A—we’re made aware of
the growing importance of women in sports reporting, analysis, and
commentary.

Appendix A, “Seripts to Develop Performance Skills,” includes
many new award-winning commercials and PSAs, but it also has
been expanded to include practice copy of several other kinds: es-
says, commentaries, sports analysis, and a type of essay I call an
“impression.” Most of the commercials and PSAs are new to this
edition. Suggestions are offered on using the Internet to find, se-
lect, and print fresh copy.

One of the most useful additions may be found in Appendix E,
“Suggested Resources.” Once limited to the listing of books, it now
includes information on using the Internet. Resources never before
available are accessible to anyone with a computer, a modem, and a
service provider. Available are daily news scripts, scripts of sitcoms
and comedy sketches, analyses' and commentaries on sports,
movies, politics, and business, and advice from top DJs on building
audiences. Moving from printed to spoken words, voiced material,
including audition tapes made by professional voice-over announc-
ers, may be heard and recorded through a program such as Real-
Audio.?

Aside from changes in content, I've also worked to make this
edition more “readable” than ever. It’s always been my goal to
write in a straightforward, easily understood manner, and I believe
I've been successful in that. I'm excited about our field—electronic

2You don’t need to be a computer whiz to find valuable information on the Internet. You need
basic computer skills and a computer, a modem, and a service provider to find information on
the Internet, a world-wide network that links computers. The information is found on web
sites or web pages that collectively contain an enormous amount of information.
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human communication—and believe that words written about it
should be direct, spirited, fresh in outlook, and convey honest en-
thusiasm. I hope I've succeeded in achieving this goal.

So, in this eighth edition, Television and Radio Announcing
has been “tampered with” to use Shaw’s words, but altered with
justification. Shaw ended his 1913 preface with these words: “I
therefore, without further apology, launch my old torpedo with the
old charge in it.” It’s my hope that the “torpedo” represented by
this text carries in it a new and more potent charge, one that you’ll
find both useful and readable. I wish you a great, productive, and
constructive career as a communicator!

Instructional Features

Television and Radio Announcing combines the theory and prac-
tice of announcing to serve as a valuable tool and reference for
both new and experienced announcers. The following features help
readers connect broadcast theory with practical skills to enhance
their understanding and performance of all types of broadcast
material.

Spotlights In each chapter, Spotlights offer readers information
on current personalities and issues in the field of broadcasting.
Each reading is designed to illustrate and highlight chapter princi-
ples at work in the field.

Assessment Throughout the text, Checklists provide readers an
at-a-glance review of the practical broadecasting skills discussed in
the chapters. Checklists can also help students evaluate their un-
derstanding of concepts or mastery of skills.

Practice Exercises Practice exercises help students improve
their broadcast performance by allowing them to apply and prac-
tice chapter principles. Other performance exercises are provided
in the Instructor’s Resource Manual.

Appendixes The most helpful reference material from the chap-
ters is organized into accessible guides and lists at the end of the
text for easy reference during and after the course. Appendixes
also include information on phonetic transcription and foreign pro-
nunciation.
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Glossary Following the appendixes, readers will find a useful
glossary that includes key words, phrases, and technical terms
used in the textbook.

Instructor’s Resource Manual An updated Instructor’s Re-
source Manual is available to instructors adopting the eighth edi-
tion. The manual features suggestions from the author about how
to structure an announcing course, a sample syllabus, advice for
teaching each chapter, quizzes (with answers included), and tips for
using the Internet as an instructional resource.

Acknowledgments

Revising a textbook in the field of electronic communication is a
formidable challenge. Topics covered include such diverse special-
izations as voice analysis and improvement, equipment use, inter-
viewing, voice-over announcing, radio and television news, sports,
DJ announcing, English usage, job seeking, and much more. No one
person can be an authority on every detail of this increasingly com-
plex field.

In preparing the eighth edition of Television and Radio An-
nouncing, 1 consulted with professional broadcasters, colleagues,
instructors, career guidance experts, equipment manufacturers,
and advertising agency personnel. A great many people contrib-
uted information to this text, and it’s important that their contribu-
tions be acknowledged.

