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FOREWORD

Store Pamphlets

Walk along the street and you are sure to come across
printed matter that attracts your attention — posters, flyers,
and store pamphlets, to name just a few. Walk into any
store, and a wide variety of printed materials such as POP
advertising, shop name cards, and catalogs greet the eye.
This book focuses on the store pamphlet, a highly effective
advertising tool that ties in directly with sales promotion,
because it not only advertises products but is easy for the
customer to take home.

People don't walk into a store looking for store pamphlets.
Yet a pamphlet catches your eye and you pick it up almost
in spite of yourself. Before you know it, you've
accumulated quite a few, although you certainly didn’t
intend to. What is it about store pamphlets that draw us,

almost like magic?



People seem naturally disposed to pick up something that
is flashy or cute. Beautifully colored photos and stylish
illustrations are delightful to look at and arouse our
interest. If there is a catchy phrase, we want to see what
else the pamphlet has to say. Original shapes are another
element that piques our curiosity. A shoe store pamphlet
shaped like a shoe serves as a good illustration. It is highly
visible; we recognize immediately what the pamphlet is
advertising, so anyone interested in shoes will want to pick
it up to find out more about the shoes advertised in it.
And if the pamphlet advertises a large number of products
that's even better, because then it's more fun for the
individual to browse the pamphlet. But visual impact alone
may be insufficient if a pamphlet is too big or too

cumbersome—people either won't want to look at it in

the first place, or may only glance at it and then throw it
away without taking it home. This is why size and weight
are other significant elements that must be figured into
the equation.

In addition to the factors that get pamphlets into the
customer's hand, another attraction of store pamphlets is
their use of limited space to present concise and
comprehensible information.

This volume presents 400 appealing store pamphlets that
have been carefully selected to represent the best in
design creativity. This beautiful collection is sure to prove a
valuable reference for production supervisors and

designers in the workplace.

P.LLE BOOKS
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