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Preface
to the Fourth Edition

Thank you for your interest in the new fourth and thoroughly revised edition of the first
college textbook to explicitly address both mass media law and medja ethics under one cover.
The intersection of these two vital areas often leads to more questions, creates more potential
problems, attracts the most interest and provides the best promise for examining important
decision-making by the mass media.

In the preface of the first edition of this textbook, growing interest was noted in having both
law and ethics addressed together in a single course at many departments and schools of mass
communication and journalism. This awareness has evolved as a well-accepted pattern and a
concept endorsed not only by major media programs but also by professional organizations. We
have come to even better understand the symbiotic relationship and importance of having these
two areas simultaneously addressed.

Public confidence in the mass media continues to erode as more journalists and media
outlets have been exposed for unethical conduct. The emergence of non-traditional “new media”
creates another level of interest in related ethical issues. As a small step in addressing these
challenges, the new edition continues with the dominant theme—an interspersing of legal
and ethical concepts and concerns at every step along the way and, whenever possible, includes
discussion of current views regarding the disposition of key legal cases in an ethical context.
With changes taking place quickly in the current mass media environment, we offer the reader
a look at the regulation of new and emerging technologies, including vast expansion via the
Internet. The change in title that we made in the last edition—from “Mass Communication”
to “Media”—continues to reflect an emphasis on and awareness of an ever-broadening field.

We have enlisted two colleagues, Dr. Michael Farrell and Dr. Kyu Ho Youm, to write
highly specialized chapters devoted specifically to media ethics and international media law,
respectively. Dr. Farrell has revised and expanded his chapter from the previous edition on
media ethics, and Dr. Youm has contributed a new chapter on mass media international law.

Dr. Farrell, former managing editor of the Kentucky Post, is Associate Professor and Director
of the First Amendment Center at the University of Kentucky. Dr. Youm is Professor and
Jonathan Marshall First Amendment Chair in the School of Journalism at the University of
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xxii  PREFACE TO THE FOURTH EDITION

Oregon. He is current president of the Association for Education in Journalism and Mass
Communication (AEJMC).

When the first edition of this book was published, the international influences and the
impact of the Internet on such areas as intellectual property rights and privacy as well as public
and governmental concerns over broadcast indecency were not major topics of discussion.
We now function in a media regulation environment in which these issues often dominate.
Now, even newer technologies have emerged, including high-definition television and HD and
satellite radio. These technologies, along with handheld devices such as GPS, iPods, PDAs, and
cell phones have created regulatory challenges and expanded the outlets for information, talent
and even controversy. Some of the programming of the so-called new media has been forced to
switch or has voluntarily crossed over from the traditional media outlets. Telecommunications
issues remain the most controversial and this new fourth edition of Media Law and Ethics
examines the most contentious issues and avenues for legal experts and mass media practitioners
to explore in this evolving landscape.

Not only have we have continued with a separate chapter devoted exclusively to media
ethics written by Dr. Farrell, but each of the other chapters still includes a discussion of the
ethical dimensions of that specific legal topic. We do this to explore where the law ends and
ethics begin. For example, although the First Amendment protects a reporter who publishes
a rape victim’s name from the public record, such disclosure is unethical in the eyes of many
journalists. Appropriating another writer’s ideas in a story is not copyright infringement so
long as only ideas but not expressions are used, but is such conduct ethical? Snapping photos of
a severely injured child being pulled from an automobile accident is generally not an invasion
of privacy, nor is photographing parents at the moment of being informed of the loss of their
child. However, most media outlets would refrain from publishing or broadcasting blood and
gore from such an event out of respect for the child and the family.

Comprehension of the law is only the first step. Every journalist must establish a personal
code of ethics. There is no shortage of ethical guidelines, but the standards are best understood
within the context of mass media law. The question should not be “How do I avoid a lawsuit?”
but rather “How do [ do what is right?” Answering the latter question is often more difficult
than ascertaining the appropriate legal principle, but, as professional communicators, we
must be able to respond affirmatively to both queries. Mass media law and media ethics are
inseparable and complement one another in a way that makes the bond between them stronger
than the base on which they stand individually. We believe our enthusiasm and attention to
the relationship of media law and media ethics are reflected in this text. Similarly, in addition
to Dr. Youm’s new chapter, we discuss relevant international cases and issues as they arise
throughout the book.

We continue to welcome and benefit from comments from readers and adopters of this book,
and we thank those who have helped us in improving this practical resource for both budding
and seasoned journalists. We especially hope our student readers will adopt and practice high
ethical principles and develop a keen understanding of media law so they can eventually enter
one of the most exciting and noble professions in the world and do so well prepared.

Our special thanks go to our very devoted wives, Pam and Carol. When the authors met 35
years ago and shared office space as assistant professors in a converted dormitory at Virginia
Tech, our wives set the tone and kept us “on track.” They have supported us on assignments and
chipped in on occasions when the burdens became too great. Now grown up, our children—
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Derek, Ellen, and Kate—are always supportive and have always been there for us with patience,
love, and understanding. Finally, thanks to our former students, our colleagues and our friends
around the country for their comments and encouragement. We have been blessed with great
teachers and exceptional students. We particularly thank Graduate Assistant Sarah E. Tollie,
who provided editorial assistance with this new edition.

Roy L. Moore
Michael D. Murray
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