Among my colleagues who provided special help are Dr. Stan-
ley T. Donner, professor emeritus of the University of Texas at
Austin, and Ernie Kreiling, professor of telecommunications and
syndicated television columnist. Herbert L. Zettl helped me update
television production techniques, and Rick Houlberg once again
gave permission for the inclusion of his study on audience rapport.
I am grateful to my colleague, the late Professor Paul C. Smith,
long-time audio coordinator for the Broadeast Communication Arts
Department at San Francisco State University. Paul is responsible
for much of what I know about audio. Professor Emeritus Arthur S.
Hough, Jr., granted permission for the inclusion of his insightful ar-
ticle, “The Art of Interviewing.”

Manuscript for this revision was read and commented upon by



Preface Xix

professionals from radio and television stations and professors of
broadcasting. Their comments, suggestions, and questions were
extremely helpful to me. I am grateful to these individuals: Cliff
Fortenberry, Mississippi College; Lincoln Furber, American Uni-
versity; Geoffrey D. Hammill, Eastern Michigan University; Paul
P. T. Hemenway, Virginia Commonwealth University; Mark
Raduziner, Johnson County Community College; James E. Rep-
pert, Southern Arkansas University; and Wilfred Tremblay, Uni-
versity of Wisconsin—Whitewater.

I am also indebted to sponsoring editor George Hoffman, edito-
rial assistant Kara Maltzahn, art editor Bruce Carson, and project
editor Robin Hogan of Houghton Mifflin for their support, encour-
agement, and guidance.

I also thank Chet Casselman, for once again allowing me to use
his excellent suggestions for writing news copy, and media critic
Ernie Kreiling for his suggestions on interviewing. Veteran news
anchor Al Hart spoke with me about his practice of “woodshed-
ding” copy, and demonstrated his techniques in marking a commer-
cial for delivery. Special Assignment Reporter Mike Sugerman of
KCBS shared with me his techniques for producing radio news
packages.

Hal Ramey, sports reporter and director, also of KCBS, ex-
plained and demonstrated how he obtains, edits, and produces ac-
tualities for his daily sports reports. Other professionals in sports
broadcasting who were helpful include Steve Bitker, sports re-
porter for KCBS, and Fred Inglis, sports reporter for KTVU-TV,
Oakland. San Francisco Giants play-by-play announcers Ted
Robinson and Lon Simmons were generous with their time and pa-
tience, as I observed their coverage of Giants baseball games. Lee
Jones, San Francisco Giants radio producer/engineer, demon-
strated for me his recording, editing, and playback techniques us-
ing a tapeless Short/Cut unit produced by 360 Systems.

Sports reporter Joan Ryan contributed the essay, “Our Weird
Fascination With Colossal Failure,” and is reprinted through per-
mission of the San Francisco Chronicle.

Broadcast personnel from KTVU who made special contri-
butions include Associate News Director Andrew Finlayson, As-
sistant News Director Tony Bonilla, anchor-reporters Frank
Somerville and Tori Campbell, Operations Manager Sterling Davis,
and Bob Hirschfeld, senior producer of Cox Interactive Media. Sta-



XX

Preface

tion Engineering Director Ed Cosci was generous with his time in
explaining complex technical operations.

Shingo Kamada, engineering supervisor of KCBS, San Fran-
cisco, was meticulous in his review of technical terms, equipment
usage, and other aspects of radio broadcasting and audio recording.

Afternoon drive-time radio news anchors Rosie Allen and Ed
Baxter, and traffic reporter Stan Burford of KGO-AM, San Fran-
cisco, shared information about their daily preparation and perfor-
mance, while allowing me to photograph them at work. I thank
Kristi Orcutt, Community Relations Director, for making those
arrangements.

Robert Unmacht of M Street and Ron Rodrigues of Radio and
Records (R&R) provided information that helped update the data
on popular-music broadecasting. The Spotlight, “Learning to Sound
Local,” by Dan O’Day, is reprinted here through the courtesy of Er-
ica Farber, publisher and CEO of Radio and Records (R&R).

Al Covaia, producer/host for classical-music station KKHI-
AM/FM, discussed his methods in preparing a weekly music pro-
gram, and permitted me to photograph him as he performed.

Cosmo Rose, popular morning drive-time DJ in Erie, Penn-
sylvania, shared his thoughts on “personality intensive” popular-
music performance, and made available to me his weekly
newsletter “Almostradio,” from which I've gathered much inside
knowledge of his field.

