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Preface Hideo Saitoh

In 1988, Bijutsu Shuppan-Sha published a book
which features a collection consisting exclusively
of shopping bags.” This was the first book of its
type to be published in Japan, and hence it met with
a warm critical reception. Many books are publi-
shed on graphic design-related themes, but they are
mainly collections of posters, advertisements and
the like. Which is fine in itself, but we wanted to put
together a collection of beautiful design works
selected from familiar items, things we use in daily
life. Such items naturally include furniture, Kitchen
utensils, appliances (refrigerators, washing ma-
chines, etc.), audiovisual equipment, and cars, but
we decided to start out with package design.

In former times in Japan, glass was referred to
by such words as “giyaman” (diamant). | enjoy
antique shops, and have noticed that 100 years ago,
the glass bottle was a precious container; milk
bottles and such items feature hermetic seals which
allowed them to be used over and over again. Until
the glass bottle appeared on the market, alcohol
was preserved in heavy ceramic containers which
are not easily handled. Mass-production of glass
bottles began in the late 19th century, which is fairly
recent. Now, even ¥100 juice comes in a nice glass
bottle.



Incidentally, in Japan the word “bottle” refers to
both containers with wide mouths and those with
narrow necks, whereas abroad the word “bottle”
refers to the narrow-necked, small-mouthed variety
(e. g. liquor bottles), and wide-mouthed containers
(e. g. jam containers) are called “jars.” This book
includes both bottles and jars.

Let me briefly turn to the matter of bottle design
itself. Luxury items, produced with a wide margin for
bottle costs, of course come in bottles of excellent
design, fine texture, and high quality glass. Perfume
bottles approach being works of art. However, we
can find many beautiful design shapes in low-priced
merchandise as well. The beauty of a wine bottle or
mineral water bottle is not merely a function of
price. Furthermore, | would like to draw your atten-
tion to the labels. A lot of information must be
arranged in a small, limited space, but all of the
labels in this collection are beautifully designed.
They are works which could be framed.

On the last page, we tried to include as many
bottles as possible. In putting together that compila-
tion, | realized that half of the bottles are made of
regenerated glass. Which indicates that glass is the
most frequently reused packaging material. The
bottle will always be a well-favored container.

*Shopping Bag Design in Japan
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