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Sail and Ship American!

EXPRESS PASSENGER AND
FREIGHT SERVICES

TO: IRELAND, ENGLAND, FRANCE, GERMANY,
CUBA, PANAMA CANAL, CALIFORNIA, THE ORIENT,
AUSTRALIA, INDIA.

Regular, frequent sailings of American flag liners to important points every-
w!:ere make the choice of an American ship for your freight carryings a
wise one,

All ships are equipped with the very latest and finest facilities for the safe,
efficient and economical handling of freight—perishable or otherwise. Equip-
ment includes specialized holds, refrigerated space, stalls for carrying horses,
“garages” for shipment of uncrated automobiles. Get in touch with your
nearest freight agent. He’ll supply you with complete information.

SERVICES INCLUDE:

New York to Cobh, Plymouth, Havre and Hamburg . . . New York to Liver.
ool . . . New York to London ... Baltimere and Norfolk to London,
vre, Bremen and Hamburg . .. New York to Havana, Panama Canal,
San Diego, Los Angeles and San Francisco . . . New York to Brisbane,
Sydney, Melbourne and Adelaide (via Panama Canal) ... New York to
Karachi, Bombay, Colombo, Madras and Calcutta (via Suez Canal) ...
Portland and San Francisco to the Orient.

And, when you’re traveling yourself, don’t forget that these great American
flag services offer exceptional value in passenger accommodations too. Modern
uliips, the !utmost in comfort and luxury, at fares that will more than
please you

UNITED STATES LINES PANAMA PACIFIC LINE
AMERICAN MERCHANT LINES BALTIMORE MAIL LINE
AMERICAN PIONEER LINE STATES STEAMSHIP COMPANY
.
International Mercantile Marine Co., No. 1 Broadway, 601 Fifth

Ave., New York. Other offices in all principal cities. Agents every-
where.




WORLD MARKETING

A COMPLETE GUIDE TO
WORLD MARKET MERCHANDISING
AND SELLING
OF
THE NEW ERA

BY

V. D. GOLLINS

Associated throughout a
commercial lifefime with
the development of
World Markels

Author of
“Buying and Selling”

WITH DIAGRAMS

PHILADELPHIA
J. B. LIPPINCOTT COMPANY
LONDON



COPYRIGHT, 1935, BY
V. D. COLLINS

MADE IN THE
UNITED STATES OF
AMERICA



TO

THOSE IMMORTALS OF BUSINESS WHOSE VISION HAS NOT BEEN
IMPAIRED BY THE STRESS OF THE TIMES: WHO HAVE KEPT
THE FAITH IN THE FACE OF UNIVERSAL BEWILDERMENT

YOU ARE PLEDGED NEVER TO PERMIT PROGRESS TO
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FOREWORD

AN INTRODUCTION FOR CAPITAL TO RENEWED
OPPORTUNITY FOR PROFIT

This popular treatise, providing instruction in a highly im-
portant phase of the world’s business opportunity, has as its
raison d’étre a two-fold purpose.

Foremost is to awaken American enterprise to the urgent
and immediate necessity for adequate development of the
opportunity that the multi-billion dollar world market
affords for increased sales and profits. Economic stress, that
harsh but positive orderer of our destiny, is doing more to
bring this aim to fruition than any reasoned exhortation
could accomplish.

The second and corollary purpose is to lead the manufac-
turing or mercantile enterprise, be it large or small, in a
clear, concise manner through the successive requisites
which will insure an increasingly profitable business and
permanency in the embracement of world markets under
the new and complex conditions which have arisen out of
the world depression. Realizing the great latitude existing
with regard to the requirements of different types of en-
deavor, we can here be concerned only with the basic prin-
ciples of merchandising in the world market which apply
to all forms of business equally. To the world trader must
of necessity be left the interpretation and application of
these principles to his individual needs, although the steps
to be taken have been so thoroughly outlined in detail as
to leave no doubt as to the procedure or specific methods
involved.

It may be that you are already engaged in world trade,
or to the contrary that your efforts thus far have been con-
fined to the exigencies of business at home, In either case
this guide, friend, and philosopher for the world trader
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8 FOREWORD

provides an instruction of the greatest importance to your
present and future commercial welfare.

If you are already engaged in world trade the probabili-
ties are that you are among that majority group which
could materially and profitably increase its existing foreign
business through devotion of the same conscientious study
and assimilation of the principles involved which has re-
sulted in whatever measure of success you have attained in
domestic pursuits. The information as to methods and
markets contained herein comes as a result of a lifetime of
intensive study and application of the principles under
which an enduring and profitable world business may be
built with reasonable effort. It has been specifically ar-
ranged to guide you in profitably increasing your present
volume through the application of these principles in aug-
mentation of your present efforts.

Perhaps you are among those who have not yet seen the
wisdom of doing business where it is, and are daily finding
your commercial existence in the increasingly ruthless com-
petition of our domestic market more precarious and less
profitable. To you this book will become the open sesame
to new and substantial avenues of business and profit. Here
are markets where the products of the genius of American
enterprise are in growing demand; where numerous lines
of merchandise find a ready and eager cash market; where
competition is but a fraction of our mad domestic scramble.
In short, a comparative Utopia wherein capital employed in
mercantile pursuits may receive with maximum safety a
fair return on its investment.

To American enterprise which must find increased busi-
ness at a profit in order to assure the safety and earnings of
capital already invested, and to unproductive and diminish-
ing capital blocked from its normal pursuits at home by the
stress of the times, a conscientious study of the opportunity
afforded by the multi-billion dollar world market is impera-
tive.
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