Barbara Lazear Ascher, author of the Chapter 3 Spotlight,
“Voice Lessons,” gave her permission to include this valuable arti-
cle. Two former students, Ayrien Houchin and Midei Toriyama, con-
tributed the essays “Trash Television” and “About the Rooms,”
both of which are included in Appendix A as material for student
practice.

Sandy Close, executive editor of Pacific News Service, granted
permission to reprint the essay, “TV Restores Our Medieval Faith
in the Eye,” by Richard Rodriguez. Jackie Kerwin, managing edi-
tor of the Marin Independent Journal, granted permission to use
the Spotlight on DJ Dave Morey. Chester Ransom, managing edi-
tor of the Associated Press, provided detailed information about
that organization’s services, and was very helpful in supplying me
with in-house publications for use by AP subscribers, sports re-
porters, and writers.

Award-winning commercials were provided by their creators,
Eric Poole, head of Splash Radio, and Donn Resnick, of Donn



Preface xxi

Resnick Advertising. Outstanding public-service announcements
were provided by the Advertising Council, and my thanks go to
Sarah Moser, Stacy Brown, and David Lowe for making these spots
available.

Special assistance also was provided by Jim Deasy, Cindy Mills,
Scott Singer, and Gene Chaput of Young & Rubicam/San Francisco.
Chuck Blore, of Chuck Blore & Don Richman, Inc., provided some
of the most creative copy in the book.

I am also appreciative of the help given by Samantha Paris,
Fred LaCosse, Dave Morey, and Denny Delk, who provided valu-
able information on media performance and job seeking. And, I
thank radio talk-show host Michael Krasny for his comments on the
Chapter 5 Spotlight.

I also want to thank the following performers for permitting me
to photograph them at work: DJ Tom Plant of KZST, Santa Rosa;
jazz program host Bob Parlocha; camera operator George Griswold
and reporter Mark Jones of KRON-TV; talk-show host Ronn
Owens of KGO radio; music director Michele Flannery of KPFA; DJ
Robert Dokoza of KALX; Amaury Pi-Gonzalez and Rene De La
Rosa, Spanish-language announcers for the San Francisco Giants;
Roger Brulotte and Denis Casavant of the Montreal Expos; Steve
Stone and Harry Caray of the Chicago Cubs; Duke Frye, Dave
Armstrong, and Paul Splittdorff of the Kansas City Royals; Sherry
Davis and Hank Greenwald of the San Francisco Giants; Al Hart,
Ron Reynolds, and Bob Price of KCBS radio; and DJ Carole Scott.

Photos of broadcast equipment were supplied by AKG
Acoustics, Inc.; Beyer Dynamic, Inc.; Electro-Voice; Fidelipac; 360
Systems; Neumann; Sennheiser Electronic Corporation; and Shure
Brothers, Inc.

Stuart Hyde
Corte Madera
1998



Contents

Preface ®1

1 Announcing for the Electronic Media

The Announcer for the Electronic Media g
Employment as an Announcer 7
Education and Training 10

Coursework Considerations 11
Checklist: Courses to Build Your Career 13
The Announcer’s Responsibility 17

SPOTLIGHT: Broadcast Ethies and the Announcer’s Responsibility

Practice: Practicing with Equipment 21
Practice: Establishing Ethical Guidelines 24

Practice: Backgrounds of Successful Announcers 24

2 The Announcer as Communicator

Principles of Effective Communication 27
Interpreting Copy 29

Checklist: Analyzing Broadcast Copy 30

Identifying the General Meaning 31
Stating the Specific Purpose 32
Identifying the General Mood 33
Determining Changes in Mood 35
Determining Parts and Structure 37

Analyzing Punctuation Marks Used in Seript 39
Marking Copy 43 :
Verifying Meaning and Pronunciation 4
Reading Aloud 46

Reading Ahead 46

Conveying Interest in Your Material 47
Talking to the Listener 48

1

18



Contents

SPOTLIGHT: Learning to Sound Local, by Dan O’Day 49
Researching Background about Authors and Copy 52
Employing Characterization 52

Dramatized Commercials 53

Practice: Analyzing the Delivery of Professional Announcers

Practice: Effecting Mood Changes 56
Practice: Talking a Script 57

3 Voice Analysis and Improvement 60

The Importance of Voice Improvement 61
Speech Personality 62

Analyzing Your Speech 63

Voice Analysis 65

Pitch 66
Volume 69
Tempo 70

Vitality, Energy 71
Voice Quality 75

Resonance versus Thinness 75
Breathing and Breathing Exercises 77

SPOTLIGHT: Improving Your Voice Personality 78

Common Voice Problems 82

Nasality and Denasality 82
Huskiness 83
Excessive Sibilance 84

Practice: Achieving a Low Pitch 85
Practice: Varying Your Pitch 87

Practice: Varying Your Tempo 88
Practice: Working on Nasal Resonance 90

4 Pronunciation and Articulation 91

Variations in United States and Canadian Speech 93
Causes of Mispronunciation 94
Pronunciation 96



Contents

Speech Sounds of American English 96
Vowels 97

Diphthongs 105

Consonant Sounds 107

SPOTLIGHT: The Debate Over Standard American Speech

Phonetic Transeription 111
Articulation 111

Articulation Problems 112

5 American English Usage 120
Our Changing Language 122
SPOTLIGHT: Politically Correct Language 124

American English and Ethnicity 127
Gender in American English 131
Nations and Citizens of the World 133

Usage Guidelines 13}

Age Referents 13}

Jargon and Vogue Words 135

Redundancies 137

Clichés 137

Latin and Greek Plurals 143
Nonstandard Expressions and Usage 144

Slang 144

Solecisms 147

Words Often Misused 148
Deliberate Misuse of Language 155

Practice: Improving Vocabulary and Pronunciation
Practice: Analyzing Regional Accents 158

6 Broadcast Equipment 159

Digital Workstations 159

Preparing to Work at a Tapeless Radio Station 162
But Don’t Ignore the Old! 164

108

158

SPOTLIGHT: Equipping Broadcast Studios for the Twenty-first

Century 166



Contents

Microphones 168

Internal Structure 168
Pickup Patterns 170
Intended Use 172

Audio Consoles 174
Audio Storage Systems 179

Tape Carts, CD and DAT Players, and Digital Cartridge Machines 179
Turntables 182

Automated Radio Stations 184

Practice: Comparing the Audio Quality of Microphones 186
Practice: Surveying Field Equipment 187

7 Performance 188

Audience Rapport 189
Overcoming Microphone and Camera Fright 190

Lack of Experience 192

Lack of Preparation 192

Fear of Failure 193

Lack of Self-esteem 193

Lack of Mental Preparation 194

Dislike of One’s Voice or Appearance 194

Microphone Consciousness 195
Camera Consciousness 198

Hitting Marks 198
On-Camera Movement 199
Holding Props 204

Holding Scripts 206

Using Peripheral Vision 207
Clothing and Makeup 208
Working with Cue Cards 210
Working with Prompters 211

Instructions and Cues 212

Achieving Good Working Relationships 212
Taking a Level 213
Hand Signals 215

SPOTLIGHT: Breaking into the Announcing Field 219



Contents

vii

Performance Skills 221

Preparing for a Performance 221
Achieving a Conversational Style 223

Checklist: Preparing to Perform 22},

Reading Telephone Numbers 225
Developing a Sense of Time 226
Other Tips for Improving Your Performance 227

Ad-lib Announcing 228

Know What You're Talking About 229
Be Interested in What You're Saying 230
Be Eager to Communicate with Your Listener 230

Practice: Ad-lib Announcing 230
Checklist: Improving Ad-lib Announcing Skills 233

Develop an Attractive Personality 233
Evaluating Performances 233

Checklist: Evaluating Radio and Television Performances
Checklist: Evaluating Television Performances 236

8 Commercials and Public-Service
Announcements 237
In-House Production of Radio Spots 238

The Announcer’s Role 240
Analyzing and Marking Commercial Copy 241

Analyzing Structure 242
Analyzing Mood 245
Marking Commercial Copy 248

Recording a Commercial in a Studio 250
Working with Commercials During an On-Air Shift
SPOTLIGHT: Tips from a Voice-over Pro 256

[§S)
A
(&S]

Character Voices 258

Radio Publie-Service Announcements 260
Practice: Television Commercials 264
Checklist: Making Effective Television Commercials 268

Practice: Delivering Radio Commercials and PSAs 269
Practice: Producing Your Own Commercial 269
Practice: Delivering Television Commercials 270

234



